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Twenty new dealers 
a day tor Jordan~- 
The reason~the low- 
est priced eight cyl- 
inder enclosed car in 
America at °1845 and 
the famous Playboy at 
51695-—no competition. 
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F O.B. Detroit, tax to be added 
Four Soon. full five- -passenger Sedan 


FourWheel Brakes Balloon Tires 





























You will find that in this new Hupmobile Six 
the finest possible six performance has come 
down from the realm of much higher cost. At 
this amazingly moderate figure, you will enjoy 
road mastery, ease and flexibility of handling and 
riding, coupled with outstanding rugge dness, 
stamina and value such as this price has never 
bought before— simply and solely because this 
car 7s a Hupmobile, and running mate to the 


wonderful Hupmobile Eight. 


The New 


Hupmobue 
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mm An Expression 
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Brand Piston Rings 
QUALITY 
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The confidence in Quality Brand Piston 
Rings from the viewpoint of. service in 
prompt fulfillment of orders and in the 
extraordinary service of the product itself 
is best expressed by the constantly increas- 
ing demand. 


A striking example that the ‘Science of 
Business is the Science of Service.’’ 





Showing the relative increase in 
shipments of Quality Brand 
Piston Rings for replacement 
business during first nine 
months of each year. 
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Holmes Cantilever Jack 


‘the ONE JACK for all jobs’ 


When you need a jack you don’t want to waste 
half your time looking around the shop for ‘‘that 
high jack” or “‘that low jack.’ 


\ 





Your time is worth money. 


With a Holmes Cantilever Jack all this waste time 
is eliminated as it combines the range of both the 
low type and the high type jacks and will handle 
all jobs faster, better and more efficiently. 





EASILY OPERATED IN 
CRAMPED QUARTERS 


The Holmes Cantilever Jack is ‘“The One Jack 
for All Jobs.’ It is low enough to get under any 
car with flat balloon tires. It starts at 6 inches, 
lifts the car full 8 inches—twice the lift of the 
average jack——and permits a complete change of 
tires with one operation. This extremely high 
lift, plus a platform adjustment of 3 inches, gives 
ample range to handle any car, balloon equipped 
or otherwise. 



















It is extremely easy to operate, even in cramped 
quarters, the stroke of the operating lever is vari- 
able from 8 inches to full movement and the pull 
on lever is constant throughout entire stroke. 





Look over the important. features which are 
listed below and let your jobber explain what 
they mean to rapid, efficient garage service. See 
the Holmes Cantilever Jack on his floor or write 
this company for complete catalog. 


ANY LENGTH STROKE , . 
Price $36.00 











ERNEST HOLMES COMPANY 


Chattanooga, Tennessee 


Features! 


Drops to 6 inches 
Lifts Car 8 !nches 
Raises to 17 inches 


Lifting Platform quickly 
adjusted 




















Extremely easy to operate 
Operates From Any position 
Quickly Placed in Position 
Swings Under Wheels 
Platform and Post Extra 
Large 
Clearance under Frame 11-4” 
Roller and Ball Bearing 


All working Parts xvosed but 
Adequately Protected 


A Four Wheel Jack 


Although the 
handle normally 
stands upright 
it folds com- 
pactly or can 
be locked for 
pivoting jack 
on casters. 


HOLMES “ney 
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ONE PRODUCT 
ys many parts 


There are very few products that have more than one a. but Key 
Graphite Paste has fully 18 important uses on EVERY Car. Both 
from the service station use standpoint and the resale to car owner 
standpoint this is a valuable article for everyone interested in im- 
proving motor car service. 


ad 
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ON SPARK PLUGS 


ON CYLINDER HEAD GASKETS 








ON TRANSMISSION HOUSING 


ON BATTERY TERMINALS 








ON SPRING LEAVES 











ON TIRE RIMS 








- ON DIFFERENTIAL 
HOUSING GASKET 
I : 


— and TEN Other Places 
KEY BOILER EQUIPMENT Co. 


27TH AND McCASLAND AVENUE 
EAST ST. LOUIS, ILL. 


KEY 
Graphite Paste 


1O¢ 
gets a Big Sample~ 


Key Boiler Equipment Co., 

27th and McCasland Ave., East St. Leuis, Ill. 
Enclosed please find 10c for which send the sam- 
ple can of Key Graphite Paste to: 

Name 


BD nm aee 


Address 
City State 
Jobber’s Name 














ON ALL GAS AND OIL 
UNION LINES 
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and Labor 
Cut in Half 


LAMINUM is probably the greatest labor-saving material in the industry. There is 
no filing of shims: no effort wasted. Your pocketknife peels off the layers and in 
doing so not only cuts your labor in half, but greatly increases your profits. 


A Shim for Every Car—Your Jobber Sells ’em 


Address ‘‘Sales Department’”’ 


LAMINATED SHIM CO., INC., 14th St. & Governor 


St. Louis: Mazura Mfg. Co. 





Pl., Long Island City, N. Y. 
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This svmbol means that Studebaker prices do not 
include the profits of outside body-makers 


No other car of equal or greater 
power (according to the rating of 
the Society of Automotive Engi- 
neers) approaches the Studebaker 
Big Six in sales either in the United 
States or abroad — another reason for 


the increasing value of the Studebaker 


. franchise. 


THE STUDEBAKER CORPORATION 
OF AMERICA 


SOUTH BEND, INDIANA 


I S$ A S T U DEBA K ER 


t BA’ se 
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AVE you noticed that sometimes an or- 

ganization becomes too big—grows un- 
wieldy because of its very size—cannot shift 
rapidly to meet changing conditions—cannot 
make changes even for the better without 
months of preparation? Isn’t it logical that 
the quickest solution of YOUR problems as 
a dealer should come from an organization 
such as STUTZ—headed by men who know 
YOUR problems by actual experience and in 
a position to help you meet them RIGHT 
NOW? The actual FACTS we have to 
answer your letter of inquiry should give 
you definite proof that we can help you. 


FREDRICK E.MOSKOVICS 


President 


STUTZ MOTOR CAR COMPANY 
OF AMERICA, Inc. 


Indianapolis, Indiana. 
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RAGE EQUIPMENT 


287 
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ADV. PICARD-SOHN, INC., N. Y. 
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It’s year’round advertising 


like this keeps WEEDS to the front 


They’re the only chains advertised consist- 
ently like this. Big space national ads, too, 
that reach most of the car owners in the 
country. No wonder people automatically 
think of WEEDS when the subject of chains 
comes up! No wonder WEEDS outsell all 
other makes combined. 


But it’s not advertising that keeps people 
using WEEDS— it’s the chains themselves— 
the way they stand the constant pounding on 
every kind of road. Don’t forget we are the 
world’s largest makers of chain for all pur- 
poses — it’s our business to know how to put 
the utmost quality into chain—and we’ve been 
making WEEDS better for over twenty years! 


These things count to you as a dealer. They 
mean satisfied customers—re-orders— steady 





feature them for a real 


WEED CHAINS 





business. And weather will soon be here that 
will forcibly remind car owners of their chain 
needs. See that you are ready for it, that 
your stocks are complete on all sizes. There’s 
good profit, too, in bus and truck chains— 
business must go on no matter how bad 
weather conditions. You’ll want a good sup- 
ply of WEED cross chains for replacements 
and you ought to have all the latest WEED 
displays. Ask your jobber to see that you 
are well taken care of. 


AMERICAN CHAIN COMPANY, Inc. 


Bridgeport, Connecticut 


District Sales Offices: 
Boston, Chicago, New York, Philadelphia, Pittsburgh, San Francisco 
In Canada: Dominion Chain Co., Limited, Niagara Falls, Ontario 


World’s Largest Manufacturers of Welded and Weldless 
Chain for all Purposes 
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/ WEEDS. 


That's 
what keeps car 
owners asking for 
them—plus WEED 
quality, of course 
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Summary and Index of Important Events in 


This Week’s Automotive News 


Detailed Stories from Motor AGE Staff Writers and Special 
Correspondents Appear in News Section Beginning on Page 32 


TABILIZATION of automobile financing 
methods is regarded as principal accom- 
plishment in industry in recent times. 

Page 32. 





General Motors officials scoff at reports that 
Durant is attempting to regain control. Page 32. 


Details of convention of National Tire Dealers’ 
Association :in St. Louis, November 17-19, are 
tentatively arranged. Page 35. 


Automobile manufacturers pledge immediate 
cut in delivered price if war excise taxes are re- 
pealed. Page 35. 


General Motors offers Vauxhall Motors, Ltd., 
British automobile manufacturers, new capital 
for controlling vote. Page 36. 


Chevrolet engineer tells Cleveland section of 
S. A. E. that small, light car will be demanded in 
America in the future. Page 36. 


Dealers are advised by manufacturers to pre- 
pare for keener used car market than ever before. 
Page 33. 


Stockholders of Miller Rubber Co. approve 
reorganization plan. Page 33. 


Fifteen companies sign for space at National 
Motorbus Show in Detroit Nov. 18-21. Page 34. 


Reeves of N. A. C. C. predicts new high mark 
in 1925 automobile production. Page 34. 


Overseas Club, Boosters No. 9, will entertain 
automobile accessory wholesalers from many 
foreign countries at banquet during A. E. A. 
show in Chicago. Page 42. 


Fiat places new seven horse-power model on 
the French market, listing at $766 for chassis in- 
cluding luxury tax. Page 39. 


Southwestern automobile show in Dallas, Tex., 
is voted great success by thousands who attended. 
Page 39. 


Rubber stocks larger October 1 this year than 
on same date last year, says announcement 
accompanying fifth rise in tire prices. Page 37. 


Automoblie registrations in Michigan gain 
3,215 in September over same month a year ago. 
Page 37. : 


Plans of merger between Fageol and American 
Car & Foundry Co., ready to be placed before 
stockholders for ratification. Page 38. 


Willys-Overland sponsors national sales con- 
test, entered by 20,000 in field organization, for 
$50,000 in prizes. Page 38. 


Program for Service Convention of N. A. C. C. 
and S. A. E. to be held in Chicago Nov. 9-10 is 
announced. Page 43. 


Overland six orders are reported by factory to 
be ahead of production schedule. Page 43. 


In Next Week’s Issue—The Automotive Equipment Show 
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Has Ford Lost His Big “Sales Punch” 
in the Low-Priced Field? 


Conditions Are Changing. Price Will Be a Much Less Powerful Sales 
W eaponin the Future Than It Has Been Thus Far. Design 
and Service Chief Factors in New Era 
3y NORMAN G. SHIDLE 


OMPETITIVE conditions in the low priced car 
( field are in a process of rapid change. New situa- 

tions have not developed overnight, to be sure, but 
economic trends which have been going on since the 
beginning of the industry just now are beginning to have 
striking effects in this particular part of the automobile 
field. Some of these changes in competitive conditions 
already have begun; others are to be expected in the 
future. They have been caused by a multitude of factors 
chief among which are: 


1. The limit as regards price reduction is getting 
near. Lower price levels may be established in the 
future, but the influence of such cuts never will be as 
powerful in the future as it has been in the past 
because the magnitude of the cuts can’t be as great. 

2. The limit as regards acceleration of sales is get- 
ting near. Increased sales in this price class will 
continue, but the rate of increase in sales will be rela- 
tively slow as compared with past. 

3. Increases in car life will affect materially the 
slope of the future sales curve. 

4. Extensive advertising and often extravagant 
claims about comfort, convenience, power and endur- 
ance gradually have brought the public to expect 
and demand these qualities to a high degree. The cars 
are being expected to live up to the advertising. 
Consequently design and engineering competition will 
be even keener in the future than in the past. 


These considerations affect cars in every price class, 
of course, to a greater or a lesser extent, but their 
influence on the group of vehicles selling for less than 
$600 is particularly strong; in that field often are fought 
today the merchandising battles which the higher priced 
cars are to have tomorrow. So it is particularly interest- 
ing to speculate about what these changing conditions 
will mean to competition in this lowest price class. 


In the first place, it will mean competition for all con- 
cerned on more even terms than ever before. With the 
sharp edge of the weapon of price considerably dulled, any 
individual producr can expand his present market ma- 
terially only by outstripping his rivals in quality, service, 
and comfort. 


Despite the general lowering of passenger car prices in the 
last year or so, examination of price trends in the under $600 
field shows a relatively small downward movement in that 
group. While Ford made a $10 reduction on his Tudor sedan 
and a $25 cut on his Fordor on December 2, 1924, the price 
of the Ford touring car came down only $5to $290 at that 
time after having remained at $295 for more than a year 
previously. Since that time Chevrolet has changed its product 
and increased its price about $15. Overland after raising its 
phaeton price from $495 to $530 in September, 1924, dropped 
back again to $495 in January of this year. 


The level of coach prices, of course, has been lowered 
to a greater extent than that of phaetons in the last year 


importance 


or so, but it is generally true that price changes in this 
low priced group no longer are great enough to be of 
major merchandising importance. 


Particularly is this true because most cars today are 
bought on the installment plan and on quite liberal terms. 
When a man has to pay down only 25 to 33 1/3 per cent 
of the purchase price and can pay off the balance in 12 
to 18 months, a difference of $10 or $20 isn’t going to be 
of great practical importance to him one way or the other. 


Thus it appears that in the future price alone will not 
be the potent merchandising factor within the low-priced 
group that it has been in years gone by. The manufac- 
turer who finds sales lagging no longer will be able to 
whip demand to its feet again with a sweeping price 
reduction. Once price was a potent weapon in this group. 
Every body realized that sometime a limit would be 
reached past which price reductions couldn’t go, but until 


that limit was approached the strength of the weapon was 
undiminished. 


Improved production methods, increased quantity pro- 
duction and decreased overhead costs, standardization 
and numerous other activities helped push farther away 
the point at which price no longer could be the Excaliber 
of automotive merchandising in the low priced field. But 
steadily that point drew nearer, nevertheless. 

Probably it has not yet been reached. No one will be 
able to say exactly when we are abreast of it. But every 
sign indicates that we are reasonably close to it today. 
Close enough to make reliance on price alone for future 
success a fairly hazardous procedure. 


So it appears that the marketing battle in this price 
class will be fought chiefly with other weapons during the 
next quarter of a century. That victory could be possible 
with price as the chief weapon between 1900 and 1925 
is no sign that new arms will not be necessary to replace 
the old if success is to be won between 1925 and 1950. 


Importance of Service and Maintenance 


Design and Service—these will be the big guns of the next 
decade. It has become common to say that the automobile 
industry passed through the period of engineering domination 
to that of production domination and that it is going into the 
period of service domination. Probably that conception is 
only partly correct. Along with the importance of service, 
it should be recognized that the industry has nearly completed 
its cycle; that, with the result of production domination beiore 
us, engineering again is coming into the ascendancy. 

The American public today knows what to expect oi an 
automobile. And they expect it. 


As the importance of price continues to decrease, the 
of performance, appearance, operating 
economy, comfort, durability and all those other factors 
involved in the broad meaning of design will continue 
to increase. 


To point out to automobile executives the importarce 
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of maintenance and service in a competitive era with the 
characteristics of the one predicted would be fatuous. 
The song of service has been sung so consistently for the 
last few years that it would seem everybody must know 
the tune by this time. But they don’t. And in the low 
priced field, effectiveness and distribution of service may 
well determine the success or failure of particular organi- 
zations in the era just ahead. Failure may be produced 
by any one of a number of factors, whether service is good 
or not; but all the other factors together will not produce 
success without adequate service facilities and operations. 
In view of these changing conditions, speculation about 
the position of Ford, thus far the largest producer by 
many millions, is of particular interest. 
One fact stands out clearly: 
Ford in the last few years has begun to feel the wind of 
competition for the first time. 
This is indicated by a number of the moves made by 
the Ford Motor Co. within comparatively recent times. 
In the last few years, Ford has, for the first time: 
1. Begun to spend millions of dollars a year in 
advertising. 

2. Experimented with extremely liberal time sales 
plans. 

3. Increased dealer discounts. 

4. Changed the body lines of car. 

5. Started to use colors in painting bodies. 

The economic forces which have brought about these 
concessions to the necessities of competition will be fairly 
obvious to most automotive executives. 

Ford got hold of the idea of 
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consequently larger market, the point at which stimula- 
tion was necessary was a long time in being reached; but 
the progress toward it, although very slow, was steady. 
It has been accelerated recently by competition with used 
cars of the Chevrolet, Overland type. That Ford did 
reach it a year or two ago is indicated by the actions cited. 


Progress of Other Manufacturers 


And the trend continues, in Ford’s case as in all other 
cases. 

That manufacturers other than Ford have been making 
relatively faster progress in recent years is strikingly 
shown by the percentage of total production each year 
from 1918 to 1925. 

From 1918 to 1921, Ford’s proportion of total produc- 
tion climbed upwards every year, reaching a peak of 
nearly 60 per cent in the latter year. In 1921 business 
conditions were bad and car buyers all tended either to 
run their old cars for a year longer or to buy cars of a 
lower price class than those which they would have pur- 
chased in normal times. Consequently, Ford probably 
got a good bit of business which in normal years would 
have gone to makers of higher priced cars. 

Since 1921, however, Ford’s proportion of total pas- 
senger car output has declined steadily, indicating the 
growing of forces of competition all along the line which 
are beginning to affect materially even the lowest price 
vehicle. 

An interesting speculation as to the future was given 
to us about three years ago by one of the keenest thinking 

automotive executives we have 





standardization and quantity 
production before anybody else 
thought: about it. It was a 
good idea. He had faith in it 
and he put it into operation— 
before anybody else. 

He got away to a flying 
start and consequently was 
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in Next Week’s | tions. 
Motor Age 


had the pleasure of meeting. A 
year ago, he amplified his theo- 
ries and about a month ago he 
went further in his specula- 
His ideas are worth 
thinking about. His argument, 
assuming the background al- 
ready given, runs something 


Flat Rate 








able to answer all competition 
for many years with a single argument—prices much 
lower than anybody else could possibly approach. He 
used other means, of course, to achieve his end. Stand- 
ardized, readily available service was provided for Ford 
owners in nearly every part of the country before service 
for other cars was anything like adequate. Parts were 
made easy to get, dealers were closely supervised and 
instructed by the factory and uniform methods over 
widespread areas resulted. Other means also were used. 

But Ford’s one outstanding weapon against the threat 
of competition up to about two years ago was price 
reduction. 

Obviously there is a point at which the returns from 
quantity production and standardization begin to diminish 
~—and another point at which further returns cease. 

As the market grows more and more saturated difficulty 
of selling grows. 

As quantity production gets into the higher scales the 
decrease in overhead obtained from further production 
increases grows smaller. 

But with a tremendous investment in plants, machinery 

and sources of supply, quantity of sales must be kept up 
at all costs. But standardization and permanency of 
model must continue, otherwise the benefits of quantity 
production fail to accrue. 
_ These are fundamental economic laws which affect Ford 
just as they affect everybody else. Because of Ford’s 
vision, however, their influence on his efforts was rela- 
tively slight for many years, while others were laboring 
under their burdens. But the trend is inevitable. 

Thus came a time when even Ford found it necessary 
‘© stimulate sales. Because of his very low price and 


like this: 

‘Some time Ford will have to change his design. No 
material changes have been made in the Ford car for 
about 15 years. It is not conceivable, in the light of past 
and certain future engineering advance, that Ford would 
be able to sell his present Model T 25 years from now. 

“A new Ford car, designed along up-to-date lines, 
incorporating the engineering knowledge of the last two 
decades, must be brought out sometime. 

“But the entire Ford organization—production, engi- 
neering, sales, and service has been developed on the basis 
of standardization—lack of change. 

“Before the Ford idea can be considered as more than an eco- 
nomic experiment, Ford must bring out this new car, produce 
it and sell it at the same price as that which he receives for 
his present model. 

“If he sells the new car for a higher price, he comes 
into the same area of competition as any other maker 
whose price is higher; his potential market is just that 
much smaller and he would be affected by the same 
economic factors in the same degree as every other maker 
in that price group.” 

No other company in the low priced field has been built 
over since its inception on a single, permanent, clear-cut 
policy as has the Ford organization. It is for that reason 
that the relation between Ford and economic trends can 
be discussed with greater directness than otherwise 
possible. | 

Study of current trends, however, indicates clearly that 
competition among makers whose open models sell for less 
than $600 will be based less on purely price considerations 
than ever before and the design and service will be the 
activities most potent in producing success. 
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HOW TO ADJUST BRAKES 


Some Things to Observe in Regard to the Front 

Internal Expanding Shoe Type on the Nash Advanced 

Six Model—Proper Pedal Travel Important Point to 
W atch Out For—Joints Must Be Free And Lubricated 


By B. M. IKERT 


(This is the third of a series of articles dealing with conventional rear wheel, mechanical four wheel and hydraulic 
four wheel brakes) 


adjusting the four-wheel brakes on the Buick was 

discussed. These brakes are of the external contract- 
ing type on the front wheels and while much that pertains 
to the method of adjusting these brakes applies to other 
models, it obviously does not apply to front wheel brakes 
of the internal expanding type. 


Consequently in this article we have taken as an example 
of the internal expanding type front wheel brake, the 
Nash layout as it applies to the Series 161 Advanced Six. 


The rear wheel brakes of this model are of the external 
contracting type and adjustment is made in precisely the 
same way as most brakes of this type. That is, the 
anchor adjusting screw is turned to the right or left to 
get a clearance of 1/32 in. between the lining and drum. 
Then the band guides are adjusted for the same clear- 
ance. Finally the lower and upper adjusting nuts on the 
adjusting rod are turned to get the right clearance. 


In proceeding with brake adjustment on the Nash 
Advanced Six there are three things to do. 


First of all adjustment is made at the pedal connection. 


[° last week’s issue of Motor Acre the method of 
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are in line. 





Second, the rear wheel brake bands are adjusted as 
mentioned in a preceding paragraph. 

Third, the front brake shoes are given the 
adjustment. 


right 


It is well at this point to again mention the great 
importance of having all the joints free so they work 
properly. For that reason go all over the braking system, 
clean and lubricate the parts. Make sure the wheel 
bearings have the correct adjustment and that the wheels 
If any yoke end clevis pins or the yokes 
themselves are worn replace them with new ones. 


Jack up the front end of the car so that both wheels 
are off the ground. Then inspect the brake pedal. The 
normal position of this pedal is against the end of the 
slot in the toe board. The action of the pedal is such that 
a slight depression of it takes up the clearances between 
the shoes and drum in the front brakes and between the 
bands and drums of the rear brakes. Additional travel 


of the pedal gradually applies the brakes at first and as 
the pedal is further depressed the brakes are more 
forcibly applied. 


TIGHTEN 
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* 
CENTER LINE 


Left: Fig. 1—Pedal and equalizer layout on the Nash Advanced Six. Adjustment for the proper pedal position is made by turning 

the clip bolt F. The pedal should never be limited in its movement by striking the toe boards; right: Fig. 2—Exterior view of Nesh 

front wheel brake showing the rear clearance adjusting screw A, front clearance adjusting screw B, and the anchor bracket ©. 

The ball D on the end of the brake operating lever must be in line with center line of the axle when the brakes are applied. 7/:e 

details of the clearance adjusting screws are shown at the upper left, a portion of the metal being cut away to make the 
matter clearer 
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There should always be a reserve of braking ability 
on the pedal and under no circumstances should the pedal 
nad strike the toe board. 

In order to adjust the foot pedal turn the adjusting 
clip bolt, F, Fig. 1, to the right until the pedal is cor- 
rectly located. 

If this adjustment has been correctly made proceed to 
the front brakes. 

‘Disconnect the front brake rod from the brake operating 
lever and loosen the clearance adjusting screws A and B, 
Fig. 2. Revolve the wheel and turn the rear clearance 
adjusting screw A until you hear the slight noise pro- 
duced by the lining on the internal shoe rubbing against 
the drum. Then back off slightly on the screw until the 
noise ceases. The brake shoe is then free at this point 
and the lock nut should be tightened. 


Proceed in exactly the same manner with the front 
clearance adjusting screw. This adjusts the secondary 
shoe. The brakes are adjusted now so far as clearance 
is concerned and this clearance varies only as the linings 
on the primary and secondary shoes become thinner from 
wear. 
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To further check the adjustment see that the ball D 
on the end of the brake operating lever is in the center 
line of the axle forging, as shown in Fig 2, when the 
brakes are applied. 

If the ball does not coincide with this center line loosen 
the two cap screws in the anchor bracket C, and tap the 
bracket slightly in the direction of the arrow, which is 
toward the rear. About 1/16 in. is usually enough, but 
the bracket should be moved sufficiently until the condi- 
tions are as in Fig. 2. Then tighten the cap screws in 
the anchor bracket making sure that they are firmly set. 

Then the ball joint on the end of the front brake rod 
should be adjusted to the ball end of the brake operating 
lever. Each front brake is adjusted in this manner. 

When the front brakes are properly adjusted, the rear 
brakes are taken up in the manner already explained. If 
after the front and rear brakes are adjusted the pedal 
seems to have considerable movement before the brakes 
take hold, the brake rod adjustment should be taken up 
until the brakes begin to act with a pedal depression of 
1 to 2 in. and are fully applied with all possible pressure 
without interference form the toe boards. 
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Flat Rates for Electrical Work 


A flat rate chart covering electrical operations on automobiles will be published in the Nov. 5 issue 


This chart has been compiled, after extensive research, by A. H. Packer, associate editor of MOTOR 
AGE and specialist in automotive electricity. Practically every repair and maintenance operation that 
the tradesman is called upon to perform in connection with the electrical system of an automobile is 
listed and priced in this comprehensive chart. All the leading makes of passenger cars are covered. 


A large proportion of the service work required on the average automobile has to do with the elec- 
trical system. This chart makes it easy to determine prices to be charged for this work. 


In Motor Age Out November 5, 1925 








New Edition of Dyke’s 


chambers of the various cylinders. 


New Model Cletrac 





Encyclopedia 


A new edition, the fourteenth, of Dyke’s 
Automobile and Gasoline Engine Encylo- 
pedia has just come from the press of 
Goodheart-Wilcox Co., Ine., of 2009 S. 
Michigan avenue, Chicago. This volume 
which is retailed at $6, has been brought 
uptodate through thousands of additions 
and revisions by its editor and compiler, 
A. L. Dyke of St. Louis, who is one of 
the veterans of the automotive industry. 

The most noticeable additions are sev- 
eral colored charts. In the section of 
the book where troubles are treated, a 
sixteen-page form has been added with 
four large colored trouble-shooting 
charts, one being that of a complete 
ignition system. 

Another colored chart shows a com- 
plete fuel-feed and carburetion system 
Which starts with the air vent-hole in the 
main gasoline tank and shows how and 
why the gasoline is forced from the main 
<2soline tank to the vacuum tank which 
is at a higher level, thence to the car- 
bureter, and then to the combustion 


The operation of the vacuum tank is 
clearly explained. Very few realize the 
importance of the small vent-hole in the 
gasoline filler cap on the main gasoline 
tank. This chart points out that air at 
atmospheric pressure enters here, and if 
it should be clogged, the entire fuel 
system would fail. 

Another colored chart is that of the 
generator and its circuits, including the 
cut-out, and another on the starting-mo- 
tor and its circuit, treated in the same 
manner as the ignition chart and the 
fuel-feed chart. 

Some of the new major subjects added 
to this trouble-chart section of the book 
are Ignition, Fuel-Feed, Carburetion, 
Generator, Battery, Cut-out and Starting- 
Motor Troubles. 

A very interesting, new, and revised 
wiring diagram of the internal parts of 
the Ford Electric system is also shown 
in colors, thus simplifying the different 
circuits so that one can easily trace any 
part of the electric system at a glance. 
There is also another new Ford wiring 
diagram in one color. 


Tractor Announced 


A new model, known as the Model K 
Cletrac, has been introduced by the 
Cleveland Tractor Co., Cleveland, O., 
listing at $1875 f. o. b. 


The new machine will handle an 8-foot 
grader with full bite and easily pulls a 
three-bottom 14-inch plow. Its turning 
radius is its own length. Rocking motion 
has been eliminated by the use of seven 
closely assembled lower track wheels, 
which assembly also insures a maximum 
of track gripping the ground. 

The new model has an instantaneous 
oiling system, by which a single push of 
the hand lever oils the track wheels with- 
out stopping the tractor. 


Adjustment of the crawler tracks is 
quickly allowed by the use of a regulat- 
ing screw. The transmission case con- 
tains all driving and reduction gears, 
leaving a single sprocket wheel outside 
to drive the trucks. 
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Stopping Leaks That Drain Profits 


Ford Dealer at Spartanburg Tells of the Simple Methods He Uses to Check Up 
Repars, Prevent Losses and Keep Customers Satisfied 


By ERNEST BURWELL 
lord Dealer at Spartanburg, S. C 


monthly balance sheet exclaiming, “‘I’ll be d—d if 
we didn’t lose money in the shop again last month’? 
Admit it like a man if you did, because you have plenty 
of company. This article does not propose to give you a 
magic wand to wave over the shop and make you a mil- 
lionaire from shop profits, but from long experience we 
have found the more common leaks are the little ones 
which, leaking day by day, wear the shop’s profits away. 
Labor Leaks.—You will probably find by checking the 
daily activities of all of the men in the shop that you 
have two or three would-be mechanics who are “talking 
their way through,” who show plenty of activity, use up 
plenty of time hunting for tools and “testing out cars” 
in the neighborhood of their “sweetie,” but when it comes 
to making money for your shop they are not there with 
the goods. 


A simple, accurate method for discovering the good men 
that you are possibly underpaying and will soon lose, and 
at the same time discovering the drones, is the chart pic- 
tured with this article, which is handled in the following 
manner. Everything done in the shop is put on a regular 
repair order form which is standard the country over, 
and the name of the mechanic who did the job is written 
on the repair order. If more than one, then all of the 
mechanics’ names, and the shop foreman properly appor- 
tions the pro-rata of each man’s work on that certain 
job, so that all the bookkeeper has to do is to credit each 
man’s account with the amount of money taken in on him 
that day. At the top of the column you could post the 
mechanic’s daily wage, which can be compared daily with 
the amount taken in on him. 

How Much Should a Mechanic Take in?—A mechanic 
should double his pay; in other words, if he does not take 
in at least twice the amount of money paid him, there will 
be no profits for your investment, no dividends for your 
stockholders because the general overhead of doing busi- 
ness will surely get you if you fall below this figure and 
your expenses approach the average city or small town 
garage. 

Daily Shop Report.—Many shops are struggling against 


A you one of the many dealers who looks at the 


the hopeless odds of a large mechanical organization de- 
signed to make a flourish and a show by giving instantane- 
ous service to. new car customers when there really is not 
sufficient volume of repair work coming in. This daily 
report made at the close of each day’s work shows the 
number of jobs left over from the day before, the number 
of jobs taken in today, which added, give the total number 
of jobs to be completed, etc. If, for instance, there was 
only one job left over and there are only one or two jobs 
carried over to the day following, then obviously the en- 
tire amount of work brought to the shop was completed: 
now, by referring to the bottom of the daily report where- 
on is noted the amount of money taken in by each me- 
chanic for that day’s work, you will probably find that 
although every job in the shop was turned out, yet some 
of the men actually failed to take in enough to pay their 
wages that day. There is only one answer. You did not 
have enough repair work for the number of men you are 
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Daily shop report which shows at a glance the number of jobs 
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-ymploying. You cannot afford to take snap judgment and 
‘ischarge half of the force simply because you had one 
fat day. That day’s report would then suggest that you 
take the surplus men and send them out to call on a desig- 
nated list of owners with cars more than a year old and 
solicit a repair job from them. A good approach would 
be to carry a few tools in the pocket, and offer to adjust 
the spark plugs, timer, or examine the man’s car in the 
interest of “how’s the old bus going” which can lead up 
to the subject of an overhaul job or whatever else the car 
is in need of. Possibly it will sell a set of tires, a set of 
fenders, etc. 

This idea will carry you over one or two “flat” days, 
but several of them means that you should either cut 
down your force by discharging your force or laying off 
some of your men, or keep the right ones out as service 
salesmen as above outlined until your volume is sufficient 
to keep the shop busy. 


Service Salesman.—We maintain the constant services 
of a live, good mechanic of long experience who can talk 
diplomatically. It is a hard combination to find, but the 
right one will be the goose that lays your golden egg. 
Provide him with a list of all of your owners, which can 
be had from car registration lists, obtainable for any 
community, and from your own files and service records. 
This service salesman should follow up every complete 
overhaul job to make any final adjustments necessary, 
and solicit the owner’s good will, recommendations and 
prospects in the names of his friends who would probably 
be interested to have the same good thing done for their 
car. He should have a service approach, inquiring of the 
ear’s welfare, and if the proper service card record is 
maintained, your service salesman will know exactly what 
date it was that Mr. Jones was last in the job, what the 
model of his car is, how old it is, ete., which information 
will certainly impress Mr. Jones that you are on the job 
and will win his confidence to the extent of his patronage. 

The service salesman carries a pair of pliers and small 
tools with him for cleaning plugs, etc., for the pleasure 
of the owner, which one thing often brings a car for motor 
overhaul by reason of foul plugs, oil leaks, etc., caused 
from worn pistons. 


Fixing the Responsibility 
The service salesman turns in a daily call sheet with 
the name and address and telephone number of the per- 
sons he has called on and those who promised to bring 
the car down are noted. The garage foreman calls these 
people on the phone reminding them that they are to 
bring the car in at a certain time and offering to send for 


. it, or advising that the shop is now ready to take care of 


it by reason of our service salesman’s appointment for 
him. 

The above will not work wonders in two weeks, but 
constantly followed, will begin to show real results in 
thirty days, and in sixty days the right man or men can 
keep your shop crowded. 


Come-backs.—As before mentioned, the name of the 
mechanic or mechanics doing any certain job is care- 
fully recorded on the repair order and in case of a come- 
back or complaint on the job, this mechanic is given the 
opportunity of doing the job over on his own time. The 
shop management loses the parts, if any be necessary 
from a bad job, and the mechanic loses the labor in every 
Instance, which is a very good precaution against his care- 
lessness. 

A return post card is sent out a few days after every 
repair job leaves the shop, suggesting the owner’s com- 
ments or criticisms. 

\b-Stock, Room.—The average mechanic loses more 
than 10 per cent of his time in getting parts and supplies 
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rrom ERNEST BURWELL. INC. (O72 peater 
Dear Sir: 


A few days ago you entrusted us with the responsibility of making repairs 
on your Car. 


arnestly hope the work was satisfactory in every respect, but if not 
eat favor if you would tell «4s about it. 
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Every customer must be satisfied. A return postal card goes 

to every owner who has had a repair job done and the printed 

form makes it easy for him to say whether or not he was satis- 
fied with the work 


from the stock room and if, indeed, you have no stock 
room organization you are losing parts and supplies that 
are never charged to the jobs, if you are not losing them. 
When a mechanie goes to the stock room for supplies, it 
generally means throwing his tools down, casually stroll- 
ing down to the stock room on the floor below and jollying 
with friends or customers, smoking a couple of cigarettes, 
while the stock room man is finishing up with the pre- 
vious customer or getting up the parts desired by the 
said mechanic. By the time the parts are carried back 
to the shop, the tools picked up and work begun again, 
you will find considerable time has elapsed. Now multi- 
ply this by the several trips per day every mechanic makes 
to the stock room. 


To overcome this, we installed a sub-stock room in the 
shop, which carries bolts and nuts and small parts, in 
charge of a helper, at half the pay of a mechanic, who 
knows parts. When a repair job reaches the shop it goes 
to the combination sub-stock room and tool crib where the 
sub-stock keeper assembles the parts necessary to com- 
plete the said job, and keeps them in readiness for the 
mechanic. By the time the mechanic gets the job torn 
down the keeper is there handing him the parts in person 
and soliciting his further needs, which means that it is 
unnecessary for the mechanic to leave the job until it is 
finished. This is a big time-saver. 


The sub-stock man also handles all the company’s tools 
by the well known tool check system, and if a mechanic 
breaks a file for instance, or hack saw blade, he must bring 
up the broken pieces to get a new one. This prevents leaving 
tools on the running board of a car and losing them about 
the shop, for where there is no check on tools there is a 
steady loss of tools. I have personally gone to the garage 
entrance with a customer to accept delivery of a repair 
job, and found wrenches, pliers, files and the like, left on 
the running board and in the car, which except for the 
tool system would be a dead loss to the shop instead of to 
the mechanic whose carelessness was responsible. 


In addition to carelessness and breakage, broken wind- 
shield glasses, door glasses, etc., are charged to the man 
whose carelessness was responsible. When a bottle of 
polish is handed out, no more can be obtained until the 
empty bottle is brought back, not necessarily to check the 
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man’s honesty, but to prevent the bottle being left in 
somebody’s car or in some out of the way place and 
wasted. A barrel of soap dispensed by the sub-stock man 
lasts more than twice as long as a barrel with the head 
knocked out that was open to all, in spite of the fact 
that we wash more cars. Nobody took it. It was simply 
wasted. There was no check on it. 

Parts Leaks.—I know of shops where parts are drawn 
for certain jobs but are never used on the job. If you 
operate a large shop you do not ordinarily investigate a 
man’s entire history, and it is poor business to trust to 
luck. The shop foreman should check up and see that 
parts gotten for a car are installed in it. Not a direct 
loss, perhaps, but the loss of a good customer later. 

Account for Repair Orders.—All repair orders should 
be numbered numerically, and each order accounted for. 
None missing. I know of one instance where one of the 
mechanics was keeping up the car of a woman, and but 
for checking up and accounting for each repair order, it 
is a mighty easy matter to tear one up and throw it in the 
trash can, which in this case would have carried a com- 
plete set of balloon tire equipment with it. 


Free Jobs.—New car service, free jobs or free service 
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is properly credited to the man who performs the service 
and duly charged to the new car guarantee account. We 
do not “ride” the shop for anything. The same applies 
to work on company cars and demonstrators. Proper rent 
is charged the shop in a flat amount, based on the amount 
of floor space consumed and the relative value of such 
floor space considering its location. 

Build Up New Cars.—We have also found that where « 
dealer sells a large number of new cars that a continuous 
unloading and setting up crew is much more economical! 
and satisfactory than building up the new cars in the 
regular service station. We handle this in a separate ware- 
house with a crew of men that draw about half of a good 
mechanic’s pay, but who from long practice are much more 
efficient and satisfactory in building up new cars than our 
best mechanics, and this is a money-making department. 
As a result of this system, we are delivering our custom- 
ers the best built up jobs in this section and the difference 
in our build up job has been noticeable to the point that 
it has brought us new ear sales. ~ 

It is the little things that count, and Mr. John R. Craw- 
ford, who manages our Service Department, and myself, 
have found that stopping these little leaks represent a 
dealer’s best chance for a shop profit. 
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Reconditioning Engines an 
Engineering Job 


“It is highly reprehensible, if it does 
not border on actual criminalty, for any 
man unschooled in the most elementary 
principles of mechanical engineering and 
possessed of no micrometer experience 
or equipment, to pull down and attempt 
to reassemble a machine built of parts 
finished to such exact sizes as those 
making up an automobile engine,” says 
Robert C. McWane, of the National Motor 
Reerinders’ and Rebuilders’ Association, 
in a paper describing in detail the meth- 
ods of engine reconditioning, published 
in full in the October number of the 
Journal of the Society of Automotive En- 
gineers. | 

“Too little engineering attention has 
been given to the problem of recondition- 
ing such engines when this becomes 
necessary. 
condition with which we have to deal in 
an automobile engine that has given 
thousands of miles of service and, unless 
all the bad conditions have been cor- 
rected, it cannot properly be said that the 
engine has been reconditioned. Any 
operation that goes no farther than the 
resizing, or refinishing, of worn cylinders 
should not be recognized as engine re- 
finishing. 

“Regrinding of the cylinders should be 
done with the utmost care. The condi- 
tion of each cylinder should be ascer- 
tained and the one showing the most 
wear should be ground first. This de- 
termines the size to which the other 
cylinders are to be ground, all of one 
block or set of blocks being ground to 
uniform size within limits of 5/10,000ths 
of an inch plus or minus, with not more 
than 1/1,000th of an inch taper. Pistons 
should be fitte. with a clearance of 
75/100,000ths to 1/1,000th of an inch per 
inch of diameter for cast iron. Piston 
rings should fit accurately in the grooves, 


Cylinder wear is not the only 


and the best practice seems to call for 
a clearance of not less than 4/1,000ths of 
an inch per inch of diameter. 


“Alignment is the secret of success and 
must be complete with all parts of the 
engine. Beginning at the cylinder base, 
we must have absolute squareness of the 
cylinder bores with this line and perfect 
parallelism of the crankshaft with the 
same line. Connecting-rod pins must be 
parallel with the main bearings. Con- 
necting-rod pins must be straight and 
square and the piston-pins parallel with 
the crankshaft connecting-rod pins and 
also square with the sides of the pistons. 
If there is lack of alignment or of square- 
ness at any of these points, trouble will 
soon develop and the life of the engine 
will be appreciably shortened. 


“It is useless to attempt to compensate 


at one point for error at another. All of 
these points. must be given the very 
closest attention if trouble is to be 


avoided.”’ 








Red Cross Helps in Acci- 
dent Prevention 


How are 
caused? 


most deaths 


accidental 

The average pedestrian perhaps will 
promptly answer “Automobiles.” If he 
does, he’s wrong. 


Official statistics disclose the surpris- 
ing fact that falls, just plain accidental 
‘tumbles, most of them about the home, 
cause nearly as many deaths as auto- 
mobiles. Nearly as many people lost 
their lives last year throuzh accidental 
burns as were killed in railroad acci- 
dents. 


However the automobile is not inno- 
cent. Secretary of Commerce Hoover is 
authority for the statement that traffic 
accidents alone are annually responsible 
for 23,000 deaths and 680,000 serious per- 
sonal injuries, representing an annual 
economic loss of $600,000,000. 


A modern battleship costs very rough- 
ly, $40,000,000. Thus the economic loss 
involved in these accidents would an- 
nually pay for 15 such ships; a force 
each year nearly equal to the present 
American battle fleet, which maneouver- 
ed in Hawaii this year. 


The American Red Cross is doing its 
part. This organization during the year 
has trained 18,000 persons in First Aid 
to the Injured. In addition, to combat 
the accidental deaths from drownings, 
which annually reach into the thousands, 
the Red Cross this year trained 21,000 
men, women, and youths in water rescue 
and resusciatation. 


The most effective way one can begin 
to do his part to check this appalling 
loss, is to join the American Red Cross, 
and help broaden this already sxreat 
work. The Ninth Annual Roll Cal! is 
for membership for 1926. The Rol! ‘all 
begins Armistice Day, and lasts until 
Thanksgiving. Annual membership «osts 
one dollar. 
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Left and right side of the engine used in the new Star Six. 


City Planning Only Solu- 
tion to Trafic Problem 


The only real solution to the problems 
of traffic congestion is city planning, de- 
clares Alvan Macauley, President of the 
Packard Motor Car Company after a sur- 
vey of first-hand information from hun- 
dreds of cities in all sections of the 
country. The majority of over 230 cities 
of over 10,000 population which have 
been studied in detail have traffic prob- 
lems which are steadily growing worse 
under present methods of control. The 
complete data and a comprehensive an- 
alysis have been issued by Mr. Macauley 
in a brochure entitled “City Plannings 
and Automobile Traffic Problems.” 

“The outstanding fact revealed,” says 
Mr. Macauley, “is that the important 
traffic streets of a large proportion of the 
233 cities studied are inadequate for 
either the moving traffic or stationary 
vehicles which must use them. There 
is no logical relation between the width 
of important streets and traffic use of 
them in the majority of the two hundred- 
odd cities and this situation is particular- 
ly true of the older and smaller cities. 
In less than quarter of the cities are the 
business streets wider than the main 
thoroughfares; in three-eights the busi- 
hess streets are equal in width to the 
main thoroughfares and in the remain- 
Ing three-eights the business streets are 
narrower. In most of the cities the 
Streets are utterly inadequate to provide 
parking space where it is most needed. 
Already a third of the cities have widen- 
ed some of their streets in order to ac- 
commodate traffic, and in fully a half, 
trafic has become congested to such a 
degree that widening of streets involving 
fnormous expenditures is now urgent. 

“What these conditions mean in acci- 
dents, transportation, cost of living, in- 
convenience, extra policing and many 
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other economic and social burdens, can- 
not be estimated. These burdens com- 
prise a congestion tax, which is borne 
by every citizen and which increases 
rapidly each year until it is further aug- 
mented by the cost of street widening. 


“While about half the cities report 
planning commissions, very few have 
taken these commissions and their plans 
with any degree of seriousness. While 
about a third of the cities have made 
some study of traffic conditions, very 
few have used traffic studies in planning 
street layout, and only about a fifth have 
any kind of plan for future street de- 
velopment. 


“The smaller cities can still prevent 


The engine together with the Star Six was described in the Oct. 22, 1925, 


the conditions which must otherwise be 
inevitable, by making full use of the 
experience gained by the larger cities. 
It is cheaper and easier to plan than re- 
plan, to build than to rebulid. The police 
officials and their advisors in many of 
the large cities have used commendable 
ingenuity and patience in untying traffic 
tangles and inventing schemes for pre- 
venting them. But the end of such meas- 
ures is near—what is now needed is en- 
gineering ability and not police power. 
When the cities and their traffic com- 
missions begin to find that the traffic 
problem cannot be solved by putting 
drivers in jail, they will turn their at- 
tention to the streets.” 





Improvements Made in Willys-Knight 
Taxicab 








Willys-Knight taxicab which seats six passengers is completely equipped and with 











32 by 4% cord tires, lists at $2250. Among the improvements are included a lower 
and better braced body, curved windows at the rear which replace the former shutters 
and nickeled radiator bar cap which is monogrammed and illuminated 
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Cost of Spray and Hand 
Cleaning Compared 


COMPARISON of the cost of cleaning 

motor trifck chassis by hand and by 
the spray method in the service station 
in prepartation for repairing is afforded 
by a survey made by an engineering firm 
at the White Comany service station in 
Philadelphia. The survey showed an 
average cost of $3.96 per chassis by the 
spray method. as against $8.90 per chassis 
by the hand method, an average saving of 
$4.94 per chassis cleaned. 


The survey was made for the Interna- 
tional Chemical Co. 


The equipment used for spray clean- 
ing in this service station is’ compara- 
tively inexpensive. It includes a small 
tank or boiler having a capacity of about 
90 gallons in which steam is generated 
by means of a gas flame. The steam 
pressure, which operates the spray, varies 
from 60 to 85 pounds. 
to the boiler by a steam injector. 


The cleaning solution is mixed in a 
tank of about 22-gallon capacity. Five 
pounds of a standard commercial clean- 
ing compound are used to 20 gallons of 
water. The cleaning solution is heated 
by discharging live steam from the boiler 
into it. A flexible hose is connected to 
the boiler and another one to the mixing 
tank, and both lead to a spray nozzle 
which the operator holds in his hand. 
The mixing tank is several feet above the 
level of the nozzle so that the solution 
flows to the nozzle by gravity, assisted 
by the suction caused by steam discharg- 
ing from the nozzle. This method is said 
to clean the chassis so well that it can 
be painted if desired without further 
cleansing. After the dirt is all off a 
stream of cold water from a separate 
hose is played on the chassis for a short 
time. It is then ready to go to the repair 
department where its clean condition 
greatly facilitates the work of the 
mechanies. 


In this survey the hand and spray 
methods of cleaning were compared in 
detail as to cost, as follows: 


Spray System 
Fixed cost of spray system per 








truck (4 hours at 9 cents) .00 
5 pounds cleaning compound at 16 

cents . .80 
Gas for heating eats eancnaiitiimmaiais .60 


Labor (4 hours at 55-cents an hour) 2.20 


EL $3.96 
Hand Method 
Cleaning materials (coal, oil and 
| $0.35 





Brooms, rags, etc £30 


Labor (2 men—7% hours at 55 
cents an hour) 





8.25 


9 ee 


Total $8.90 


In addition to the saving in actual cost 
of cleaning there was a saving of 3% 
hours in the average time required to 
clean a chassis by the spray method as 
compared with the hand method, 
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New water is fed. 


New Body Models Added to Dealers’ Lines 











Cleveland Coupe a three-passenger model listing at $975 on the standard chassis and 
$1175 on the special six chassis. The bodies are completely in metal and finished 
Cleveland blue Duco. Upholstery is leather but gray corduroy is optional at no extra 


cost. 


Balloon tires are standard equipment but four wheel brakes are optional at 


slight extra cost 




















New Twentieth Century Chandler Sedan--a four-door five-passenger model listing 


at 


$1,490 | 
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(From MOTOR AGE of November 1, 1900) 


The Automobile Show Season 


On Saturday: of the present week the 
first of a series of automobile shows will 
be opened at Madison Square Garden, in 
New York. After a brief interval will 
occur the second New York show at the 
Grand Central Palace, beginning Novem- 
ber 17. Following this will come the 
exhibit at Washington, beginning Dec. 10. 


An exhibition is being projected for 
Boston later on, and in the spring comes 
the big Chicago trade exhibition and the 
Pan-American exhibition at Buffalo, the 
managers of which are making diligent 
efforts to obtain a large representation 
from the automobile manufacturers. 


Interest in Kaiser’s Offer 


Kaiser Wilhelm’s offer of $10,000 in 
prizes for an automobile race or rather 


test next June from Paris to Berlin, 719 
miles, is causing no little comment in 
trade circles. The fact that it will be 
more of a test than a race, the factors 
of speed, price, endurance and fuel con- 
sumption being considered, appeals to the 
consideration of American makers; for 
the contest will be open to the world and 
to the victor will probably go adoption 
of its vehicle by the German government 
for war purposes. The practicability of 
the automobile as proved in the recent 
German war maneuvers appealed strons- 
ly to Emperor William. 


New Locomobile Agency 


The Locomobile Co. of America is (0 
open another salesroom and storage sta- 
tion in the heart of the fashionable «'!s- 
trict of West Forty-third street near 
Fifth avenue, New York City. 
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Tire Retailers to Urge Classification at 
St. Louis Convention 


George J. Burger, President of National Association, Declares’ Better Defint- 
tion of Dealer by Manufacturer Is Need of Industry 


ORE progress toward an under- 
MI standing of the term “tire deal- 

er” and further impetus toward 
impressing upon tire manufacturers the 
necessity of using greater care in their 
selection and classification of tire deal- 
ers are expected to mark the convention 
of the National Tire Dealers’ Association, 
to be held in St. Louis Nov. 17-19. 


The whole subject of the relations be- 
tween tire manufacturers and dealers 
has been discussed widely ever since the 
Association was organized. George J. 
Burger, president of the Association, ad- 
mitting that the tire dealer’s methods 
are not beyond criticism, but insisting 
that the dealer is willing that his methods 
should be corrected wherever necessary 
for the good of the industry as a whole, 
lays emphasis upon the fact that in other 
successful lines of business the specialist 
is the successful merchant. 


“We believe,’ said Mr. Burger at the 
offices of the Association in New York 
City, “that eventually the tire manufac- 
turer will realize the wisdom of cooper- 
ating heartily in the movement to classi- 
fy tire dealers as specialized merchants. 
Our industry is one of the largest in the 
United States. The number of tire deal- 
ers lies somewhere between 100,000 and 
150,000. Analysis of the Department of 
Commerce survey as of April 1, 1925, 
shows that 51 per cent of these dealers 
carry very few tires in stock. At that date 
they should carry larger stocks than they 
would ordinarily later in the season. What 
I am trying to drive at is that the manu- 
facturer should be more particular in his 
selection and classification of tire deal- 
ers. We shall try to settle this point 
at the convention. 


Solicitation of Commercial Accounts 


“Another important topic will be the 
question of commercial accounts. For 
years the dealer has met with this form 
of competition. The manufacturer has 
advised the dealer that there was one 
class of business that the manufacturer 
felt was his own, namely, the solicitation 
of so-called national and commercial ac- 
counts. The reason given by manufac- 
turers as to why they classify these ac- 
counts, as to prices, just as they classify 
tire dealers, is that these larger users 
of tires would not buy from the average 
dealer, 

“We regard this as a weak reason. The 
Saine accounts, in buying other lines, in 
t sreat many cases must buy either 


through an agent, dealer or jobber. Why 
should there be an exception in the tire 
business? 


“This year the majority of 
manufacturers have sent out into the 
field special representatives to. solicit 
such accounts. They say that if one 


rubber 


manufacturer stops this practice, others . 


will also stop it, but they are waiting 
for a leader to make the move first. 
Meanwhile the dealer loses business that 
rightfully belongs to him. 

“In years gone by we have been more 
or less advised as to who these accounts 
were, but today, in view of the special 





George J. Burger, president National Tire 
Dealers’ Association 


sales efforts by manufacturers, the aver- 
age small retail commercial account own- 
ing one vehicle or more is put in the 
same class as the national and commer- 
cial accounts. This form of competition 
by the manufacturers receives serious 
consideration at our convention. 

“In addition to this competition a new 
form has cropped up, a very important 
one which may or may not have a bear- 
ing on the future of tire dealer business. 
This will also be studied at the conven- 
tion and I expect definite action con- 
cerning it will be taken. 

“Dealers handling truck tires are few- 
er than those handling pneumatic tires. 
To a certain extent they have a fixed in- 
vestment in their business in the way of 
equipment and national and commercial 
account solicitation by the manufactur- 





ers cuts into that business very serious- 
ly. A truck tire dealer, more or less, 
must give 24 hours service and must 
be in a position to give immediate serv- 
ice in order to maintain his account. The 
effort to settle some of the serious prob- 
lems confronting truck tire dealers will 
be made at the convention. 


“We may also adopt plans as to future 
qualifications of tire dealers desiring to 
join the Association. It is encouraging 
that so far this year many rubber manu- 
facturers have shown much interest in 
the Association and some have encour- 
aged their dealers to attend our conven- 
tion. 


“As to tire dealers’ stocks, inventories 
on July 1 showed a considerable increase 
over the same period of 1924, but on Sept. 
1 these high inventories had begun to 
show a gradual reduction. 


“There is no question but that dealers 
have taken advantage of the various in- 
creases in tire prices and protected them- 
selves accordingly.” 


Views on Rubber Exchange 


Asked for his opinion as to the plans 
of F. R. Henderson and others to or- 
ganize a rubber exchange in New York 
City, Mr. Burger said: 


“As dealers we are interested in see- 
ing that some settled plans are made 
by which we may know what prices of 
crude rubber will be for some set time 
in order that we may be in a position 
to carry adequate stock and take the 
gambling element out of this business. The 
fact that the majority of manufacturers 
protect their dealers 30 days from date 
of shipment means that the dealer must 
be very conservative as to his stock and 
sometimes this is a handicap, especially 
for those dealers who are many miles 
from the source of supply. In their 
cases the 30-day price protection means 
that a dealer must make every effort to 
turn over his stock within 30 or 40 days. 

“But if there were some set price for 
a period of some months, it might have a 
beneficial effect in enabling dealers to 
carry adequate stocks in normal times. 
If a rubber exchange could obtain such 
results, I believe it would be a help to 
the whole industry. But if the exchange 
instead should further increase the gam- 
bling element in the situation as it exists 
now, I do not see how any good could 
come from it, at least for the industry as 


a whole.” 








20) MOTOR AGE 


MMM PURLLERERE LR 


Letters to. 


October 29, 1925 


PVPRAT HUTA UTTER ETT EA EAT LUA CG EUA LETTER POELLGTERURULLO LEE PPLU HULL LOULLOL PE ULULLUPLLUUL LLP OE M EL ULL ACLOLULULLUPPLLeLeLLLo LULU LULL LULU LUG LLPLLUeE ULE OnAO CCT Let 


the Hditor 


MTPAVPTT LOTT ECATTCETIAUAT CEA UOTT UAT CUA CET CHTTUUHT COTIUUTT CATHCART COUCH LUGE CUHLO UNUM UCE LOCOCO COTULLA TULUM CRUEL EEUU ULIMIT ELUM UEP LLOL LOL LoLCLG LOGS LOGELUOLST ELD 


What Is a Cutoutr 


To the Editor of Moror Acer: 

Some folks have the wrong impression concerning a 
muffler cutout (engine tester and carbon outlet valve), so we 
ask, “Does Mr. Motorist pay from one to seven dollars, accord- 
ing to his pocketbook, just for an appliance to make noise 
while he is driving?’ We hardly think so, especially in these 
days of quiet motors, when he prides himself so much on 
the silent running qualities of his car. Then, just what is 
a cutout, and why does he put it on? 

First of all, the muffler cutout, or tuning-up valve, as it is 
sometimes called, was never intended by the manufacturers 
to be a noise maker, and in all of their advertising and mer- 
chandising, they have sought to educate the motoring public 
to the many advantages of an engine tester and carbon outlet 
valve and to discourage the improper use of their product. 

To the motorist, a cutout is invaluable for many reasons. 
With such a valve on his car, he can tune up his engine at 
will; by regular test he can tell whether his fuel mixture is 
too rich or too lean, whether all of his spark plugs are firing 
properly and whether compression is right in all cylinders. 
It enables him to locate trouble before it has developed to a 
serious extent, and ofttimes saves the necessity of a complete 
overhauling. There is no other way to “listen in” or check 
up on the motor, except the troublesome, expensive one of 
removing the muffler. 


Chicago Ill. 


Increases Motor Efficiency 


The use of a good muffler cutout increases the efficiency of 
the motor. A thorough test made by disinterested parties at 
the Engineering Department of Ames College, Ames, Iowa, 
with three of the leading makes of cutouts proved this con- 
clusively. For example, who ever saw a racing car with a 
muffler attachment, or an airplane so equipped? Nobody, 
because these require every ounce of power they can generate 
and the muffler, because it causes back pressure on the motor, 
cuts down its power or efficiency. A good muffler cutout, 
however, will relieve this situation, and while we do not advo- 
cate its continuous use on the road, there are times when 
opening the cutout will give just that extra power needed to 
top a hill on high, or to. pull through a mud hole. In such 
cases, the necessity of such a device cannot be denied. 

Again, instead of blowing it into the muffler, a good carbon 
outlet: valve (cutout) affords an easy means of discharging 
accumulations of carbon, soot, burned grease, dirt, etc., which 
have been previously loosened by carbon remover. The ob- 
servation of any muffler after it has been in use any length of 
time will show it thickly coated on the inside with soot and 
carbon, which, of course, is detrimental to the motor. 

“very state got its share of the million or more cutouts sold 
last year in the United States and the recent tendency toward 
enactment of legislation in a few of them, prohibiting the 
installation or use of the cutout, not only works injury to the 
motorist, but involves an economic situation as well. It dis- 
criminates against certain legitimate lines of goods and such 
laws will injure every jobber and dealer in automotive equip- 
ment. They will not only lose the investment which they 
already have in this merchandise, but the profits that would 
ordinarily accrue from the sale and servicing of this line, 
as well. 

Because of the number of cutouts sold each year, it is 
logical to conclude that motorists buy the cutout, not as a 
noise maker, but because of fuel value received. They install 
it because they know, from experience that it will pay for 


itself many times over in fewer and lower repair bills and in 
increased efficiency, which, of course, means more miles per 
gallon of gas. | 

We believe that state legislation is unnecessary, because 
nearly every municipality has suitable regulations for the use 
of the cutout. These laws, properly enforced, would soon do 
away with the few offenders, who, likewise, are flagrant vio- 
lators of the speed ordinances, head light laws, ete. Might 
just as well do away with sun visors because some unthinking 
motorist turns his down too far, causing an accident due to 
restricted vision. By all means punish the offenders, but do 
not make it unlawful to have a cutout on the car, for the 
thousands and thousands of others who obey the existing laws 
and appreciate the proper use of this necessary appliance. 

J. J. HARTIGAN. 


ee 


Southern I]linois Prospers 
Harrisburg, Ill. 
To the Editor of Motor AGE: 

Glad to inform you of the automotive improvement in South- 
ern Illinois, especially in Harrisburg. 

Recently the Rogers Auto Supply Company moved to their 
new location, 24 E. Jackson Street, with their $15,000 worth 
of parts and accessories. This is the most complete and largest 
accessory house south of Danville and St. Louis, in Southern 
Illinois. 

The Harrisburg Motor Sales Corporation moved into their 
new modern two story building on East Poplar Street, on 
Route 13 in Harrisburg. This company handles the Hudson 
and Essex, and Willys-Overland, and maintains the most 
equipped shop and service station in this part of the state. 
The building is fireproof and modern in every way. It cost 
$35,000 to build it. 

Tourists returning from Florida are complaining that they 
are charged exhorbitant prices for tires in Florida. In one 
case a reliable man says he paid $50 for a 31x4.25 Kelly- 
Springfield balloon tire. 

Let’s go to Florida to sell accessories and tires! 

Automobile sales are progressing very nicely in Southern 
Illinois. Last half of August more automobiles sold than any 
month since April this year. Month of September was 
one of our best months this year. Prospects hvae been 
holding back waiting for changes in verified models, and price 
changes. The coal mines are starting to operate all over this 
part of state, on which our selling greatly depends. 

Yours truly, 
AUGUST ZVARA. 


Favors War Tax Repeal 
COMMITTEE ON WAYS AND MEANS 
HOUSE OF REPRESENTATIVES 
Washington, October 17, 1925. 
Mr. Sam J. Shelton, 
My Dear Mr. Shelton: 

I am just in receipt of your letter of the 15th and copy ol 
Motor AGE. 

I favor repealing all the so called war sales taxes, 
include automobiles, parts, etc. The question of their repea! 
will depend largely upon the amount of reduction in the 
income and estate taxes. 

I am very glad to have had your views. 


which 


. Very truly yours, 
JNO. N. GARNER, 


15th Dist. Texas. 
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Hoover Calls Radio Conference for 
Nov. 9 at Washington 


Whole Field of the Industry Will Be Studied at Fourth 


\ / ASHINGTON, Oct. 26—Practically 

the whole field of radio problems will 
be delved into at the Fourth National 
Radio Conference, details of which were 
announced by Secretary Hoover. The con- 
ference is scheduled to begin at 10 a. m., 
Monday, Nov. 9, in the conference room 
of the U. S. Department of Commerce. 
Secretary Hoover will personally greet 
the delegates and outline the program to 
them. 

The conference will include represen- 
tatives of all radio activities, viz.: (1) 
Broadeasting stations; (2) Radio maga- 
zines; (3) Newspapers having radio de- 
partments; (4) manufacturers of com- 
plete radio receiving sets; (5) Organiza- 
tions of broadcast listeners; (6) Ama- 
teur organizations; (7) Commercial and 
radio stations; (8) Radio trade associa- 
tions; (9) Press associations, and (10) 
the government itself will be represented. 

Six national groups of organizations 
have been invited to have representatives 
present, to-wit: Institute of radio engi- 
neers; American Institute of Electrical 
Engineers; American Steamship Owners 
Association; U. S. Shipping Board; Farm 
Organizations and the National Electric 
Light Association. | 


_-— 


Master Control Ther- 
miodyne 

‘| ‘HIS instrument is the product of the 

‘ Thermiodyne Radio Corporation, 1819 
Broadway, New York. It is a six tube 
receiver having three stages of ther- 
mionic frequency, detector, and two 
stages of audio frequency amplification. 
The set was designed to operate on 201A 
type tubes and on either indoor or out- 
door aerials. A compartment is provided 
in the cabinet for housing the “B” bat- 
teries. Price without accessories, East- 
ern and Central states, $150; Rocky 
Mountain and Pacific Coast states, $160. 


—_— 


Radio Advertisers’ Book 


[THE 1925-1926 Radio Advertisers’ Data 
Book, a volume of rates and other in- 
formation for national advertisers, has 
just been issued by its publishers, 
Arthur Rosenberg Co., Inc., New York. 
Several features which were not in the 
1924 issue have been included in the 
current edition. The contents include 
advertising rates, circulation and other 
data regarding Radio Consumer and 
Trade publications, as well as of all the 
periodicals of the allied trades, including 
Automotive, Electrical, Hardware, Music, 
Talking Machine and Sporting Goods. 


National Meeting 


The Radio dealer and jobber sales situ- 
ation, and the Radio manufacturer’s mer- 
chandising and advertising problems are 
treated both editorially and graphically. 

Several of the more thorough Radio 
trade surveys are summarized, and a 
complete picture of the industry’s pres- 
ent development and estimated future 
growth is presented. The United States, 
Canada and the foreign markets are 
covered. In the newspaper section, over 
three hundred papers are listed, giving 
the circulation and Radio news features. 
the different states. 








Traffic Officer Listens 


To World’s Series Reports 


Trafic Officer Tommy 
O’Connor was on duty at Fif- 
teenth and Welton Sts., Den- 
ver, but that didn’t keep 
him from being in touch 
with the World’s Series 
games. Officer O’Connor is a 
fan for both radio and base- 
ball, and a first rate traffic cop 
as well. He rigged up a port- 
able set, with antennae under 
the foot rest, and battery box 
inside it on the pavement. Hold 
ing a receiver to one ear, he 
kept track of the games, and 
directed traffic with his free 
hand. 




















The papers cover the leading American 
jobbing centers. 

A full-page map of the United States 
shows the relative “Radio strength” of 
the different states. 


—_— 


New Book on Radio 


op Comanenee of the Radio Industry,” 

is the title of a new book by Hiram 
L. Jome, Professor of Economics at Den- 
ison University. The aim of this book is 
to show how the radio industry is work- 
ing out its individual problems with the 
business organization, marketing, financ- 
ing and relation with the public. One of 
the sections of the book is devoted to the 
problems facing the organizations ren- 
dering radio service. It discusses the 
problems of efficiency in radio service 
connected with broadcasting, copyright, 
patents, public policy and control. An 
interesting feature is the appendix, which 
contains the views of prominent experts 
as to the place and future of radio, and 


also a list of important events since 1827, 
furnishing a chronological compendium 
of the outstanding happenings in radio 
since the first crude experiments. The 
book is published by A. W. Shaw Com- 
pany, Chicago, at $5.00. 


—_——_— 


Radio Instruction Book 


A NEW 48-page instruction book (vol- 

ume 2, Part No. 7852) covering every 
important phase of installing and operat- 
ing Atwater-Kent receiving sets and 
radio speakers is now ready for distribu- 
tion. One of these instruction books is 
included in each receiving set or may 
be purchased for 50 cents. One section 
of the book shows recommended method 
of installing fuses between the batteries 
and battery cable going to the set. 


300 ae, 


HE recent convention of Atwater 

Kent radio dealers, held at the Hotel 
Whitcomb in San Francisco, was attended 
by more than 300 radio men. 

The meeting was conducted by Ernest 
Ingold, Inc., radio and automotive whole- 
salers of San Francisco. The Ingold 
Corp., wholesales Atwater Kent products 
in the Metropolitan area of San Fran- 
cisco. 


. _— ‘ : 
Erla Circloid Five 

‘THE Electrical Research Laboratories, 

2500 Cottage Grove Ave., Chicago, is 
the manufacturer of this five tube radio 
instrument which employs radio fre- 
quency amplification. A special feature 
of this set is the circloid or balloon in- 
ductances which are used. Three tuning 
dials are provided. The standard cabinet 
which is of mahogany, lists at $69.50. The 
instrument is also made with a De Luxe 
cabinet of two-toned French walnut, list 
price, $77.50. : 


oe 


Heads Radio Association 


J. RAETZ has been re-elected vice- 
* president and general manager of the 
Radio Corporation of Wisconsin, an or- 
ganization composed mainly of automo- 
tive electrical firms in Milwaukee, band- 
ed together for the purpose of jobbine 
and wholesaling radio equipment. Harry 
W. Bolens of Port Washington, Wis., was 
made president of the association and 
George I. Seltzer, secretary-treasurer. 
Mr. Raetz has been manager of the corpo- 
ration since its organization about 
three years ago, and has announced the 
organization will continue on a strictly 
wholesale basis. 
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AN AUTOMOTIVE SETTING. Charles 
M. Schwab, well-known steel man, with 
Mrs. Schwab and their niece, who are 
sitting in a Stutz 6-95 roadster with 
custom-built body. Mr. Schwab is the 
principal stockholder and a member of 
the board of directors of the Stutz 
Motor Car Co. of America, Inc. 


SMALLEST MOTORCYCLE IN WORLD. It was made by G. W. Dicker, entirely by 


. hand, and all the working parts are moveable. 











SERVICING SET TO MUSIC. On the second floor of this service station, opened at Coral Gables, 


dine, or procure refreshments while waiting for their cars. 


Florida, motorists may dance, 
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AUTOMOTIVE INTEREST 









ON THE FATHER OF WATERS. At 
the left is shown a Moon car being 
lowered to barge at St. Louis for ship- 
ment to Minneapolis via the Mississippi. 


4 
cs. td 
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IN WILD WEST FASHION. D. M. Tomlinson, 
who piloted a Velie from Philadelphia to San 
Francisco in behalf of the Sesquicentennial Ex- 
position in 1926, drove the car up the court- 
house steps and extended an invitation to all 
Californians to attend the big doings. Mrs. 
Tomlinson accompanied her husband on the 
long drive. Mr. Tomlinson reports that during the entire trip, a distance of 5,503 miles, only two minutes were spent on adjust- 
ments, which wefe on the timing. The Tomlinsons were en route 30 days. 
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HERALDING THE NEWCOMER. This unique method was adopted to introduce the Ajax car to the residents of San Diego 


and proved to be an effective means of advertising the advent.of the new member of the automotive family. 
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DERS CLEARING HOUSE 


Questions and Answers on Dealers’ “Problems 
BUILDING « ELECTRICAL « FLAT RATES 


SHOP « LEGAL « PAINT & TRIM 


How the Idling Device 
Works 


Q. Explain the action of idling jet on 
Zenith carbureter for 490 Chevrolet. This 
seems to be a plunger that works up and 
down into vacuum but I cannot quite com- 
prehend its action.—Anaheim Reader. 

The specifications of the idling device 
used on all models of Zenith carbureters 
with slight modification is as follows: 

At low speed when the butterfly throt- 
tle valve (see Fig. 101049) is nearly 
closed, the main jet gives but little or 
no gasoline, but there is considerable 
suction on the edge of the butterfly and 
gasoline is drawn through the idling de- 
vice. This device is shown at Fig. 230 
and consists of the idling tube “J” within 
the secondary well “P” inserted in the 
first well, at the bottom of which the 
compensator “I” is located. “I’’ is opened 
to the atmosphere through hole “A”. 
Gasoline from the compensator “I” flows 
through the calibrated hole in the bot- 
tom of the secondary well “P”, which 
in turn is adjustably opened. The idling 
tube “J” leads to a hole located at the 
edge of the butterfly throttle valve where 
the suction is most strongly felt. This 
suction lifts the gasoline through the 
idling tube and in combination with the 
air passing the butterfly valve forms 
idling mixture. 

Q. In two piece rings it is my under- 
standing that the inner or cone shaped 
ring should not bear against cylinder wall 











Low speed air adjustment of Zenith 
carbureter on Chevrolet 


but should bear against beveled surface 
of outer ring, this making the complete 
ring fill the ring groove in piston and 
should ring groove be faced out too wide 
so that inner ring bears against cylinder 
wall it would destroy its usefulness as a 
preventive of oil pumping. Am I right 
about this? 


The correctness of your-theory depends 
entirely on the construction of the ring. 
Where the ring is a two-piece construc- 
tion, the amount of expansion secured in 
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Sectional view of Zenith Chevrolet 


carbureter 


the ring groove will depend on the size 
of the ring as regards its diameter. The- 
oretically the inner ring element used 
as a wedge should not touch the cylin- 
der wall but should exert its full effort 
against the beveled surface of the outer 
ring. The rings with which we are famil- 
liar, operating on the principle of filling 
the ring groove, are generally of the three 
piece type in which it is impossible for 


the inner ring to communicate or con- 
tact with the cylinder wall. 
Q. Please give valve timing for 1916 


;- and 1918 Oakland. 


On the Oakland 6-cylinder cars, 1916 
to 1919 inclusive, the exhaust valve closes 
7144 degrees after upper dead center. 7% 
degrees on the regular Oakland flywheel 
is the equivalent of #2 of an inch meas- 
ured on the rim or face of the flywheel. 
The inlet should open 7% degrees after 
upper dead center or measured on the 
flywheel 2s in. past top dead center 
mark. 


oo —_— 


CAN THE ENGINE RUN FROM THE 
SPARK 

Q.—Why does oil burn in the combus- 
tion chamber at the time of explosion and 
why does it not burn from the cylinder 
walls at the same time? 

The oil will burn whenever the tem- 
perature is above the flash point of the 
oil. Of course when the piston is in the 
up position and the spark occurs the 
cylinder walls are protected for the time 
being. As the combustion is not in- 
stantaneous there is, however, some 
flame in the cylinder as the piston goes 
down, so that the cylinder walls are ex- 
posed to this heat. It must be remem- 


* ACCOUNTING 


bered, however, that the water jacket 
around the cylinders tends to keep them 
cool. On the other hand the piston work- 
ing up and down is constantly working 
fresh oil up on the cylinder walls, so 
that even if a slight amount of carbon 
tends to form it will be rubbed off by 
the polishing action of the piston moving 
up and down. 


Adjusting Lavine Gear on 
Courier 


@. Please give me the following infor- 
mation concerning 1923 Courier: How is 
the Lavine steering gear on this car lubri- 
cated and adjusted for wear? Give photo- 
graph if possible.-—New Zealand. 

To remove lost play from steering 
wheel loosen adjusting lock nut “I” by 
turning anti-clockwise, then turning ad- 
justing screw “J” clockwise a small frac- 
tion of an inch. Then tighten adjusting 
screw nut “I” but be sure to hold ad- 
justing screw: “J” as you have previously 
set it. The adjusting screw should never 
be tightened up so much as to bind the 
sear. The adjustment is best made by 
jacking up the front of the car until the 
wheels leave the ground and then manip- 
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Sectional view of Courier steering gear 


ulating the adjusting-screw until excess 
play is taken .up and the steering wheel 
is easy to turn. 

See that all axle arms, king pins and 
drag link connections are properly lubri- 
cated and adjusted, for very often lost 
play develops in these connections as well 
as in the steering gear itself. 

The steering gear is lubricated by re- 
moving the plug in the lower portion of 
the gear and forcing in 600-W. It is not 
necessary to entirely fill the housing, for 
it is better to have some room so tha! 
the lubricant can travel and float around 
in the housing. 
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Planning Your New Building 
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This Is Unusual—No Side Street Entrance 


Q. We contemplate building a garage 
in the very near future and are enclosing 
a rough sketch of the floor plan. Any 
information you can give us will be ap- 
preciated. Our plot of ground is 115x150 
and we want to build full length and only 
one story but only about 66 ft. wide and 
not vver 70. This will allow us consider- 
able yard space which is’ important. 
Would prefer to have shop in line with 
stocnroom but would probably be _ too 
noisy for office and would put the en- 
trance to storage too far back. If we do 
not nave enough storage space we could 
purenase 50 ft, at back facing the side 
street —Great West Implement Co. Ltd., 
Swift Current, Sask. 

Yne only cause we have to fear this 
plan will be unsatisfactory is on account 
of tne limited amount of storage space. 
There seems to be no way to better 
this vondition, however, except at the ex- 


pense of the shop or office. 

You have not indicated exactly how 
large the shop should be but we have 
followed instructions on the office and 
showroom. The washrack is available 
for storage of three cars and they could 
be swred two deep or six altogether. 
The snop could, be shortened and room 
made fer four or six more. The best 
plan, nMowever, would be to add the 50- 
foot srip at the back that you say you 
can gut, then with two rows on one side 
of tue aisle and one on the other you 
coulu store 21 additional cars; but that 
again would be adding to the cost of your 
building. 

The office could be put upon a balcony 
between the second and third trusses and 
the garage extended out to where the 
tront of the office now is shown but this 
would increase the storage only by four 
cars and would not be so good when 
there is more space available. 

Some provision should be made for 
skylight to illuminate the interior of this 
building, the back part of the shop and 
the garage aisle would be rather dark 
otherwise. The washrack also needs 
more light than has been provided and a 
little light in both stock room and office 
would make work easier and the em- 
ployees consequently more efficient. 

We have provided one toilet for filling 
Station customers, but the space could be 
made into two small ones if that seems 
preferable. A small stock room for oil 
and grease keeps this messy material 
Out of sight, though handily located. 

We presume you will use the yard for 
the assembly and storage of new and 
used farm implements but we have shown 
it in terms of car storage, merely for 
convenience, it seems a very good pro- 
portion for either purpose. 

Your sketch shows a small elevator 
to basement but we would discourage the 
use of a basement for anything but live 
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The yard idea is a good one and is popular in the South and West. 








If this firm is 


obliged to expand and use the yard for building it may find the side street more suit- 
able for car entrances. 


storage, heating plant or possibly used 
car display room, but the latter is ex- 
cusable only where main floor space is 
not available, Parts should not be stored 


in a basement as they rust rapidly in the 
summer months when they are coated al- 
most constantly with moisture condensed 
from the air. 








LEGAL QUESTIONS ANSWERED 
sy WELLINGTON GUSTIN 


of the Chicago Bar 





SELLING UNCLAIMED CAR 


Q. We are located about two blocks 
from the Summerdale Police Station. On 
June 6 of this year the police towed a 
Buick touring car into our garage and 
asked us to park this car here for a few 
days and to notify them immediately if 
anyone should call for same and not to 
let the car out without their consent. 
This car is still here. 

We have the former address that the 
police gave us but there is no such place. 
They advise us to advertise same in the 
paper several times and then dispose of 
same. We would appreciate if you would 
advise us how we are to proceed in dis- 
posing of this car and what must be done 
with any money over and above our 
charges. This is a 1923 touring and is in 
pretty good shape and should be worth 
considerably more than our charges.—C. 
R. Schwarz, Summerdale Garage, Chicago, 
Til. 


You may trace the license number, etc., 
by writing the Secretary of State, Spring- 
field, Ill. 

As for disposal of the car in question, 
Chapter 141, Section 3, of the [Illinois 





statute dealing with unclaimed property 
reads: “All persons having a 
lien on personal property, by virtue of 
an Act entitled may enforce said 
lien by a sale of the said property on giv- 
ing to the owner thereof, if he and his 
residence be known to the person having 
such lien, ten (10) days notice in writing 
of the time and place of such sale, and if 
said owner or his place of residence be 
unknown to the person having such lien, 
then upon his filing his affidavit to that 
effect with the clerk of the county court 
in the county where said property is sit- 
uated, notice of said sale may be given 
by publishing the same once a week for 
three (3) successive weeks in some news- 
paper of general circulation published in 
said county, and out of the proceeds of 
said sale all costs and charges for ad- 
vertising and making the same and the 
amount of said lien shall be paid, and the 
surplus, if any, shall be paid to the owner 
of said property.” 
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Defeating Old Man Wear and Tear 








Three Dimensions to Check 
on Ford Front Axle 


Q—I am having trouble regarding the 
alignment of the front wheels of Ford 
coupes. The balloon tire jobs are the 
worst. They wear one tire off as if it was 
skidding sideways all the time. We align 
wheels and do everything, but cannot 
stop it. Would like all the dope you have 
on it, also the measurements of everything 
to remedy this difficulty. The wheels also 
vet to shimmying right away.—O. F. Mar- 
quid, Aledo, Ill. 

We are showing three illustrations 
which indicate the way measurements 
should be taken. In the first illustration 
where we are looking down on the top 
of the car the dimension A should be 
from % to % in. less than the dimen- 
sion B, these measurements being taken 
from the felloe of one wheel to the felloe 
of the other measured at a point the 
same height as the center of the wheel. 


In the next illustration we are in front 
of the car and looking at the front 
wheels. In this case the dimension D 
should be 3 in. less than the dimension C. 
Here again we are measuring from the 
felloe, this time back far enough so as 
to be in line with the center of the 
wheel. 


In the third illustration we have the 
car on a perfectly level surface and use 
a two foot square setting on the floor, 
to check the axle at the center. The 
upper portion of the axle should be back 
12 in. as compared with the lower edge 
of the I beam. 


ae ee 


CORRECTION ON GARDNER OIL 
PRESSURE 


We notice in the October 8 issue of 
Motor Age on page 26, an answer which 
you gave on the proper oil pressure for 
a 1924 Gardner stating that the oil pres- 
sure at average speed is 2 to 7 pounds. 
This statement is incorrect. The proper 
oil pressure at idle is 2 to 10 pounds, 
depending upon whether the oil is hot 
or cold. Lycoming Mfg. Co., W. H. Beal, 
Sales Megr., Williamsport, Pa. 

We are very grateful for having this 


inaccuracy brought to our attention by 
the Lycoming company. 


™ 


MAKING AN QAKLAND RACER 

®. We are building an Oakland 6-44 
into a race car. So far we have shortened 
the wheelbase to 104 in., set the motor 
down 4 in. in the frame, installed Boyle 
valves and have three carbureters. We 
used 29 by 4% wire wheels, 4% to 1 gear 
ratio and have cut the flywheel to 40 lbs. 
Would like to have your suggestions on 
this car.—James D. Smith, Quick Service 
Auto Laundry, Clarksburg, W. Va. 


In any race car high compression is 
essential. This means that a fuel com- 
pound of some sort must be used in order 
to prevent detonation which would occur 
with ordinary gasoline. In some cases 
benzol or a mixture of benzol and gaso- 
line is used. Apparently the compression 
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Checking the toe-in of front wheels on a 
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The caster of the front wheels is gaged 
with a carpenter’s square 


can be increased in this motor by plan- 
ing from 7s to 4% in. from the top of the 
cylinder block. You should study the 
construction carefully, however, to see 
what effect this will have and whether 
it will cause any interference with the 
spark plugs. 

It would also be well to check the 
clearance between the valves and the 
top of the piston when the piston is in 
the up position. For racing it is desir- 
able to have a camshaft on which the 
intake cams have a longer dwell than is 
customary. This means that the intake 


valve should stay open till approximately | 


80 degrees past bottom dead center. This 
is a matter of experiment, however, and 
we do not know that this has been worked 





out on Oakland cars. Names of con- 
cerns which specialize on racing equip- 
ment will be given by separate letter. 
Another desirable feature in a race car 
is to have the weight on all four wheels 
the same, also to have the weight above 
and below the axles the same, so that 
the car if turned on its side, would the- 
oretically balance on the hub caps. 


—— 


All Engines Overheat in 
This 1917 Car 


Q. We have a 1917 Ford touring car 
that overheats. We have tried two new 
engines in this car, one from a 1920 Ford 
and the other from a 1918, but did not 
change the magneto and transmission. In 
the last one we also installed new pistons. 
An extra oil pipe on the outside did not 
improve the condition. We have used a 
device for recharging Ford magnets in 
the car and find it makes the magnets so 
strong that the lights burn out. We be- 
lieve this also accounts for the overheat- 
ing, as it makes too hot a spark.—Charles 
Skellenger, Western Trail Garage, Plevna, 
Kansas. 


We would recommend your checking 
the ignition timing. Turn the engine 
over by hand until the piston has been 
to its top position and has barely started 
down. At this instant the coil which sup- 
plies spark to the No. 1 cylinder should 
start to buzz if you have the key turned 
to the battery position. This will give 
you enough spark advance so that if 
heating does occur it will not be due to 
a condition of this sort. 

We do not know what kind of water 
you have in Kansas but if the radiator 
has not been replaced or a new one tried 
it is possible that this is the trouble and 
that the radiator pipes are coated with 
lime or some other deposit. The high 
voltage of the magneto should not cause 
the engine to overheat, for the heat of 
the spark is infinitesimal as compared to 
the heat liberated by the burning fuel. 
If the carbureter is set too lean, how- 
ever, this will tend to cause overheating. 
Incorrect setting of the camshaft, or 
valves which stick will cause heating. 
If you have the magneto so strong that 
it continually burns out lights, it is pos- 
sible that you can weaken it slightly by 
taking a piece of wire and flashing from 
the magneto post to the frame of the 
engine for an instant while the engine 
is running. This will allow the magneto 
to deliver a heavy short circuit current 
which should have some demagnetizing 
action on the magnets. If this does not 
work you can try the use of a 6-volt bat- 
tery connected the wrong way as comMm- 
pared to the connection made when re- 
charging the magnets. Another means 
of protecting the lights from burning 
out is to use the resistance units which 
are wound on a magnetic frame. These 
may be obtained from authorized Ford 
dealers and if one is not in use on the 
car in question it may account for the 
trouble in the lights. 
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Weak Coil Steals 


Engine Power 


Q.—In your February 6th issue I no- 
ticed that Mr. Simon Banaszak of Beaver, 
Wis., writes regarding faulty perform- 
ance or poor acceleration above 38 m.p.h. 
i have had two cases very similar and in 
both it was due to a faulty ignition coil. 
One of these cars would not go over 32 
m.p.h. and after replacing the coil it 
would do better than 50. 


- Your experience should be helpful to 


MOTOR AGE readers, but we wish to 
point out that there is a test which will 
determine whether the ignition is at fault 
at high speed or not. The test requires 
a roll of heavy paper or a mailing tube 
such as blue prints are mailed in. To 
make the test remove one of the wires 
from the spark plug and have someone 
hold it about ss in, from the engine. Then 
run the engine and increase the speed by 
opening the throttle so as to imitate the 
engine speed that would be obtained at 
50 m. p. h. 


While this is being done the paper tube 
is used with one end near the spark 
which is jumping to the engine and with 
the other end of the tube held at your 
ear. The ear is much quicker than the 
eye and will detect a miss which will 
occur at high speeds. Such a miss being 
difficult to determine by looking at the 
spark. If the spark is missing at high 
speed you cannot expect the engine to 
operate properly. 


Q@.—I would like to inquire if you have 
on file test data for generators and start- 
ing motors used on the most popular cars? 
Would like the motoring current for vari- 
ous generators, also the current taking 
by a starting motor when running free, 
and when cranking, also the lock torque 
in foot pounds. If you have this data 
available I am sure other MOTOR AGE 
readers would: also like to have it.— 
Clyde E. Foster, San Antonio, Texas. 


We have this data available but it 
would take a great deal of space to print 
it all at once. Wiring manuals on the 
market usually include information of 
this sort and we will gladly furnish any 
particular information along this line 
which may be required. There are a few 
general facts which help the shop elec- 
trician to determine whether a machine 
is approximately normal or not. The 
small simple third brush generator about 
the size of a Ford will usually draw four 
or five amperes when in good condition 
and when running as a motor. This cur- 
rent is somewhat affected by brush pres- 
sure and in plain bearing machines the 
tightness of the bearings will affect the 
current drawn from the batteries. 


Current taken by the armature when 
there is no field current usually varies 
from 15 to 20 amperes. Abnormal condi- 
tions when motoring are usually indi- 
cated in a jerking rotation, also in a 
jerking action of the ammeter used in 
the battery circuit from generator to bat- 
tery. Starting motors running free will 


draw from 35 to 50 or 60 amperes, the 
current usually increasing with the size 
of the machine so that you can make a 
rough estimate after having some experi- 
ence. It is also a good indication when 
a starting motor connected to a battery 
and running free will rapidly speed up 
to a high number of r. p. m., the current 
drawn rapidly dropping off to the figures 
above given. 





MEASURING AND COMPARING 
CONDENSERS 


Q.—What is the microfarad capacity of 
a condenser used in a Ford coil? Joe 
Brown & Sons, 604 N. Elm street, Hen- 
derson, Ky. 


About one-half microfarad. 


Q.—How can I find the capacity of a 
condenser? 


This is a difficult measurement te make 
electrically. One electrical equipment 
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Changing connections at the brushes to 
reverse the rotation of a Westinghouse 
starter 


concern at one time had a device for 
measuring condensers and we will give 
you the name of this concern by sepa- 
rate letter. We believe that they still 
are able to furnish such a device. Ordi- 
narily the capacity of a condenser does 
not change very much and if it is open 
circuited or shorted, it is easy to tell that 
trouble exists. If it is suspected that the 
capacity is low the best method, under 
ordinary circumstances is to have the ig- 
nition operating on a test bench and sub- 
stitute one condenser for another, ob- 
serving the action of the spark and also 
the flashing at the interrupter contacts. 
This does not apply to a Ford coil for it 
is not feasible to change condensers in 
this coil. It applies however, to other 
type battery ignition systems. 

Q.—How can I change the direction of a 
Westinghouse starting motor, style No. 
240190, type B, frame No. 318—6 volts? | 

We are showing an illustration of the 
internal connections for the two methods 
of rotation. At the left you will see that 
the circuit after going through the field 
winding goes to the two _ insulated 
brushes, one being at the top and the 
other at the bottom of the commutator. 
At the right and left of the commutator 
are two brushes which are grounded. To 
change the rotation, it is necesary to have 
the insulated brushes at the side and the 


grounded brushes at the top and bottom, 
as shown in the right hand sketch. You 
will have to study the construction of 
the end bracket and brush holder to 
find out the way this can be most easily 
accomplished. You will probably find 
that the whole brush holder assembly can 
be turned 90 degrees. ,If the field con- 
nections do not readily connect to the in- 
sulated brush holders when they are lo- 
cated at the left and right, it will be 
necessary to make heavy copper exten- 
sions, to complete the proper connec- 
tion. 

Q.—Is it possible to change a direct cur- 


rent voltmeter or ammeter to an A. C. 
voltmeter? 


No. 


A Rare Bird—This Elec- 


trical Trouble 


Q.—We have a Buick 6-cylinder car, 
model 21-45, that when it makes a long 
trip the battery runs down and we have 
to crank it for a while. When it runs 
around town and makes lot of stops the 
battery stays up in good shape. It is a 
new battery and the battery shows 10 to 
12 amperes charge all the time. Where is 
the trouble? I would sure like to know.— 
Broadway Motor Car Co., 920 Broadway. 
Ft. Wayne, Ind. 

When batteries discharge in service the 
opposite conditions are usually true and 
the battery runs down when the ear is 
used on short runs and becomes well 
charged when long trips are taken. This 
is accordingly a peculiar condition. One 
possibility is that the third brush does 
not operate freely or that it is short and 
does not make very good contact with 
the commutator. If the commutator is 
slightly eccentric it may throw the third 
brush off at high speeds so that the ma- 
chine does not generate. 


Then as the armature circuit is con- 
nected through the switch and ammeter 
to the battery, it would be possible for 
the battery to discharge through the 
armature. However, if this occurs you 
would notice it for the ammeter would 
show discharge at high speed instead of 
charge. Poor undercutting which leaves 
mica at the sides of the commutator bars 
would also cause this condition. When 
the ignition switch is turned on the bat- 
tery is connected to both the armature 
and field circuit of the generator as well 
as to the ignition coil. 

If there is trouble in the ignition and 
lighting switch it might be found that 
at high speeds where there would be an 
appreciable vibration the contact to the 
armature circuit would be broken and 
the ignition coil and the generator field 
would be drawing from the battery. If 
you are not experienced in electrical 
work it might be advisable to get in 
touch with the nearest authorized elec- 
trical service station. 
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Fixed Prices for Rebuilding Wrecked rand 





Electrical Flat Rate 
Chart 

A comprehensive schedule of sug- 
vested flat rate charges for auto- 
motive electrical service operations 
will be published in the Nov. 5, 
1925, issue of MOTOR AGE. This 
chart has been compiled by A. H. 
Packer, associate editor of MOTOR 
AGE and specialist in automotive 
electricity. 

Since a large proportion of the 
service work required on the aver- 
age automobile has to do with the 
electrical system, this chart will be 
of interest to practically every 
automouve shop. Owing to its com- 
prehensive character, covering all 
the leading makes of passenger 
cars, it is suggested that MOTOR 
AGE subscribers probably will 
want to preserve the issue contain- 
ing it. 

This advance notice of publica- 
tion is given so that those who are 
interested will not overlook this im- 
portant feature. 














VERY now and then someone raises 

the point that flat rate is all right for 
some operations but that you cannot 
apply it to all work. 


For insance, some service men or shop 
operators state no flat rate can be given 
for a job of rebuilding a wrecked car, 
The usual reason given is that such a 


job often calls for repair operations not 
readily discernable on the face of things. 

In spite of this there are plenty of 
shops which today quote prices on recon- 
ditioning wrecked cars. Sometimes such 

gures run well over several hundreds 
of dollars. 

These shops are able to quote prices 
because they take a wrecked car and 
after checking it over split the work 
into various groups of operations. Very 
seldom is it possible to quote an immedi- 
ate price on a wrecked car rebuilding 
iob, but it is possible to do so after 
the shop has had a chance to check the 
car over and make the necessary nota- 
tions for the work needed. 

After all, rebuilding a wrecked car is 
but many repair operations crowded into 
one job and with a price for each opera- 
tion it means only adding up these prices. 





Prices Were Obtained 


Denver, Colo. 
To the Editor of Motor Age:— 

I have noticed that the prices in your 
flat rate forum are about 20 per cent 
higher than here in Denver, especially 
the Ford scale. 

Can you tell me from where you .et 
the prices. How much higher are they 
than the suggested price by the factory 
for our locality?—Frank C. Klein. 

The prices listed are not guaranteed 
as Official factory data and especially is 
this so in the prices given in Motor Age’s 
Flat Rate Manual. In most instances 
these prices were derived from multiply- 
ing the average hours required by $1.50. 


How 





Manufacturer's 

Official 

Designation 

O Install rear axle assembly............ 


1 Install rear axle housing, right 











and left complete............0.000............. 
2 Install rear axle shaft....................... 
3 Install rear axle shaft nut............ 
4 Install rear axle shaft key— 
RT cnet ieee ih aetna aie etl 
5 Install rear axle shaft key— 
| SEIT * sit eurnencaiieaaieiamnmennetdnencnnaiennstianiiiaann 
6 Install rear axle grease re- 
aa aaah taltl ic th aac 
7 Install rear axle grease re- 
tainer washer.................. ss iananiaie ited 


8 Stop grease leak... 
9 Install rear axle grease plug... 


Overhaul rear axle, including 
universal propeller shaft, differ- 
ential and brakes... 














MOTOR AGE’S FLAT RATE FORUM 


No. 37 
FLAT RATES FOR 
OVERLAND REAR AXLE OPERATIONS 


Time 
4 4A 91 92 
2 hrs 2 hrs. 2 hrs 2 hrs. 
4 hrs. 4 hrs. 4 hrs. 4 hrs. 
4 hrs. 2 hrs. 2 hrs. 2 hrs. 
14 hr. 14 hr. 14 hr. 14 hr. 
4 hrs. 4 hrs. 4 hrs. 4 hrs. 
15 hr. 16 hr. 16 hr. 14 hr. 
1 hr. 1 hr. 1 hr. » bw. 
1 hr. 1 hr. 1 hr. 1 hr. 
3 hrs. 3 hrs. 3 hrs. 3 hrs 
14 hr. 14 hr. 14 hr 14 hr 
8 hrs. 7 hrs 7 hrs 7 hrs. 
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THINGS THAT HELP FLAT RATE 


In meeting the time schedule set down for 
various operations on a car and especially 
where a car has to go from one department 
to another, a system of ramps is a great 
help. Where space is available the service 
station making use of the ground floor only 
is, of course, working to the best advantage 





Should a different hour rate seem advis- 
able you can convert the prices to con- 
form to any desired hour rate as follows: 

To sell at $1 per hour multiply the 
prices by .67 To sell at $1.25 per hour 
multiply the prices listed by .87. 

For example, if you find an operation 
calling for a price of $6.60 under the 
$1.50 per hour rate and want to find the 
corresponding price at $1 per hour, mul- 
tiply 6.60 by .67 and the result is $4.42. 

You can readily understand that prices 
naturally will vary in different parts of 
the country, especially since labor con- 
ditions are not the same and the cost of 
doing business fluctuates with the size of 
town, location, ete. It is possible the 
prices given in our manual may be too 
high for your community and that is why 
we have made provision to change them 
at the dealer’s discretion. Some car mak- 
ers, however, insist that their dealers use 
the same prices regardless of where they 
are located. This is to get uniform serv- 
ice prices. 


Flat Rate a Boon to This Man 
To the Editor of Motor Age: 
Ingram, Ark. 
As a reader of Motor Age I have been 
able to increase my business almost 51) 
percent in the last year. It is due mostly 
to the flat rate charges for all work, 
especially on Fords and Dodge Brothers 
cars. My shop is located 12 miles from 
a railroad, in a farming country and I 
keep busy most every day in the year. 
I service a number of tractors and sia- 
tionary engines.—W. E. Throgmorton. 
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THE MARKET'S NEW OFFERINGS 


Accessories— Equipment —Supplies 


Tiffany Cowl Lamps 
(Cut shown below) 


TIFFANY Manufacturing Company, 42 

Spring Street, Newark, N. J., offers 
the trade a new illuminating device in 
the form of the Model KL-2 Cowl Lamp. 
This lamp is furnished with red and 
green jewels in the side and a milk white 
front lens. The lamp body is of steel, 
back enamel finished, with the bezel of 
polished aluminum. Packed one pair of 
lamps to carton. Weight, 10 ounces. 
List price per pair, $2.75. 





*lyo” 


PREPARED glycerine solution called 

“Ivo” for use in automobile radiators 
as an anti-freeze compound has been put 
on the market by the Procter & Gamble 
Co. In preparing this solution the 
Procter & Gamble Co. was guided by the 
recommendations of the Bureau of Stand- 
ards at Washington as to the correct 
specifications for a glycerine anti-freeze 
compound. Owing to the non-evaporat- 
ing qualities of glycerine, it is said that 
once placed in the radiator it will remain 
throughout the winter, requiring only the 
addition of water from time to time. 





“Boon” 

PREPARATION for’ keeping’ the 

hands clean when working around a 
car or doing other grimy work is being 
put out by the Boon Manufacturing Co., 
135 Front Street, New York City. It is 
called “Boon,” being a solvent cream, 
coming in a convenient tube, which is to 
be spread over the hands before the work 
is begun. The preparation forms a film 
over the hand and under the nails and 
When the task is finished the film is 
removed with soap and water. 


Davis Never Freeze 

N anti-freeze solution for automobile 
radiators known as “Davis Never 
Freeze” is being marketed by the Davis 
Mfg. Co., 311 Burgess Street, Pittsburgh, 
Pa. It is claimed that this solution may 
be drained off and used year after year 
Without deterioration. The solution is 
used to completely fill the radiator which 
should be proof against leakage and if 
‘vaporation occurs, water is added. The 

brice of this solution is $2.00 a gallon. 





New Sparton SOS Jr. 


New Sparton SOS Jr. 


HE new Sparton SOS Jr. motor horn 

signal is described as being of the 
high frequency magnetic type having 
strong signal power and the same hbar- 
monious note as the large Sparton SOS 
model which has been on the market for 
some time. It is said the SOS Jr. re- 
quires no oiling or adjusting It is 
finished in satin black enamel and fitted 
with adjustable bracket. Length, 13 
inches; weight, including bracket, four 
pounds. List price, $13.50. It is made 
by Sparks-Withington Co., Jackson, Mich. 





Do Not Neglect Your 
Clerk’s Schooling 


What does your sales force know 
about your stock, Mr. Accessory re- 
tailer? 


The clerk in- any store, regard- 
less of the line, is seriously handi- 
capped as a merchandising force 
if his knowledge of the stock is 
limited. 


On the other hand if he Knows 
the stock well he will be able to 
receive the trade and sell with an 
efficiency permitting full sway to 
his native selling ability. 

Too little attention often is given 
the schooling of the clerk. Too 
often he is permitted to shift more 
or less for himself. And the elerk 
selling mechanical devices, more 
than nearly all others, should know 
well not only where to find an 
article in question but how to 
demonstrate it and explain its 
merits to a customer. 


Don’t negleet your clerk’s eduea- 


tion. He needs it as well as the 
automobile salesman. 

















Ullrich’s Auto Clamp and Pad 


New AC Spark Plug 
(Cut shown below) 


A® advanced design of spark plug is 

announced by B. de Guichard, gen- 
eral manager of the AC Spark Plug Com- 
pany of Flint, Michigan. “The main 
feature of the new AC Spark Plug,” says 
B. de Guichard, general manager of the 
Flint company, “is a ‘hot assembly’ 
which is accompanied by a grooved steel 
shell being brought to a red heat by 
electrical current. Pressure is applied 
while the-shell is red, and being plastic 
the shell is firmly and evenly drawn 
against the insulator core. Perfect 
alignment is insured. And because the 
plug is assembled at a heat much higher 
than it will ever be subjected to in serv- 














ice, subsequent expansion of the metal 
shell cannot loosen its tense grip on the 
core. Compression leakage is eliminated. 
Along with this grooved shell and ‘hot 
assembly’ we have developed a new alloy 
for sparking points. This alloy gives low 
resistance to the flow of current, insuring 
full, hot spark at the gap. Third, our 
newly developed electrically fused Kyan- 
ite insulator retains its insulation prop- 
erties at elevated temperature. A new 
glaze, too, has been perfected so that the 
insulator core is hard and smooth to 
minimize the accumulation of soot.” 


Auto Clamp and Pad 
LLRICH’S Auto Clamp and Pad is 
urged by the Olmsted Stylus Com- 

pany, Cedar Falls, Ia., distributors, as a 
necessity for automobilists in those 
states where statutes require a registra- 
tration card placed conspicuously in the 
driver’s compartment. This device is a 
celluloid covered aluminum frame which 
clamps to the instrument board in such 
a way that the fastening arrangement is 
not noticeable. Its padded under surface 
prevents marring of the instrument 
board. A thumb screw to the fastening 
makes it possible to take down the frame 
at will for changing cars, ete. The price 
is $1. 











Weaver Wrecking and Service Car 


Shop owners who are on the lookout 
for new ways to keep the shop busy 
and increase profits will be interested in 
the Weaver wrecking car. 

The truck is a standard Ford 1-ton 
job. The inside dimensions of the body 
are 40 in. wide by 76 in. long, affording 
ample room for a wrecking crane, am- 
bulance, towing pole and gasoline can. 
A shorter body, 52 in. long and of the 
same width is also available for *,-ton 
trucks. These detachable bodies can be 
purchased separately from Ford dealers 
and can easily be applied to Ford or 
other cars of similar dimensions. 

The crane is indispensable for han- 
dling general towing work and has ample 
strength and leverage to lift loads up to 
6,000 lbs. The height of the boom can 
easily be adjusted by one man, using the 
crane’s own power, and the load can be 
lifted by the operator while standing 
either on the ground or in the service 
car. 


The ambulance is handy for minor 
front or rear end wrecks and can easily 
be run under either the front or rear 
axle of the disabled car. It can also be 
used to advantage with the crane when 
both wheels on the same side are out of 
commission. 


The towing pole is used with or with- 
out the crane to prevent the wrecked car 
from jamming into the service car on 
down grades and sudden stops. Its length 
is adjustable and the heavy coil spring 
lessens shocks when stopping or starting. 


The service can offers a convenient 
means for refueling standard cars on the 
road, the flexible hose readily reaching 
the opening of any gas tank, no matter 
how obstructed by tires. The can is 
made in two sizes: 5 gallon and 2 gallon 
capacity. 

The crane, ambulance, towing pole and 
service can are made by the Weaver Man- 
ufacturing Co., Springfield, Illinois. 


AC Hole Cutter 


A tool has been announced by AC Spark 
Plug Company, Flint, Mich., for quickly 
and easily cutting a round hole in the 
instrument board for Ford ears for a 
speedometer installation. The tool is 





Manley portable bench 
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Weaver service car which is mounted on a standard one ton Ford Truck chassis 


known as the AC Hole Cutter and lists 
at $1. 





AC hole cutter for cutting instrument boards 


Manley Portable Bench 


A portable work bench for use in re- 
pair shops has been developed by the 
Manley Manufacturing Co. of York, Pa. 
The bench is substantially made with a 
hard wood top, partitioned shelf, and a 
steel drawer and it is mounted on roller 
bearing casters. Provision is made for 
locking the wheels so that the bench 
can not move when heavy work is being 
done. A saving of time is claimed when 
the portable bench is used as it can be 
brought close to the job. The Manley 
Portable Bench is made in two sizes, 
44 in. by 16 in. and 64 in. by 20 in., prices 
$33 and $48 respectively. 


Storm Riteway Connecting Rod and 
Piston Aligner 


The new Storm Riteway aligning jig 
made by the Storm Mfg. Co., Minneapolis, 
Minn., provides a means of checking 
both for twist or bend in a connecting 
rod in one operation either with piston 
on or removed. It is universal to take 
all sizes and makes. It is neat in de- 
sign and performs all the operations 
necessary to correct the error on the 


connecting rod without disassembling 
same from the piston. 

One adjustable tool steel 
‘bar displaces the usual set 
of mandrels or bushings. Is 
almost instantly adjusted to 
all size bearings, including 
all under or oversizes, and 
it makes it unnecessary to 
adjust the connecting rod 
bolts or remove the shims. 

Other important features of 
this device are that it shows 
all the inaccuracies of the 
connecting rod. A gage at- 
tached to the aligning part of 
this fixture shows where the 
corrections are to be made. 
Special tools are provided to 
quickly and easily bend or 
twist rod into perfect align- 
ment while assembly is attached to jig. 

As all pistons are relieved for ex- 
pansion at the top and have a tendency 
to wear tapered, and some makes are cut 
away entirely down the side, it is almost 
impossible to align them with a surface 
plate or any one-sided device. In this 
new Storm Fixture the piston is aligned 
correctly with the cylinder as the V 
block whereon the piston is held is a 
part of the jig and thereby gives the cor- 
rect alignment even though the piston 
is worn or tapered, the company states. 





Storm 
piston 


Riteway connecting rod and 
aligning jig showing the tivo 
straightening tools 
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EDITORIAL, 


Highways of Commerce 


PPOSING the repeal of the war tax of 5 per 
() cent on passenger automobiles, Mr. Mellon, the 
capable secretary of the treasury, says that the pas- 
senger cars should continue to pay this tax because the 


Government, through Federal Aid, expends a sum 
comparable to the yield of the tax each year in the 


construction of improved highways. The Secretary 
adds significantly that automobiles “should pay their 
own way,’ as if that settled it. 


We have always looked upon the Government’s road 
building program as a broad undertaking for the good 
of the whole country and not for the benefit of any 
particular class of citizen. A good system of national 
highways was intended to aid the flow of commerce, 
promote the social welfare of the people, assist agricul- 
ture, facilitate the postal service and provide communi- 
cation lines for the defense of the nation in case of war. 
And through all these means to build up and preserve 
the prosperity of the country. 


We readily grant that the motor vehicle is the means 
through which improved highways bring about the 
desired ends, but we maintain that the highways are 
built for the purposes enumerated and not merely as 
boulevards upon which automobile drivers may speed 
for the pleasure of it. 


The principle of public roads is well established in 
this country. For generations we have held to the 
theory that highways should be constructed out of 
public funds and free for all to travel. If any other 
theory were put in practice it would seriously limit the 
country’s commerce and development. 

If, as Mr. Mellon appears to believe, the highways 
were built for automobiles and should be paid for by 
them, then the logical thing to do would be to go back 


to the archaic system whereby he who traveled paid 
at the toll gate. 





The automotive war tax is like scattered tacks in the 
highway. A clean-up job for Congress. 


_——_ Cee 


Equipment Business Is Good 


fo NTRIES and preparations for the Automotive 
Equipment Association’s annual show at Chicago 
indicate that this exhibition will be one of the most 
successful ever staged by the association. The list of 
exhibitors is large and many are taking more than the 
usual amount of space. Manufacturers will exhibit 
What without doubt will be the largest and most varied 
assortment of automotive accessories, supplies and 
equipment ever assembled in one place. At the same 
time a considerable number of new products will be 


announced to a waiting trade. There is lots of life 
in the accessory and equipment business these days 
and plenty of prosperity in sight for those who connect 
wisely and well with this business. The week of Nov. 9 
will be a great market time in Chicago for the auto- 
motive equipment trade. 





Service given with a smile that makes the customer 
smile brings him back with a friend or two. 





The European Small Car 


‘THERE is a lot of talk about the proposed pro- 

duction in this country of small cars of the type 
very popular in Europe. A good many persons in and 
out of the automotive industry are clamoring for a 
try at the “bugs” in this country. 

The smallest of the European cars are rated at seven 
horsepower and are said to make 40 miles to the gallon 
of gasoline. They have four-cylinder engines. Naturally 
the vehicles are very light and they do not have the 
power in high gear that we are accustomed to expect 
from American motor cars. 

The trade, of course, is interested in whether or not 
cars of this type are likely to supplant the present 
American design. The answer is largely to be found 
in the export record of American made cars. England, 
where a number of the small cars are produced in 
quantity, is a great buyer of American cars. Australia 
shows a decided preference for the heavier and more 
powerful American product. Canada, of course, uses 
cars of American make or American design almost ex- 
clusively. Mexico, South America and South Africa 
are good markets for American automobiles. In fact, 
the whole world, with the exception of a small section 
encompassed in highly congested Europe, has shown 
a decided preference for automobiles of the power and 
stamina of those developed in the United States. 

Design in this country undoubtedly will trend toward 
vehicles of lighter weight and more economical opera- 
tion, but at present there is no indicatian of general 
acceptance of the European tvpe of vehicle. 





The car owner who hates to part with lis “good old 
bus” should be encouraged to keep 1t—and buy another 





HE time to prepare for the holiday trade is now. 
TT Within a few weeks Christmas buying will be under 
way and then it will be too late for the dealer to reap 
the benefit if he has not already made preparation. A 
clean store well stocked with appropriate merchandise is 
the first requisite. 
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Financing Steadily Being Stabilized 





Sales Show Slight Decline 


In Southwestern Sections 





New Record for Car Production Is 
Indicated in September 


Figures 





PHILADELPHIA, Oct. 28.—The West 
and Southwest are the weak sections so 
far as automotive sales are concerned, 
and used car conditions there are also 
well below par. In other parts of the 
country the market is in good condition, 
considering the season. Only a slight 
decline in production has been registered 
so far, and at most factories output is 
running ahead of sales. This situation 
is expected to continue for some time. 


New companies are being added to the 
list of those that have concluded arrange- 
ments with financing companies to handle 
the instalment sales of the cars. These 
arrangements have the twofold purpose 
of bringing down financing and insurance 
costs to the purchaser and stabilizing 
the terms of down payments and the 
period for settling the unpaid balance. 
They are strengthening the automobile 
credit situation where support is most 
needed, and should help to silence the 
critics of the somewhat loose manner in 
which time sales have occasionally been 
handled. 


Publication of the September produc- 
tion figures, showing that 332,759 cars 
and trucks were turned out at the fac- 
tories that month, has inspired the pre- 
diction that a new production record 
will be set this year. To better the mark 
of 4,094,601 set in 1923, about 300,000 cars 
a month will have to be turned out dur- 
ing the remainder of the year, and from 
all signs this will be done. 

Good business is being done by the 
parts and accessories firms, the original 
equipment manufacturers operating at a 
particularly high level for the season. 


Accessories business has shown an 
actual increase during the last two 
months, but replacement parts have 


fallen off, reflecting the end of the tour- 
ing season. 


Peerless to Bring Out New 
Light Six on November 1 


CLEVELAND, O., Oct. 24.—A new light 
six model will be placed in production 
November 1 and will be shown on deal- 
ers’ floors throughout the nation about 
November 21, it was announced here 
today by officials of the Peerless Motor 
Car Company, following a _ quarterly 
meeting of company directors. 

Reports made at the meeting showed, 
among other things, continuation of 
financial progress which the company has 
been making in past months.” While no 
figures were made public, it is under- 
stood that the operations of the last 





quarter were satisfactory. Sales for the 
quarter were reported 70 per cent greater 
than sales for the corresponding period 
in 1924. 

It also was announced following the 
session that listing of the company’s 
stock on the New York stock exchange is 
under official consideration. 





MISSOURI PUSHING ROADS 

~ JEFFERSON CITY, Mo., Oct. 24.— 
Missouri has completed 5,405 miles of its 
7,600-mile good roads program at an ex- 
penditure of $67,997,685, according to 
figures of the highway department to 
October 1. The Missouri system is 
claimed by the highway engineers to be 
the largest in the nation and is being 
pushed rapidly to completion. During the 
last year 739 miles of concrete paving; 
1,397 miles of graveling; 2,176 miles of 
grading preparatory to surfacing; 98 
miles of combination concrete and 
gravel; and 93 miles of penetrating mac- 
adam roads were finished. 


~~ - --—— 


Studebaker Announces 3 


New Models of “Big Six” 


SOUTH BEND, Ind., Oct. 26.—New 
body models of the Studebaker “Big Six”’ 
are now being produced on a 120-in. 
wheel base chassis, the company an- 
nounced today. Each of these three 


models seats five passengers and the 
models are: 

Duplex Phaeton  _._................-.-- ae ae Si5T5 
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All Studebaker models on the 127-in. 
wheel base “Big Six” chassis are con- 
tinued. 

Studebaker has announced that all its 
models are now fitted with oil and gaso- 
line filters and air cleaners as regular 
equipment. 

The bodies on the 120- in. wheel base 
“Big Six” are finished in lacquer. The 
closed models are upholstered in wool 
fabric and the open models in leather. 
All these models have artillery wheels, 
shock absorbers, automatic windshield 
wipers, sun visors, cowl ventilators, rear 
view mirrors, rear traffic signals, dash 
gasoline gages, cowl lamps, clocks and 
ignition locks. 


CHAMBERLAIN MARMON SALES 
MANAGER 

INDIANAPOLIS, Oct. 27.—The_ ap- 
pointment of Percy E. Chamberlain as 
sales manager of the Nordyke and Mar- 
mon Co., makers of the Marmon car, has 
been announced by H. H. Brooks, gen- 
eral sales director of the company. Mr. 
Chamberlain is widely known among 
automobile dealers throughout the coun- 
try because of his advocacy of flat rate 
and pioneer work in behalf of that sys- 
tem of service. Several years ago he 
was general manager of the R. R. Hall 
Cadillac Co. of Denver. 


General Motors Scouts View 
That Durant Wants Control 


Purchase of 51 Per Cent of Voting 
Stock in Open Market Is 
Held Impossible 


NEW YORK, Oct. 24.—Out of the re- 
cent advance in General Motors stock on 
the New York Exchange from a low for 
the year of 645% to a high on Oct. 17 of 
137 has risen the report that William C. 
Durant is struggling with the Morgan- 
duPont interests to regain control of the 
General Motors Corp. 

In the Street it is said that Durant 
and some other wealthy operators, be- 
lieved to be associated with him, have 
been steady buyers of General Motors for 
at least six months, with the single pur- 
pose of winning back the control which 
he lost in 1920. 

At the General Motor offices the idea 
that Durant could possibly accomplish 
his alleged purpose in the open market 
was scouted as absurd, and two points 
were emphasized—that there were at 
least 60,000 stockholders who could not 
be persuaded to relinquish their holdings 
unless the price was pushed far above 
even the high of last Saturday, and that 
it was Durant himself who made the 
agreements with the interests which suc- 
ceeded to his control of the corporation 
five years ago. 

In the Street the conservative view is 
that Durant could not amass sufficient 
power to win a battle for control against 
the Morgan and duPont interests. To 
accomplish his alleged purpose Durant 
would have to acquire control of 51 per 
cent of the common stock, in which the 
sole voting power lies. 





PARTS PRODUCTION SOON 


FULTON, Ill., Oct. 24—The Illinois 
Metal Products Company, recently or- 
ganized with $15,000 capital through the 
merger of the Clinton Kelly Manufactur- 
ing Company of Erie and the Fulton 
Manufacturing Company, expects to be- 
gin production about mid-November of a 
line of automobile accessory items that 
have had wide sale in retail circles. 
Clinton Kelly will be in charge of pro- 
duction and others interested in the plant 
are George H. Reimer, F. W. Dana, A. D. 
Cowan and E. C. Parker. 





NEW HUDSON DEALERS 

COLUMBUS, Oct. 24.—According to an 
announcement just received from the 
Walter B. Zimmerman Co., central Ohio 
distributor for Hudson and Essex motor 
cars, the following are dealers iD 
Columbus: 

George Byers & Sons Co., Hornbeck- 
Yates Motor Co., The Henry Motor 0. 
Johnson Bros., Kaiser Motor Co., Lindi- 
more Motor Sales, Curtin-Frye Motor ©0.. 
Van Dorn Motor Co., and the E. H. Hr't- 
man & Sons Co, 
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October 29, 1925 


Dealers Advised to Prepare 
for Keen Used Car Market 


Detroit Manufacturers Warn That 
Trade Analysis Must Be Followed 
Closely 








DETROIT, Oct. 24.— Manufacturers 
here are advising their dealers and dis- 
tributors throughout the country that 
they can expect keener competition in 
the used car field and that the best 
manner to meet such competition is to 
study their market thoroughly, then buy 
and sell accordingly. 

Reports here which have been received 
from different sections of the country 
show that the Southwest and West are 
not enjoying the best of sales, and that 
the used car business as a whole is not 
go good. In the remaining sections it 
is holding its own and in many cases 
doing quite well. 

Until spring, the competition will be 
most keen and those engaged in the used 
ear business are being advised to buy 
only those makes and models of cars 
that are in demand. There have been 
eases in sections where the closed car 
was the most popular that dealers have 
bought open models, equipped them with 
side curtains and found ready buyers. 
But at the bottom, the dealer is told 
to study his market from all angles. 

Used car men, too, are becoming bet- 
ter merchandise. Since 1922 there has 
been a gradual improvement. This year 
the number of sales have increased con- 
siderably over those of two years ago 
while the losses have shown decreases. 
Failures also are on the down path and 
the situation is taking on a rosy hue. 


Nash Demand Causes More 
Additions in Factory Space 


KENOSHA, Wis., Oct. 24.—The per- 
sistent increase in demand for Nash cars 
has necessitated further factory exten- 
sions at the Kenosha plant of the Nash 
Motors Company. Five new buildings 
With a total floor area of 94,428 square 
feet are now being erected, and will be 
ready for occupancy early in November. 
They will house the pattern shops, the 
tool room, the motor parts departments, 
and the superintendent’s quarters, and 
additional heat treating equipment. 

These additional manufacturing facili- 
ties, tosether with the new Nash forge 
Which has been enlarged 50 per cent, will 
enable Nash Motors to increase produc- 
tion at least 100 more automobiles per 
day over the present production capacity, 
according to C. W. Nash, president of the 
company. 

“This building program,” said Mr. 
Nash, “has been going on for more than 
& year. We have added $1,500,000 worth 
of machinery and equipment, and more 
than 360.000 Square feet of floor space, 
but it looks as if we will have to keep 
right on building if we expect to keep 
UP with the constant increasing demand 
for Nash cars. For thirteen consecutive 
Months our sales have shown an average 
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Paige-Detroit Has 
Developed New 


Car 











DETROIT, Oct. 26—Development work 
on the new addition to the Paige and 
Jewett lines, which is to be announced 
about the time of the New York Automo- 
bile Show, has been completed and at 
present revisions are being made in the 
facilities at the West Warren plant to 
accommodate the production of the new 
job. Although all machine shop equip- 
ment and assembly are concentrated at 
this plant, no new buildings are required 
for the increased production schedule 
which will be brought about by the addi- 
tion of the third member to the lines al- 
ready established. 

According to officials of the Paige-De- 
troit Motor Car Co., the new smaller six- 
cylinder car, as yet unnamed, will incor- 
porate features of acceleration and brak- 
ing ability which conform to the driving 
practice growing out of the increased 
congestion of traffic on hard highways 
and the block system of traffic control. 
In addition to these and a number of 
other mechanical refinements, closed 
bodies which are to comprise the entire 
production will be extremely roomy with 
an unusual freedom of vision. 








monthly increase of more than 82 per 
cent over the corresponding months of 
the previous year.” 


NEW LOCOMOBILE MODEL 


BRIDGEPORT, Conn., Oct. 26.—The 
Locomobile Co. of America, Inc., has an- 
nounced a new car known as the Model 
90, equipped with custom bodies and 
selling from $5500 to $7500 according to 
type. The company announces that the 
new model 90 is an important part of a 
complete line which comprises the Model 
48, Series 10, and the Junior Eight, the 
light straight eight built by Locomobile. 


STEWART HAS NEW TRUCK 


BUFFALO, N. Y., Oct. 26—A _ six 
cylinder, 1%4 to 2 ton truck is now being 
produced by the Stewart Motor Corp. 
It is made in two wheel bases, 145 in. 
and 160 in., which lists at $1695 and 
$1735 respectively. The weight of the 
shorter chassis is 3350 lbs. The power 
plant has a 3% in. bore and a 4% stroke, 
L head engine with a removable block 
and cylinder head. Generators, starters, 
and ignition are all of Remy make, and 
the carbureter is made by Zenith. The 
clutch is a dry plate, multiple dise type 
and is assembled with the three-speed 
transmission and the engine to form a 
unit power plant. The drive to the 
semi-floating, helical bevel rear axle is 
through a 2 in. two piece tubular shaft 
with three metal universal joints. The 
service brakes are of the internal ex- 
panding type and are on the rear wheels, 
while the hand brake is of the contract- 
ing type and is mounted on the rear 

of the transmission shaft. 
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Miller Rubber Stockholders 


Approve of Reorganization 


Common Stock to Be Split to Five 
New Shares for One of 
$100 Par Value 


AKRON, Oct. 24.—Stockholders of the 
Miller Rubber Co. at a special meeting, 
unanimously approved the reorganiza- 
tion plan recently proposed by directors, 
providing for a split up in the common 
stock on the basis of five new no par 
common shares for one of the $100 par 
value shares. 

Sale of $4,000,000 par value of the un- 
issued 8 per cent cumulative preferred 
stock of the company at $103.50 also was 
authorized. This brings the total out- 
standing preferred stock to $12,500,000, 
leaving $7,500,000 unissued. 

Under the new plan Miller now has a 
total authorized issue of 600,000 shares 
of capital stock, 400,000 of which are 
common without par value and 200,000 8 
per cent cumulative preferred. Terms 
and provisions of the old preferred stock 
are not changed. 

A good demand for the new issue was 
reported from investors, and practically 
all the shares have been sold, it is an- 
nounced. 

STAR PRICES SOON 

NEW YORK, Oct. 24.—Announcement 
of the prices at which the new Star line 
will be sold will be made next week. At 
the Durant offices here it was said today 
that the first 250 of the new models 
will be shipped to zone offices soon. 
Every effort is being made to supply 
dealers with the cars before the an- 
nouncement of the new models is made 
to the public. This announcement will 
be made about Nov. 19 so that dealers 
probably will not receive their cars be- 
fore Nov. 1. 


Schwab Inspects Chicago 
Branch of Stutz Company 


CHICAGO, Oct. 24-—Charles M. 
Schwab, chairman of the board of the 
Bethlehem Steel Corp. and principal 
stockholder and member of the board of 
the Stutz Motor Car Co. of America, Inc., 
was one of the principal speakers at the 
conference on education and industry at 
the University of Chicago this week. 
Following his address at the university, 
Mr. Schwab made a tour of inspection of 
the Stutz Chicago Factory Branch, Inc., 
under the personal guidance of Floyd D. 
Cerf, president of the branch. Fredrick 
E. Moskovics, president of the Stutz com- 
pany, also was a visitor at the branch 
during the week. 


NASH DEALERS MEET 


DECATUR, IIll., Oct. 24.—Six counties 
were represented at the Nash salesmen’s 
gathering here and 15 salesmen partici- 
pated in the discussions. G. A. Hall, of 
the Chicago office of the Nash, spoke and 
dealers entered a roundtable discussion 
of their problems. 
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Fifteen Companies Sign for 
Space at Motorbus Show 


Three Conventions Will Be Held in 
Detroit at Same Time as 
Big Exhibition 


DETROIT, Oct. 24.—Fifteen automotive 
firms whose business takes them into the 
motorbus field have signed for 14,000 
square feet of exhibition space at the 
First National Motorbus Show to be held 
in Grindley Hall November 16-21, in- 
clusive, in this city. 

Among those who have signed up for 
space at the show are: Denby Motor 
Truck Company, Continental Motors 
Corporation, Detroit Street Railways, 
Auto Body Corporation, Gotfredson Cor- 
poration, Graham Brothers, American 
National Omnibus Corporation, Stude- 
baker Corporation, Reo Motor Truck 
Company, Commerce Motor Truck Com- 
pany, Mack Motor Truck Corporation, 
Yellow Truck & Coach Manufacturing 
Co., Beens & Crenther, English & Mer- 
sick, Bragg-Kleisrath Corporation. 

During the time the show is being held, 
the Michigan Bus Owners Association, 
the American Association of State High- 
way Officials and the Society of Motor 
Transportation Engineers will hold con- 
ventions in the city. Invitations have 
been sent to members of the National 
Bus Owners’ Association urging them to 
visit the city during the period of the 
show. 

At a meeting of the executive commit- 
tee held recently, Charles E. Stone chief 
engineer of the People’s Motor Coach, 
was named chairman of the committee 
and George D. Wilcox, automotive engi- 
neer of the Detroit Street Railways, vice- 
chairman and R. B. Gotfredson, vice- 
president of the Gotfredson Corporation, 
treasurer. 

L. H. Saunders, vice-president of the 
D. A. D. A. is chairman of the finance 
committee. He will be assisted by C. L. 
Grainger, general manager of the Com- 
merce Motor Truck Company and W. D. 
Edenburn, secretary of the Michigan 
Automotive Trades Association. 


ShevshndGhedtiies Retail 


Financing Plan Is Changed 


CLEVELAND, O., Oct. 24.—A new plan 
for financing retail time sales of Cleve- 
land and Chandler automobiles was 
announced here by officials of the two 
companies. 

The new plan, sponsored by the Com- 
mercial Investment Trust, Inc., of New 
York, is similar in many respects to the 
plan recently established by Dodge 
Brothers with the aid of the same New 
York financial institution. 

Briefly, the new policy provides for the 
purchaser paying 8 per cent interest on 
deferred payments, plus 80 per cent of 
the local fire and theft insurance rates to 
cover 90 per cent of the retail sales price. 
Twelve months is allowed for payments. 

Heretofore the Cleveland company’s 
plan has been to allow a lump sum for 
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Here’s a Horse 


on Barnum 


DANVILLE, IL, Oct. 24.—H. W. 
Orr of the Orr Battery & Electric 
Company, placed a number of $1 
bills in his window, attached to a 
huge placard, announcing that they 
would be sold at 75 cents each. 
Scores of persons stopped, read 
the sign, smiled and went on; a 
city detective examined the bills 
and announced them highly clever 
imitations; one Chicago printer in- 
vested in one. “I'll try anything 
once,” he said. The bills were gen- 
uine and Mr. Orr is convinced that 
the public is suspicious of bargains 
if the price is apparently too low. 











interest and insurance over a period of 
one year while payments were being 
made. A plan almost identical to this 
had been in operation by the Chandler 
Company. 
NEW REO CHAIR BUS 

LANSING, Mich., Oct. 26.—The Reo 
Motor Car Co., has announced a new 21 
passenger chair coach to sell for $6250, 
at the factory. This coach is mounted on 
the model W chassis, having 176 in. wheel 
base, which permits a body length from 
the dash of 215 in. The outside width 
of the body is 87% in. and the inside 
height is 62 in. A 3% in. bore and 5 in. 
stroke, 6 cylinder valve-in-head motor is 
used which has a rated horsepower of 
24.3. The rear axle is of the semi-float- 
ing type with a reduction ratio of 5.71 to 
1. Three universal joints are provided 
between the transmission and the rear 
axle. The coach has a turning radius 
of 31 ft. and is mounted on 32x6 steel 
disc wheels, dual type tires being used 
on the rear. 

NASH TO CHANGE FINANCING 

KENOSHA, Wis., Oct. 24.—Nash Mo- 
tors Co. has concluded a new arrange- 
ment with the Commercial Investment 
Trust Co. of New York for the financing 
of Nash sales. The plan is said to mean 
lower rates than were formerly available. 
It is understood that the terms are ap- 
proximately the same as under the Dodge 
Brothers agreement with the trust com- 
pany, calling for 8 per cent on the unpaid 
balance with fire and theft insurance at 
about 80 per cent of the local confer- 
ence insurance rates. 

FORD PLANT EXPANDS 

DES MOINES, Oct. 24.—The local Ford 
assembly plant has increased its force 
200 men, according to . H. Perkins, 
manager, bringing the total force to 
1,600, producing 286 cars a day to meet 
the dealers’ demand for the new models. 
The Des Moines plant is not only filling 
the Iowa territory but shipping to St. 
Louis, Oklahoma City, Los Angeles and 
Denver. Before the last increase in the 
force the plant was operating at 1,000 
hours overtime a day as the result of 
the rush order. At the present the 1,600 
man force is divided into two shifts. 
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Reeves Sees New High Mark 
in 1925 Automobile Output 


Head of N. A. C. C. Believes 4,200,-. 
000 Cars Will Be Produced 
by End of Year 


NEW YORK, Oct. 24.—Automobile pro- 
duction will reach a new high mark this 
year, probably 4,200,000 passenger cars, 
trucks, busses and taxicabs, according to 
Alfred Reeves, general manager of the 
National Automobile Chamber of Com- 
merce. The highest previous yearly total 
was 4,094,601 in 1923. 


Production in the United States and 
Canada during the first nine months of 
1925 was 3,165,942, or 928,659 less than 
the total for 1923. In order to reach 
4,200,000 for 1925 the production wil 
have to average 309,553 per month dur- 
ing the final quarter. 


Government figures show that Septem- 
ber production in the United States and 
Canada was 332,759, or 272,396 passenger 
cars and 60,363 trucks, of which 262,036 
passenger cars and 57,883 trucks were 
produced in the United States and 10,360 
passenger cars and 2,480 trucks in Can- 
ada. 


Total truck production in both coun- 
tries show a September gain of 26 per 
cent over April, the previous high month 
this year, and a 60 per cent increase over 
August, while total passenger car pro- 
duction rose from 221,756 in August and 
decreased from the high of 391,302 in 
April. The total of 332,759 passenger 
cars and trucks produced in both coun- 
tries in September was a decrease of 24 
per cent from the high month of April, 
when the output was 439,124, and a de 
crease of 73,360 from the output of 259,- 
399 in August. 


G. M. A. C. Business Volume 
More than Billion Dollars 


NEW YORK, Oct. 27.—General Motors 
Acceptance Corporation, the financing 
organization of General Motors, at- 
nounced today that on October 8 its 
volume reached the billion-dollar class— 
a total of $1,000,105,782, having been 
financed from inception, January 27, 1919, 
up to the close of business on the date 
mentioned. 


The figures for the various years 
follow: 


























1919 $ 20,880,988 
1920 104.102.634 
1921 97 457 029 
1922 135.256.7038 
1923 218,616,114 
1924 .. 25:3,649.315 
1925—Oct. 8 *190.14:3,000 

$1,000,105.783 


*Preliminary figures for foreign business. 


Even more significant, however, ‘han 
the huge total of business is the fact 
that it has been transacted on such & 
plane of good credits, that the losses 
incurred have been extremely small. Thé 
loss experience on all classes of paper to 
August 31st, amounted to only $1.299.207 
or .135 per cent of the volume transac‘ed. 
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October 29, 1925 


Details of Tire Dealers’ 
Convention Are Arranged 





National Association Announces 
Tentative Program for St, Louis 
Session, Nov. 17-19 


ST. LOUIS, Oct. 24——Announcement of 
the details of the tentative program for 
the National Tire Dealers’ Association 
convention in St. Louis, November 17-19, 
has been made in New York by George J. 
Burger, president of the association. 

The program as announced by Mr. 
Burger follows: 


TUESDAY, NOV. 17 


10 a. m.—Registration at Headquarters 
—Hotel Chase. Validation of railroad 
eertificates and distribution of receipts 
for same. 

11 a. m.—Combined meeting at Hotel 
headquarters—board of directors. Na- 
tional Tire Dealers’ Association and con- 
vention committee, Associated Tire Deal- 
ers of St. Louis. 

2 p. m.—Opening of convention, George 
J. Burger, president National Tire Dealers’ 
Association, presiding. Prayer—Reverend 
Ivan Lee Holt, pastor St. John’s Methodist 
Episcopal Church, St. Louis. Greetings— 
Mayor Victor J. Miller. Address of Wel- 
come—A. P. Woehrle, president Associated 
Tire Dealers of St. Louis. Announcement 
of entertainment—C. V. Quinn, chairman 
convention committee. Response, George 
J. Burger. Address—Speaker to be se- 
lected. Address—R. M. Hudson, chief, 
division of simplified practice, Department 
of Commerce. Washington. 

4 p. m.—Business meeting. Reading of 
1924 convention minutes. Appointment of 
committee. 


WEDNESDAY, NOV. 18 


9 a. m.—Address—Paul L. Palmerton, 
chief, rubber division, Department of Com- 
merce, Washington. Executive Business 
meeting. Report of president. Report of 
board of directors. Financial report. Re- 
port of district deputies. Report of truck 
tire dealers’ committee. General discus- 
sion of business and new business. 

2 p. m.—Trip through Cupples Company 
tire factory and sight seeing trip. 

7:30 p. m.—Banquet and entertainment. 


THURSDAY, NOV. 19 


9 a. m.—Business meeting. Unfinished 
business. Nomination of officers and di- 
rectors. 

2 p. m.—Business meeting. Election of 
Officers. Designation of 1926 convention 
city. Closing of business meeting followed 
by special meeting of newly elected offic- 
ers and directors. 

7:30 p. m.—Banquet and entertainment. 
Address by George J. Burger, president 
presiding. Address by newly elected presi- 
dent. Address speaker to be selected. 
Address—Robert E. Lee, manager St. 
Louis Automobile Dealers’ Association. 





Texas Dealers Spend Day 
Planning, Sales Campaigns 


DALLAS, Tex., Oct. 24—Automobile 
distributors had their dealers in Dallas 
last week to discuss campaigns for busi- 
hess for the remainder of the year. Deal- 
ers from 119 counties spent the day dis- 
cussing the outlook for Chryslers with 
William Morris, distributor. 

Dodge Brothers dealers from a large 
territory were here conferring with E. 
Gordon Perry, distributor. These dealers 
reported brisk business with outlook 
brizhter for the remainder of the year. 

Hudson-Essex dealers from a large 
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Delegates Will Hear 
Addresses in Own 


Tongue 


NEW YORK, Oct. 24.—Nearly a 
score of languages are expected to 
be represented by the delegates to 
the second World Motor Transport 
Congress to be held at Grand Cen- 
tral Palace Jan. 9-16. At the first 
Congress in Detroit many foreign 
delegates were at a distinct disad- 
vantage because English was the 
language of the sessions. This 
difficulty will be obviated here. 
Translators in booths adjoining the 
assembly room will receive the 
speeches in English through micro- 
phones and relay them in various 
languages through ear phones pro- 
vided for all delegates not speak- 
ing English, Each delegate may 
choose the phones delivering the 
translation in his own language. 
This is expected to do away with 
the delays caused by translation in 
the usual manner at the first Con- 
gress. 











number of counties were in conference 
with Adam Fergtson, distributor. The 
Hudson-Essex business is said to be the 
best in the history of auto merchandising 
in Texas, 

The Peerless, Studebaker, Nash and 
Buick dealers were also in the city con- 
ferring with their distributors. In 
every instance the dealers declared the 
sale of new cars is increasing and busi- 
ness should be brisk for the remainder 
of the year. 


PIERCE SALES INCREASE 


BUFFALO, N. Y., Oct. 24.—President 
Myron E. Forbes of the Pierce Arrow 
Motor Car Company issued a report to- 
day on the sales of the company for the 
first nine months of 1925. For the first 
nine months of 1925 the total -increase in 
passenger car shipments is 146 per cent. 
The third quarter of the year marked 
the shipment of passenger car units 
representing an increase of 91 per cent 
over shipments during the same period 
in 1924. 


CAMERON HEADS BRANCH 


DALLAS, Tex., Oct. 24.—G. B. Gillespie, 
branch manager for the Peerless Motor 
Company at Dallas, announces the 
appointment of Walter C. Cameron as 
retail sales manager for the branch. Mr. 
Cameron comes to Dallas from Memphis, 
where he was connected with distribution 
of Dodge cars. 

OREGON FEES INCREASE 

SALEM, Ore., Oct. 24.—Fecs collected 
by the secretary of state for the regis- 
tration of motor vehicles of all kinds, 
chauffeurs and operators for the period 
Jan. 1 to Sept. 15, 1925, inclusive, 
amounted to $5,234.034.67, an increase of 
$562,830.07 over the collections for the 
same period of 1924. 
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Car Makers to Cut Delivery 
Price if Tax Is Repealed 


Every Automobile and Truck Build- 
er Guarantees Public Full 
Benefit of Action 


COLUMBUS, O. Oct. 24.—Lower deliv- 
ered prices on all makes of automobiles 
and commercial vehicles are guaranteed 
by the car and truck manufacturers of 
the country as soon as the federal war 
excise taxes on motor products are re- 
pea‘ed, according to a letter from the 
National Automobile Chamber of Com- 
merce to the farm organizations, made 
public today. 3 

The automobile makers have been cam- 
paigning for the removal of the Federal 
war taxes on motor products, stating 
that they are a burden on the consumer. 

The question of whether the consumer 
would benefit from such tax repeal or 
whether the saving would go into the 
pocket of the manufacturer was raised 
by L. J. Taber of the National Grange, 
the American Farm Bureau Federation 
and other groups whom the automobile 
makers have been addressing. 

A unanimous reply that the cost of 
vehicles will be lowered to the consumer 
to the full extent of the tax revision came 
from every plant in resounse to a query 
by H. H. Rice, chairman of the Taxa- 
tion committee of the National Automo- 
bile Chamber of Commerce who took a 
poll of the motor manufacturers of the 
country. 


PLAN TRADE EXCURSIONS 


PORTLAND, Ore., Oct. 24.—Portland 
automobile dealers have announced a 
trade excursion once each month here- 
after to communities within a radius of 
100 miles of Portland. The first such 
trade excursion will be to Hood River 
and The Dalles on Oct. 28. 


Dyer Motor Theft Act Is 
Upheld by U. S. High Court 


WASHINGTON, Oct. 24.—The validity 
of the Dyer national motor vehicle theft 
act, was upheld by the United States 
Supreme Court this week. Norman T. 
Whitaker, a lawyer, of Washington, was 
convicted and sentenced to Leavenworth 
penitentiary for two years on a charge 
of violation of the act. He appealed on 
the ground of illegal imprisonment. 

Counsel for Whitaker insisted the law 
provided specifically that any violator 
“may be punished in any district in or 
through which such motor vehicle has 
been transported or removed by such 
offender.” 

The stolen vehicle in the case was 
driven from New Jersey to California 
and Whitaker denied that he went 
through Kansas on the trip and his im- 
prisonment at Leavenworth was there- 
fore unlawful. The Supreme Court held, 
however, that his place of servitude was 
immaterial in-so-far as the application 
of the act is concerned. 
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General Motors Offers New 
Capital for Vauxhall Control 





Negotiations for Purchase Com- 
pleted and Stockholders Will 
Now Decide Plan 





PHILADELPHIA, Oct. 24.—According 
to cable reports from London, negotia- 
tions by the General Motors Corp. of 
Detroit for control of Vauxhall Motors, 
Ltd., a British concern, were said to be 
completed. Under the agreement, the 
American company would obtain control 
of the English concern, and furnish it 
£300,000 new capital. 


If the agreement is approved by Vaux- 
hall shareholders, each will receive 6 per 
cent preference shares and fourteen 
shillings cash for each two existing 
shares of nominal value of ten shillings. 
Thus, £300,000 of existing Vauxhall capi- 
tal would become 6 per cent preference, 
and new ordinary capital for an equal 
amount would be created to rank be- 
hind it. 


Ordinary shares of Vauxhall rose 
sharply in London on the report. Net 
profits for the last two years were £50,- 
000. The company was formed in 1914 
with an issued capital of £600,000. In in- 
curred heavy losses in 1921 and 1922, and 
in June last year the capital was reduced 
to £300,000 by writing off as loss ten 
shillings from each original pound ster- 
ling. Last week, the company issued 
£155,990 of 7 per cent debenture stock to 
pay a bank draft. The announcement of 
the negotiations was made to stockhold- 
ers in a circular signed by Thomas Mac- 
kenzie, secretary of the company. 


Like most British companies, Vauxhall, 
Ltd., turns out a rather extensive line 
of cars. It comprises a 14 hp. 4-cylinder 
model, with L-head engine; a 22 hp. 4- 
cylinder model, with valve-in-head en- 
gine; a 23 hp. 4-clinder model, with 
valve-in-head engine; and a 24 hp. 6- 
cylinder model, with single sleeve valve 
engine, the last-mentioned being a recent 
addition. 
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Farm Buying Power Gains 
7.7 Per Cent This Season 


WASHINGTON, Oct. 24.—Farm buying 
power this year, 1925-26, and conse- 
quently the ability of farmers to more 
completely motorize their equipment is 
7.7 per cent higher than the 1909-13 
period and 10.5 per cent higher than the 
average from 1922 to 1925, according to 
announcement just made by the Agri- 
cultural Publishers’ Association. 


Another reason why the farm field 
offers an exceptional sales opportunity, 
it is stated, is the complete national 
spread of farm prosperity. 


Farm cash income is now estimated, 
says this same authority. to be several 
million dollars higher than last year’s 
mark of $10,335,000,000 and farm buying is 
predicated on an enormous _§ scale. 
Farmers are replacing their operating 
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equipment, modernizing their homes and 
carrying out necessary building pro- 
grams. . 


oo 


NEW MARMON DEALERS 


INDIANAPOLIS, Ind., Oct. 24.—A large 
number of new distributors, dealers and 
associate dealers, representative of vari- 
ous sections of the country, have been 
signed by the Nordyke & Marmon Com- 
pany in the last few weeks. 

New dealers are as follows: 


Carver-Coon Motor Sales, Wyandotte, 
Mich.; Leach Bros., Castine, Me.; Nash- 
Miller Motor Co., Englewood, N. J.; Pas- 
saic Motor Sales, Passaic, N. J., Bester- 
Long Co., Hagerstown, Md.; Dortchester 
Motor Co., Inc., Yonkers, N. Y.; Osage 
Overland Co., Pawhuska, Okla.; Paige- 
Jewett Sales, Hillsdale, Mich.; Ross C. 
Scupholm, Port Huron, Mich., The 
McElravy Bros. Motor Co., East Liverpool, 
O.; Evans & Gifford, Vero, Fla.; Green 
Motor Co., Ft. Lauderdale, Fla.; Willard 
McAllister Co., Chicago, Ill.; Nevada Mar- 
mon Co., Reno, Nev.; J. C. Madigan, Houl- 
ton, Me.; Red Dowell, Yuba City, Cal.; 
Lostro Auto Sales Co., Athens, O.; Becker 
Bros., Marietta, O.; Tatum & Hoylman, 
Clifton Forge, Va.; Payne & Dillon, Lynch- 
burg, Va.; Colorado Motor Car Co., 
Pueblo, Colo.; and E. D. Baker, Zanes- 
ville, O. 


Charlotte Ford Plant Is 
Operating at Capacity 


CHARLOTTE, N. C., Oct. 24—The 
Charlotte assembly plant of the Ford 
Motor Company increased its operations 
to capacity, employing 1,200 men and 
assembling slightly more than 300 cars 
per day, according to an announcement 
by branch officials. It was explained that 
almost no reduction is being made in the 
number of cars sold and undelivered. 
Within a week after the new models were 
announced in August, the branch re- 
ceived orders for more than 10,000 cars. 


At least 20,000 cars would be needed 
to meet the existing demand and provide 
the dealers of North Carolina and South 
Carolina, who are served by this branch, 
with a satisfactory reserve stock, ac- 
cording to the announcement. Approxi- 
mately 7,000 cars would be needed to 
provide that reserve, which has been 
completely exhausted by the recent de- 
mand, following the announcement of 
the new models. 


The branch plant is working day and 
night, and general business conditions, 
according to official reports, are the best 
in the history of the branch. 


JANESVILLE HAS BRANCH 


MILWAUKEE, Oct. 24.—A branch of 
the Martin-Parry Co., commercial body 
manufacturers, has begun operations at 
Janesville, Wis., in the building formerly 
used by the Robert Buggs Motor Sales 
Co. The Janesville branch is the forty- 
ninth opened by the company in various 
parts of the country. J. T. Frost, who 
has been with the Martin-Parry branch 
at Flint, Mich., will be supervisor of the 
Janesville branch, and James Hanson, 
formerly of the Milwaukee unit of the 
company is shop foreman. R. A. Weber, 
also of Milwaukee, will be sales repre- 
sentative in Janesville territory. 


October 29, 1925 


Chevrolet Engineer Predicts 
Small Car for Future U. S. 


Chandler Official Also Tells S.A.E. 
That America Demands Com- 
fort With Compactness 





CLEVELAND, Oct. 24.—O. E. Hunt, 
chief engineer of the Chevrolet Motor 
Co., of Detroit, told members of the 
Cleveland section of the Society of Auto- 
motive Engineers at their October meet- 
ing that a 1,000 pound three-passenger 
automobile may be the future American 
small car. 

He also informed his auditors that in 
his judgment, the future small car will 
be a six cylinder one, if the engineers 
can not take the vibration out of the 
four cylinder car. 

The speaker asserted this would be 
the development in the industry in the 
next few years, because the American 
public is demanding a small car with 
the facilities for comfort of a big car. 
The small car, in placing an automobile 
at the disposal of every family, has be- 
come the most important problem in the 
automobile industry, says Hunt. It is 
no longer a question of cheaper price, but 
a better car for the same price. 

There were persons in the audience of 
engineers, who have been wondering how 
the American car owners would take to 
the small popular priced cars that are 
so popular in Europe. To these Mr. Hunt 
made the statement that there never 
would be a market in America for the 
European, small and low priced car, be- 
cause our people expect better perform- 
ance in a car than the European cars 
give. 

A. H. Frauenthal, chief inspector for 
the Chandler Motor Car Co., was asked 
to discuss the address given by Mr. Hunt. 
He agreed with the speaker of the eve- 
ning about the development of a small 
car, and stated that he was looking for- 
ward to the time when there would be 
a tremendous demand for a small car 
for persons to ride to and from their 
occupations, and to use for errands that 
must be performed quickly. 


HELM RESIGNS AS MANAGER 


DETROIT, Oct. 24.—C. J. Helm, for 
the last two years secretary and gen- 
eral manager of the Acme Motor Truck 
Company, has resigned although remain- 
ing a member of the board of directors. 
Mr. Helm joined the company when it 
was first organized and was secretary, 
sales and advertising mh&nager for eight 
years before taking over the duties of 
general manager and secretary. 


HOOD BACK AT DESK 


DETROIT, Oct. 24.—P. W. Hood, vice- 
president in charge of sales for the Tim 
ken-Detroit Axle Company has returned 
to his desk after a four months vaca- 
tion due to ill health. Mr. Hood joine® 
the company in 1911 and was made sales 
manager in 1919. He was appointed vice- 
president in charge of sales the first 
part of 1923. 
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October 29, 1925 


Rubber Stocks Are Larger 
Oct. 1 This Year Than Last 


Survey of Department of Commerce 
Accompanies Fifth Rise 
in Prices 





NEW YORK, Oct. 24.—Announcement 
of the fifth advance in tire prices this 
year, with crude rubber having returned 
from a drop of about 25 per cent to a 
spot price of $1.02, is accompanied by the 
report of the third semi-annual survey by 
the Department of Commerce, showing 
that stocks of casings, tubes and solid 
and cushion tires held by dealers in the 
United States on Oct. 1 were much larger 
than the figures for Oct. 1 last year. 

This report shows that 82,432 dealers 
on Oct. 1 this year had on hand 1,857,862 
casings, 3,210,384 inner tubes and 45,176 
solid and cushion tires, compared with 
63,395 dealers reporting 1,402,879 casings, 
2,197,553 inner tubes and 30,538 solid and 
cushion tires on hand Oct. 1 last year. 

An interesting feature of the survey is 
that 88.67 per cent of dealers reporting 
on Oct. 1 last had less than 100 casings 
on hand compared with 91.65 per cent 
on Oct. 1 the previous year. 

Production of high pressure inner 
tubes in August, according to the October 
report of the Rubber Association of 
America, Inc., was 4,436,578, an increase 
of 139,083 over the July total, while 
shipments decreased from 5,357,295 to 
4,102,160. Production of balloon inner 
tubes decreased from 1,360,719 to 1,276,- 
717 and shipments fell from 1,497,747 to 
1,089,752. Cord casings production rose 
from 2,181,645 to 2,409,070 and shipments 
deereased from 2,497,160 to 1,999,548. 


NEW MOON DEALERS 


ST. LOUIS, Oct. 24.—Moon Motor Car 
Co. has expanded its sales organization 
by adding 14 distributors and seventy-one 
dealers. A list of the dealers added fol- 
lows: 


Alexopulos Ellis, El Monte, Cal.; Fowler 
& Abbott, Los Angeles; Kemble Bros., Los 
Angeles; Lehigh Motor Co., Los Angeles; 
Girola Bros., Oakland, Cal.; Tower & 
Leveridge, Santa Anna, Cal.; W. J. Booth, 
Ventura, Cal.; Diana-Moon Motor Co., 
Pueblo, Colo.; Nichols Auto Sales Co., 
Dayton, Fla.; H. H. Scribner, Eustis, Fla.; 
Robert Hutchinson & Son, Carpron, IIL; 
H. J. Egger, Centralia, Ill.; Auditorium 
Motors, Chicago; Capitol Motor Sales, Chi- 
cago; G. Goode Motor Sales Co., Chicago; 
Logan Square Auto Sales Co., Chicago; 
Leghley Motor Sales Co., Chicago; Peak 
Motor Sales Co., Chicago; Werner Bros., 
Chicago; Wood Motor Sales, Chicago; Fred 
Fehrkon, Creta, Ill.; Mitchell Motor Co., 
Le Porte, Ill.; Harry Kipnis, Savanna, IIL; 
Modern Service Co., Streator, Ill.; Charles 
J. Nissen, Utica, Ill.; Parker Motor Sales 
Co., Wheaton, Ill.; Phillip Pheiffer, Hunt- 
ington, Ind.; James Crook, Chanute, Kans.: 
H. H. Breschinski, Goodland, Kans.; 
Leonard Motor Co., Leavenworth, Kans.:; 
Geo. O. Swiercinsky, Belleville, Kans.; 
Morgan-Rarick, Lawrence, Kans.; Iron- 
wood Storage Garage, Ironwood, Mich.; 
J. W. Schmidt, Anoka, Minn.; A. N. Com- 
pany, Shelby, Miss.; F. C. Welliver, Corder, 
Mo.; C. A. Welling, Webster Groves, Mo.; 
J. Jay Vandergrift, W. Atlantic City, 
N. J.; Sowder Motor Co., Roswell, N. M.: 
Chas. L. Sipperley, Albany, N. Y.; Inter- 
national Garage, Niagera Falls, N. Y.: 
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Geraghty & Haynes, White Palins, N. Y.; 
E. C. Reineke & J. W. Johnson, Fargo, 
N. D.; Summit Auto Co., Akron, O.; Haulk- 
Leatherman Co., Canton, O.; Klinker Motor 
Sales Co., Springfield, O.; The Brier Hill 
Motor Sales Co., Youngstown, O.; Robin 
Reed, Corvalis, Ore.; Howard Ackerman, 
Eugene, Ore.; Terminal Auto Co., Eugene, 
Ore.; McKenzie & Howton, Freewater, 
Ore.; Bowman Auto Co., Marshfield, Ore.; 
Mohn Bros., Akron, Pa.; R. H. Koch 
Garage, Allentown, Pa.; Carlisle-Keystone 
Motor Co., Carlisle, Pa.; Peerless Harris- 
burg Co., Harrisburg, Pa.; Wright Motor 
Sales Co., Hazelton, Pa.; Eureka Sales Co., 
Kingston, Pa.; Fisk’s Garage, Lancaster, 
Pa.; W. E. Dentler & Son, Milton, Pa; 
EK. A. Slape, Philadelphia; Berks Auto 
Sales & Service, Inc., Reading, Pa.; Dewey 
L. White, Scranton, Pa.; Frank H. Graeber, 
Peerless Garage, Shamokin, Pa.; J. K. 
Shafer, Stoudsburg, Pa.; T. R. Atkinson, 
Upland, Delaware County, Pa.; Culver’s 
Garage, Williamsport, Pa.; C. A. Wolf, 
York, Pa.; F. S. Plaeten, Aberdeen, S. D.; 
McKenzie & Howton, Walla Walla, Wash.; 
Wikstrom & Widner, Yakima, Wash.: Reo 
Motor Sales Co., Welch, West Va.; Rinden 
Garage, Madison, Wis.; Joseph E. Engels, 
Mineral Point, Wis.; W. H. Moon, Rosen- 
dale, Wis. 





Wins First Prize 








Here is Mitchell Gaucher, salesman for 
the Detroit branch of the Federal Motor 
Truck Company, who won first prize in 
a recent national sales contest conducted 


by the company. He sold $110,069.82 
worth of Federal products during June 
and July, the months of the contest. 
This is the best individual selling rec- 
ord in the history of the company 


CHADBOURNE SUCCEEDS KILBURN 

NEW YORK, Oct. 24.—Dean K. Chad- 
bourne has been appointed general man- 
ager of the Westinghouse Electric Inter- 
national Co. to succeed E. D. Kilburn, 
recently elected president of Westing- 
house Electric and Manufacturing Co. 


CORRECTION 


In a recent description of tha new 
Diana Eight, built by the Moon Motor 
Car Co., St. Louis, Mo., the diameter of 
the piston pins was incorrectly given as 


5/64 in. The correct diameter is 55/64 
in. 
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Michigan Car Titles Gain 
3,215 Over Last September 


New Trucks Also Show Increase of 
635 as Compared to Same 
Month Year Ago 


DETROIT, Oct. 24.—Three thousand 
two hundred and fifteen more new pas- 
senger cars were titled in Michigan dur- 
ing September than for the same month 
in 1924, figures just released here show. 

September 1925 saw 15,560 new cars 
titled as compared to 12,345 titled for 
the corresponding period a year ago. 
New trucks also showed a gain of 635 as 
compared to the same period for last 
year. 

Practically all makes of cars showed 
an increase, Buick, Hudson-Essex, Nash, 
Chrevolet, Chrysler being among those 
who registered the largest gains, Buick, 
Essex and Chevrolet showed gains of 
over 1,000. Ford showed the largest loss 
but this is attributed to changing over 
to the new models and not as a loss 
that results from prospects declining to 
buy. The Ford loss was around 2,837. 

The miscellaneous makes of cars drop- 
ped off 252 for the period, showing that 
the buyers are concentrating on the bet- 
ter known and standard makes of Cars. 

Of the 1,796 new trucks titled, 1,057 
gains, six losses and one was even. 

Of the 1,796 new trucks titled, 1,057 
were Fords. Dodge, Federal, Reo, and 
Graham Brothers were the companies 
that showed the largest gains. Trucks 
listed as miscellaneous gained 45. 


BRITISH INDUSTRY PLEASED 


WASHINGTON, Oct. 24.—British auto- 
mobile manufacturers are enjoying an 
unprecedented wave of prosperity, ac- 
cording to cable from the commercial} 
attache in London. As _ evidence, he 
quotes the speech of Sir William Joyn- 
son-Hicks, home secretary, before the 
Society of Motor Manufacturers and 
Traders, to the effect that British auto- 
mobile exports for 1925 will amount to 
50 per cent more than for last year. The 
speech of Sir William was made before 
the manufacturers in connection with the 
Ninth annual motor show at Olympia, 
which opened on October 8. There are 
more cars being shown at the present 
show than any British automobile show 
since before the war, the cable states. 
The small British car is decidedly the 
feature of the show. it is stated. 

CHANDLER DEALERS MEET 

SAN FRANCISCO, Oct. 24.—Chandler 
and Cleveland dealers to the number of 
63 held their annual meeting for northern 
California in the showrooms of the 
Chandler-Cleveland Motor Car Company 
here October 14. Roy B. Alexander, presi- 
dent of the local company, and other ex- 
ecutives, addressed the dealers on mer- 
chandising plans for the year to come. 
New models, new low prices and the ad- 
vertising program also came in for dis- 
cussion at the meeting over which Alex- 
ander presided. 
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Fageol-American Car Merger 


Plans Put to Stockholders 


Hall-Scott Business and Plant Al- 
ready Purchased at Reported 
Price of $5,000,000 


OAKLAND, Cal., Oct. 24.—Announce- 
ment is made by officials of the Ameri- 
can Car and Foundry Company of New 
York, and the Fageol Motors Company, 
of Oakland, that plans for the organiza- 
tion of the subsidiary company which is 
to operate the Fageol Motors Company 
and Hall-Scott Motors, Inc., of Berkeley, 
California, have been revamped so as 
to avoid conflict with the state corpora- 
tion laws of California. The set-up orig- 
inally proposed by the American Car 
and Foundry Company was found to be 
impossible under these laws, and Frank 
Fageol, vice-president of the local con- 
cern, has been in the East for some time, 
in conferences with officials of the Amer- 
ican Car to rearrange this plan. 


According to the same statement, the 
new proposition, which accomplishes the 
merger of Fageol Motors Company, will 
be presented to the stockholders of the 
Fageol concern between the 20th and 
80th of October. The Hall-Scot business 
and plant already has been purchased by 
the American Car and Foundry Company, 
at a price which, while not made public, 
is reliably reported to have been about 
$5,000,000, but the Fageol sale has to be 
confirmed by a 70 per cent vote of the 
stockholders. 


The Fageol company claims to have 
orders which will carry it at capacity 
operation for the next 10 months, with 
contracts now being negotiated calling 
for approximately $1,000,000 in new 
work. The corporation is engaged in the 
construction of motor stages, known as 
“Fageol Safety Coaches,” and five capac- 
ities of motor trucks. It is generally 
conceded in automotive and financial cir- 
cles on the coast that Fageol is earning 
sufficient to pay dividends on the com- 
mon stock, and probably would declare 
them if this merger were not pending. 


Fageol has obtained a contract to 
build 50 buses for the Orange Belt Mo- 
tor Line of Florida at a gross cost of 
$400,000. The company also is bidding 
on 100 more buses for the same con- 
cern involving $800,000. All these buses 
are to be narrow tread and must be 
finished by November 15. The working 
force at the Fageol plant has been in- 
creased 50 per cent to complete the con- 
tract by that date. 


CHEVROLET DEALERS MEET 


MEMPHIS, Oct. 24.—Chevrolet dealers 
from the Memphis territory met here re- 
cently to hear talks by L. F. Garlock, 
service representative promotion mana- 
ger of the Chevrolet Motor Co.: E. W. 
Fuller, regional sales manager, from St. 
Louis; C. E. O’Meara of the Dallas office 
and others. Following a luncheon a 
train load of Chevrolets was distributed 
among the dealers. 
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DALLMANN CO. EXPANDS 
MILWAUKEE, Oct. 24-—The entire 
gear manufacturing division of the West- 
ern Rawhide Co. of this city has been 
taken over by the Dallmann Machine & 
Manufacturing Co., doubling the gear 
output of the latter concern. To accom- 


modate the new division, more space has — 


been taken in the Pabst Corporation 
building on Winnebago street, bringing 
the ground area of the company to more 
than a half block. 


WHARTON SELLS INTEREST 


PHILADELPHIA, Oct. 24-—A. W. 
Wharton, president of the Churchville 
Manufacturing and Laboratories Co., 
manufacturers of the Wharton Cushion 
Guard Rail, has disposed of his entire in- 
terest to the corporation, it is announced. 
Mr. Wharton’s resignation has already 
taken effect but he will continue with the 
company for a short time. His future 
activity has not been announced but it 
is understood he will enter some phase 
of the radio business. V.S. Fry, who has 
been vice-president of the company, has 
been elected the new president. Charles 
H. Davis, a director of the corporation 
for the last three years, has been elected 
vice-president; Joseph T. Pfister is the 
new director of finances, a newly created 
position; C. J. Stover remains as secre- 
tary and treasurer. 


CHAPMAN TAKES SOUTH 


EL PASO, Tex., Oct. 24.—R. C. Chap- 
man, factory representative for the Wil- 
lys-Overland company has been assigned 
to the district covered by the Bannell 
Overland company here. This district 
covers most of West Texas and New 
Mexico and Arizona as well as a large 
part of Old Mexico. He succeeds C. M. 
Hutson who has been transferred to the 
Dallas branch of the Willys-Overland 
company. 
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Overland Sponsors National 
Sales Race for $50,000 


Willys Derby Entered by 20,000 
Contestants in Entire Field 
Organization 


TOLEDO, Oct. 24.—More than 20,000 
members of Willys-Overland’s national] 
field organization are in the throes of a 
great sales contest known to the auto- 
mobile industry in the Willys Derby. 

Titled “The Willys Derby,” this huge 
sales contest commemorates the twenty- 
fifth anniversary of President John N. 
Willys’ entry into the automobile busi- 
ness. 


More than 740 individual prizes total- 
ing $50,000 are offered in the Willys 
Derby, so distributed among the classifi- 
cations of the retail organization that no 
one man can compete for more than one 
prize. Four main classifications are pro- 
vided, including dealers, retail salesmen, 
retail sales managers, and district repre- 
sentatives, car order clerks and whole- 
sale managers, with subdivisions for 
various types of contestants in these 
classes. 








Prizes in the contest vary from en- 
graved gold pencil and pen sets to an 
Overland Six DeLuxe sedan, together 
with silver chests, watches and cash 
awards. 

The opening of the Willys Derby has 
already reflected its pressure in an ex- 
tended volume of future orders at the 
Willys-Overland factory. With special 
prizes held out for members of the 
$100,000 Club, Willys-Overland’s prize 
retail salesmen’s organization, every 
member of the field organization is ex- 
tending himself to the limit according to 
the dealer, branch and distributor re- 
ports flooding the office of the contest 
manager at the Willys-Overland factory. 





Aged Reo Still Performing 

















. Above is pictured the 1904 model one-cylinder Reo which is owned and still used 
as a “pleasure” car by John O. Schwartz of Hope, Ind. The rear seat folds down, 
making the car either a two or four-passenger roadster. It has wooden fenders. 
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Fiat Places New 7 H. P. 
Model on French Market 


Company Plans Big Export Business 
with 60 Cubic inch Car Sell- 
ing at $1,043 


PARIS, Oct. 8.—(By mail)—Fiat this 
week placed on the French market the 
new 7 h.p. model, the appearance of 
which has been expected for a year. This 
is the smallest chassis ever built by the 
Fiat Company, and has a four cylinder 
engine of 57 by 97 mm. bore and stroke, 
giving a piston displacement of 60 cubic 
inches. Wheelbase is 100 inches, track 
47 inches and body length 83 inches. 

Selling price in France, which includes 
the government 12 per cent luxury tax, 
is $766 for chassis with tires; $940 for 
runabout; $1043 for four passenger phae- 
ton, and $1,278 for two-passenger cabrio- 
let or four passenger sedan. ‘These 
prices are caluclated with exchange at 
21 francs to the dollar. 

The Fiat Company at Turin is planning 
for a big export business with this model 
for it is admittedly one of the most suc- 
cessful and modern cars of this type on 
the market at the present time. The 
four cylinder engine has a detachable 
head with overhead camshaft driven by 
two short chains at the rear, the first 
chain going to the magneto drive pinion 
and the second from the magneto shaft 
to the camshaft. 

The crankshaft has a diameter of 45 
mm. and is carried in two white metal 
bearings. Lubrication is forced feed 
throughout. Unlike other Fiat models, 
cooling is by thermo-syphon, there is a 
combined electric generator and starting 
motor on the front end of the crankshaft 
and transmission gives three speds ahead 
and reverse. Brakes are fitted on front 
and rear wheels, with a _semi-servo 
mechanism which operates in both ahead 
and rearward directions. 


The immediate Fiat program is for an 
output of 200 cars per day of this model. 
To provide for this production additional 
factory buildings, having a covered floor 


space of 770,000 square feet, have been 
erected. 


DRIVURSELF ORGANIZED 


SAN FRANCISCO, Oct. 24.—P. L. Em- 
erson, vice-president of the Hertz Driv- 
urself System and one of the executives 
of the Yellow Truck & Coach Manufac- 
turing Company, has completed the or- 
ganization of a Northern California Driv- 
urself Association, composed of operat- 
ors licensed under the Hertz system, and 
& branch of a national organization 
known as the American Drivurself As- 
80ciation. Charles J. Evans, of San 
Francisco, is chairman of the branch, 
with S. J. Newcomer of Oakland, and 
James N. Sewall, of San Jose, assistant 
chairmen. Emerson, who is best known 
here as former president of the Reo 
Motor Company of California, has gone 
to the southern end of the state to or- 
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FINANCE TERMS HELP 

CHARLOTTE, N. C., Oct. 24.—The full 
effect of the revision of the terms of com- 
panies financing automobile installment 
paper is now being felt in this territory, 
and distributors of automobiles report 
the more favorable basis is enabling their 
dealers to close numerous sales which 
otherwise probably would be lost. No 
important need for a longer period for 
payment exists at this time in this ter- 
ritory though some wholesalers indicate 
their opinion that conditions expected to 
develop next spring might make such a 
concession advisable. An unusually 
large percentage of automobile sales are 
cash sales, according to dealers in the 
low and medium priced lines. 





J. J. Plath Dies 








J. J. Plath, former director of sales for 

the Chrysler Corp. and recently Chrysler 

distributor at Miami, who died there last 

week. He was exiremely popular with 
the Chrysler organization 








DURANT PROMOTES NISBET 


DENVER, Colo., Oct. 24.—Announce- 
ment has been made of the appointment 


of R. C. Nisbet of this city as sales. 


manager of the Denver office of the Dur- 
ant Motor Company, succeeding E. D. 
Knowles. The latter has been promoted 
to regional sales manager, supervising 
factory branches. Mr. Nisbet has been 
working under Mr. Knowles for 13 
months, and is well acquainted with the 
dealers of his line in Colorado, Wyoming 
and New Mexico. In addition to these 
states his new duties will take him to 
Utah and Idaho. 


TAKES FLORIDA BRANCH 


AKRON, Oct. 24.—The Indian Tire & 
Rubber Co. announces the appointment 
of B. B. Wright as manager of the Jack- 
sonville, Fla., vranch, which has just 
been established. Wright was formerly 
assistant manager of the Dallas branch 
of India Tire & Rubber Co. Previous to 
that he held various executive positions 


fanize another section of the association. with the Gates Rubber Co. 
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Southwestern Car Show in 


Dallas Is Emphatic Success 


Dealers from Eight States Help Swell 
Attendance of 700,000 in 
Sixteen Days 


DALLAS, Tex., Oct. 24.—Combining a 
complete display of the very latest mod- 


els and makes of motor vehicles with a _ 


varied program of social events the Dal- 
las Automotive Trades Association made 
the annual Southwestern Automobile 
Show this year one of the most interest- 
ing and attractive events at the State 
Fair of Texas. While the number of 
cars displayed was no greater than at 
previous shows, the manner in which 
they were displayed and the social events 
the Dallas dealers pulled in connection 
with the show made the exhibition the 
most successful they have yet staged. 

Coming months ahead of the annual 
shows at Chicago and New York the big 
show, extending over a period of sixteen 
days, offered an opporunity for dealers 
and the public in the Southwest to see 
just what is being put on the market by 
the manufacturers in 1926. The dealers 
were here from eight different states to 
see and study the exhibition of passenger 
and commercial cars, the displays of 
newest accessories and the showing of 
various makes and kinds of tires. 

The enclosed cars featured the display 
at the show. Here the bodies were found 
about the same in appearance as last 
year, but they were roomier. Beading or 
moulding around most of them added to 
the beauty of the designs. The gay and 
bright colors of a year ago were not 
so much in evidence. Blues, browns and 
grays predominated in the color schemes. 

The only radical departure from old 
body lines shown was the Ford. Many of 
those attending the show lamented the 
passing of the old “flivver” type. 

Dealers and distributors said more 
than 700,000 persons visited the auto- 
mobile show during the sixteen days 
operation. The interest stimulated in 
new cars was immense local and visit- 
ing dealers declared. 


mee 


SOUTHERN SALES GOOD 


NEW ORLEANS, Oct. 24.—Despite the 
continued hot weather in New Orleans 
and other parts of Louisiana and Missis- 
sippi, car dealers and automotive mer- 
chants report satisfactory sales for Oc- 
tober. A general “slicking-up” activity 
has been in progress in New Orleans in 
particular and the fall season finds sev- 
eral new and remodelled distributor and 
dealer establishments. 


WILLS STE. CLAIRE DEALERS 


MARYSVILLE, Mich., Oct. 24.—Dealers 
who have recently taken on the Wills 
Sainte Claire line include: 


Stover Motor Company, Baldwin, Long 
Island; Wills Sainte Claire Company of 
Bergen County, Hackensack, N. J.; Frank- 
lin A. Loomis, Binghamton, N. Y.; S. A 
Calder, Fort Lauderdale, Fla.; Coyle & 
Weichner, Brooklyn, N. Y. 
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LOUISVILLE.—Third Avenue Motors 
Company, Oidsmobile dealer has opened a 
new showroom at 653 South Third Street. 
The old location, 1529 South Third Street, 
will be utlized as a service station. 





DECATUR, Ill.—J. D. Keiner, former 
works manager for the Streator Car com- 
pany, has purchased the Midway Garage, 
152 East Packard Street, and taken the 
local Auburn agency. 





CINCINNATI.—Charles Kelsey, well 
known locally as an automobile salesman, 
has joined the sales staff of the Southern 
Ohio Motors Company, to sell Pierce-Ar- 
row trucks and omnibuses. 





LAYTON, Utah.—Lucius Laudie of the 
Layton Auto Co., has sold his interests 
in. the company to Murray and Wallace 
Cowley of Layton, who will continue to 
conduct the business as a Ford agency. 





DUBUQUE, Ia.—The Dubuque Nash com- 
pany has filed its articles of incorporation, 
listing $10,000 capital. W. H. Kliauer is 
president; H. A. Engel, vice president, and 
W. E. Klauer, secretary and treasurer. 





MILWAUKEE.—Joseph Doering, form- 
erly a member of the firm of McFadzen- 
Doering, Chrysler dealers of West Alljs, 
Wis., has established a Chrysler sales and 
service business at 4329 North Avenue in 
Milwaukee, under the name of Doering 
Motor Co. Thomas McGurn is manager 
of the service department with John 
Bleeser as office manager. 





JOLIET, I11.—The Hudson Motor Car 
Company will maintain two agencies here, 
the H. & B. Garage being named a new 
distributor with the Ehler Motor Sales, 
which has been Hudson-Essex dealer for 
many years. 





BOSTON.—James F. Marr, for many 
years used car sales manager for the J. 
W. Maguire Company, has taken the 
agency for the Pierce-Arrow line for Mal- 
den and vicinity. 


WATERLOO, Ia.—The Dumond Motor 
Company, Inc., has completed its organi- 
zation and will handle the Packard lines. 


ST. LOUIS, Mo.—H. F. Fahrenkrog, 
member of the firm of Steiner and Fah- 
renkrog, Reo dealers, has been elected to 
the presidency of the St. Louis Board of 
Education. He is a member of the board 
of directors of the St. Louis Automobile 
Dealers’ Association and is a former presi- 
dent of that body. 


EDMONTON, Alta.—W. G. Parsons, for 
two and a half years manager of Mc- 
Laughlin Motor Car Co., Ltd., Buick rep- 
resentative, has removed to Vancouver, 

C., to take charge of the McLaughlin 
factory branch. His successor in the Ed- 
monton office will be Elmer Brink, who 
has been manager in Saskatoon, Sask., for 
the last three years. George A. Carnes 
will remain here in the position of sales 
manager of the company. 


DENVER, Colo.—H. C. Drum, factory 
superintendent for the Sampson Tire & 
Rubber Company has placed an agency 
for his products with Ralph Campbell, 
local tire dealer. 


MINNEAPOLIS.—The Pence Automobile 
Co., Buick distributor, has arranged to 
use half of a building which is being 
erected by the Butte Buick Co., Butte 
Mont., to be ready Jan. 1, 1926. 








NEWTON, Ia.—The Jensen Motor Com- 
pany of Des Moines has secured the Ford 
agency for Newton and vicinity, succeed- 





ing the Newton Motor Company, which 
cancelled its contract. 
DETROIT. — Bighty-five Paige and 


Jewett dealers and service managers in 
Michigan and Ohio were guests of their 
distributor, Paige Sales and Service Com- 
pany. for a service convention. The meet- 
ing was arranged bv S. D. Bolton, manager 
and Frank Dorbandat, service manager, to 
demonstrate the latest service methods, 
—— and equipment to the dealer organi- 
zation. 


ROCHESTER, N. Y.—The Leader Ga- 
rage, Inc., has been appointed distributor 
for the Detroit Electric. This makes the 
third electric which the garage is distrib- 
uting in this territory, the other two 
being the Rauch and Lang and the Mil- 
burn. The garage is also sub-agent for 
Chrysler. 





CHICAGO.—F. G. Peabody has been ap- 
pointed Chicago retail store manager for 
the Chicago Durant Co., the local branch 
for Durant and Star. 





SPRINGFIELD, Mass.—Jack Stone, used 
car dealer and associate dealer for the 
Hudson and Essex, has opened a large 
show room at 631 Main Street and is 
adding accessories designed to strengthen 
his merchandising of the Hudson and Es- 
sex lines. 








SEATTLE.—A. S. Eldridge, president of 
the Eldridge Buick Company, is in Spo- 
kane, Wash., supervising the construction 
of the new Eldridge Buick building, which 
will be opened early in December. 





LOUISVILLE.—Franklin Motors, Inc., 
distributor of the Franklin and Junior 8, 
has opened a used car department at 
904-6 South Third Street. This location 
was occupied until recently by the David- 
Kummert Motor Company, Overland and 
Willys-Knight dealer. The latter firm has 
been dissolved. 





MILWAUKEE. —Stebbins-Dentz Com- 
pany of Milwaukee has been appointed 
Case dealers for the city. 





DULUTH, Minn.—J. T. Connery, who has 
sold his local franchise for sale of Paige 
and Jewett cars for the Payne Motor Co., 
Minneapolis, has taken active charge of 
his own company in Winona, Minn., which 
he established some time ago. He has 
= a Paige-Jewett agency in LaCrosse, 

s. 





CHICAGO.—The Gabriel Snubber Co., 
has been appointed exclusive distributors 
of Perfection Heaters for nothern Illinois 
and Indiana, it is announced by the Per- 
a Heater Manufacturing Co., Cleve- 
and. 





DETROIT.—Names of four managers of 
as many new retail stores together with 
several new department heads have been 
announced by the Willys-Overland Co., 
of this city. Associated with A. C. Tied- 
ermann, assistant branch manager, are 
H. J. Gauley, manager of the Woodward 
and Canfield store: H. Perkins, of the 
recently opened Jefferson Avenue store; 
E. hase, of the Hamtramack store, 
and W. P. Hammond of the Grand River 
store. Other appointments announced are 
Harry O’Brien as manager of the Detroit 
used car department and F. S. Bird who 
will have charge of the wholesale distri- 
bution of cars to the retail store system. 





ST. LOUIS.—Foster Motor Car Co., 2914 
Washington avenue, has been authorized 
as an Oldsmobile dealer by the De Luxe 
— Co., Oldsmobile distributors 

ere. 


ROCHESTER, N. Y.—Louis Barlow, who 
has been connected with several Ford 
agencies in Rochester has joined the sales 
staff of the MacConnell Motor Corporation, 
Ford dealers here. 





MONTREAL.—Adolphe Mogenais, for 
seven and a half years manager of the 
Chevrolet Motor Company of Canada, Ltd., 
for the province of Quebec with head- 
quarters in Montreal, has resigned to take 
charge of the newly opened radio depart- 
ment of Legare, Regd. Montreal. 





PENDLETON, Ore.—Glenn C. Sater and 
Ralph C. Parker are the new owners of 
the Ford agency. The business will be 
conducted as the East Oregon Motor Com- 
pany. 





SPRINGFIELD, O.—The _ secretary of 
state has granted the Springfield Buick 
Company permission to change its name 
to the Stevens Buick Company. 


— 


DETROIT.—Harry M. Robbins, formerly 
with Continental Motors, Dodge Brothers 
and the Oakland Motor Car Company, has 
opened offices in this city, preparatory to 
distributing American cars abroad for his 
own company. 





MANKATO, Minn.—The Oakland-Perrin 
Co. has added the Cadillac line and wil} 
sell this car in the city. 





DULUTH, Minn.—Martin Rosendahl, 
Oakland distributor for the city and ad- 
jacent territory, has moved into the for- 
mer Zenith Motor Co. building at 316 East 
Superior street, where he will sell new 
and used cars. He has just taken the 
Marmon agency. 





LOS ANGELES.—The Locomobile Com- 
pany of California announces the appoint- 
ment of the Kendall Auto Company of 
Pasadena to handle the Locomobile line 
in that city. 





SIOUX CITY, Ia.—The Overland-Willys 
Knight Motor Co. of which Charles T 
Mauller is president, has changed its name 
to the C. T. Mauller Motor Company, co- 
incident with its occupancy of the new 
location at 219 West Seventh street. 





NEW ORLEANS.—Leo G. Lob, 623 North 
Rampart Street, New Orleans, has been 
named distributor and dealer for the Lo- 
comobile line in New Orleans and sur- 
rounding territory. 





CHICAGO.—The Seggebruch-Buick Co., 
Chicago Heights, announces the remova) 
of its sales and service headquarters to 
1646 Vincennes Avenue. 





SPRINGFIELD, Mass.—Springfield Auto 
Livery Co. has added a truck-renting de- 
partment to its “drive yourself’ passenger 
car service. One-ton trucks are being put 
~ commission for rental on a mileage 

asis. 





OAKLAND.—The Berkeley Star Motor 
Company has been organized to retail 
Stars at 2210 San Pablo Avenue, Berkeley, 
according to announcement by N. T. Tul- 
ler, sales manager of the Durant Motors 
Company of California. Marvin H. Brown 
and Peter Jensen make up the new firm. 





SAN ANTONIO, Tex. — The Charles 
George Motor Company of San Antonio, 
one of the authorized Ford, Lincoln and 
Fordson dealers of the city, has been sold 
to Ed Harpel and Frank Gillespie. 





DES MOINES, Ia.—The Stewart-Warn- 
er Speedometer corporation has establish- 
ed one of its 62 exclusive radio offices in 
the country, at 1433 Locust street, Des 
Moines. It will direct the distribution of 
the Stewart-Warner matched radio units 
and Mortimer Zucher, manager, is making 
arrangements for broadcasting programs 
under its name from station WHO. 





CARTHAGE, I1l.—Oliver Kirchner has 
purchased the battery business here, con- 
ducted for several years by Robert Comp- 
ton, who retires to engage exclusively in 
handling of radio sets and equipment. 





TOLEDO.—F. O. Tanner, formerly witb 
the Martin-Parry Co., here has joined the 
sales staff of the Francis-Raitz Auto Sales 
Co., Hudson-Essex dealers. 





HOLYOKE, Mass.—K. R. Charlton, Inc., 
Ford dealer, is adding a second story to 
its sales and service establishment, to be 
ready for use in January. 





SAN ANTONIO, Tex.—The Travis Auto- 
mobile Company has been organized and 
accepted a franchise from the Crockett 
Automobile Company, Hudson-Essex 4dis- 
tributors, for retailing those cars in San 
Antonio. 





CHICAGO.—The Velie-Bell Co. has dis- 
posed of its retail business to W. P. Saw~ 
yer and E. P. McGough. who wil establish 
sales rooms at 2618 South Michigan ave. 
Velie-Bell will handle only the wholesale 
distribution of the Velie hereafter. 
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Northern Cal. S. A. E. Formed 


SAN FRANCISCO, Oct. 24.—As a re- 
sult of the visit to this city of H. L. 
Horning, president of the Society of 
Automotive Engineers, a Northern Cali- 
fornia Section of the S. A. E., with a 
membership of 130, has been organized. 
E. C. Wood, superintendent of the motor 
vehicle division of the Pacific Gas and 
Electric Company, was elected chairman 
of the branch; G. B. Ridley, vice-chair- 
man; W. S. Crowell, secretary, and F. 
Gerhart, treasurer. More than 200 men 
of the industry attended the organization 
meeting. 

The northern California section of the 
S. A. E. differs from the eastern sections, 
which are largely composed of men in 
the automotive manufacturing industry, 
in that it will pay more attention to 
maintenance and operation problems, 
only recommending changed processes of 
manufacturing to the national body, 
based on actual field conditions of auto- 
motive vehicle operation in the hands 
of owners. It is hoped that the reports 
from this section on these subjects even- 
tually will have an influence on the 
manufacture of automobiles, trucks, 
tractors, stages and trailers, through 
suggestions of improvements demon- 
strated as needful by actual operations in 
the field. 

Organization of the branch was pre- 
ceded by a year’s work of a member- 
ship committee under W. W. MacDonald, 
of the MacDonald Truck Company and 
past president of the S. A. E., as chair- 
man, and A. A. MacCullum as secretary. 
Monthly meetings, with entertaining and 
instructive programs were held for some 
seven months before the actual forma- 
tion of the Northern California chapter, 
and then President Horning was invited 
to San Francisco to perfect the organiza- 
tion. He made a special trip across the 
continent for the purpose. Frank Fageol, 
of Fageol Motors Company, and Stanley 
Holt, of the Holt Tractor Company, were 
among the engineers prominent in the 
organization work. 


Brooklyn Show Dates Set 


NEW YORK, Oct. 24.—Brooklyn Motor 
Vehicle Dealers’ Association has decided 
to hold the fifteenth annual Brooklyn 
automobile show from January 23 to 30 
in the Twenty-third Regiment Armory, 
Bedford and Atlantic Avenues. L. C. 
Brown, president, and Ralph Ebbert, 
manager, with other members of the 
committee are wcrking out diagrams and 
laying plans for the drawings of exhibi- 
tion space, which will take place soon. 


oe ee 


Black Hawk Bureau Eleets 


WATERLOO, Ia., Oct. 24.—C. A. West 
of the West Motor Sales Company was 
elected president of the Black Hawk 
County Motor Trades Bureau at the an- 
nual meeting, succeeding A. B. Chambers 
of the Repass Auto Company. Other 


officers are W. F. Marshall, of the H. & M. 
Chevrolet Company, vice _ president; 
Frank Collord of the Collord-Hull Dodge 
Bros. agency, secretary, succeeding Wil- 
liam Keefe of the Hudson-Essex agency. 
The bureau went on record as endorsing 
the civic slogan “Trade in Waterloo” and 
participating fully in the campaign ex- 
pressed in that slogan. 





Mississippi Boosters Organize 

ST. LOUIS, Oct. 24. — Mississippi 
Valley Boosters’ Club No. 15 has been 
organized here with nineteen charter 
members. The officers of the new club 
are William F. Wedler, Tiffany Manu- 
facturing Co., Newark, N. J., president; 
R. F. Herold, American Hammered Pis- 
ton Ring Co., Baltimore, vice president; 
KF. F. Weir, Thermoid Rubber Co., Tren- 
ton, N. J., secretary; and James K. Cou- 
rim, Black & Decker Mfg. Co., Baltimore, 
treasurer. 





New President 











George A. Hoeveler, new president of 
Pennsylvania Automotive Association 


Baltimore Plans Show 

BALTIMORE, Md., Oct. 24.—The Balti- 
more Automobile Trade Association, Inc., 
under whose auspices the annual auto- 
mobile show is staged at the Fifth Regi- 
ment Armory in January, has started 
plans for the event and hopes to make 
it the greatest in the history of the local 
trade. John E. Raine, secretary of the 
association, has been appointed show 
manager, a position he has held for a 
number of years. The board of directors 
also has named the show committee. This 
consists of A. H. Bishop, W. F. Kneip, 
E. R. Myers, Raymond Thompson, Louis 
Fox, Harry Reeves, Thomas G. Young 
and E. T. Backus. 


Price-Cutting Scored 


LOS ANGELES, Oct. 24.—An energetic 
campaign to check the price-cutting war 
which is rampant in the service station 
field throughout Southern California has 
been launched by the Los Angeles Auto- 
mobile Trade Association. In a bulletin 
to its membership, the executive office 
of the association declares that “if the 
fool killer were turned loose at this date 
it is our prediction that about seven- 
eighths of the service stations would be 
without operators in a very short time.” 

Continuing, the bulletin says: 

“Without a doubt the most foolhardy 
thing that can be attempted by the busi- 
ness man today is to sell his merchandise 
at a cut price. Volumes have been 
written on this subject, speeches of 
hours’ duration have been delivered on 
it, and we still have with us the man 
who not only destroys his own business 
but that of his competitor and leaves 
his source of supply, the jobber, with a 
lot of unpaid bills on his hands, when he 
has proved, as thousands before him have 
already proved, that you can’t cut prices 
and exist. 

“The sooner the operator learns that 
a legitimate profit is service and that a 
first class service is absolutely impera- 
tive to a satisfied clientele which is will- 
ing to pay a legitimate profit, just so 
soon will your business be on the founda- 
tion it should occupy.” 


Legislative Board Formed 


SEATTLE, Oct. 24.—At a recent meet- 
ing of automotive interests of the Pacifie 
Northwest eight groups have gone to- 
gether and formed the Washington legis- 
lative conference, each group being 
allowed three representatives in the con- 
ference. The co-operative agencies in- 
clude the Washington branch of the 
American Automobile Association, Truck 
Owners’ Association, Passenger Bus 
Association, Freight Bus Association, 
gasoline companies, insurance companies 
and good roads associations. Under the 
scheme this conference refuses to rec- 
ommend anything to the legislature un- 
less a unanimous vote is secured. Com- 
mittees will keep in close touch with the 
various state departments. 





Service Managers Meet 


ST. LOUIS, Oct. 24.—Edward Weber, 
president of the Weber Motor Car Co., 
Studebaker distributor and director of 
the St. Louis Automobile Dealers’ Asso- 
ciation was the principal speaker at a 
recent meeting of the Service Managers’ 
Bureau of the Association. 

Weber gave his version of what the 
duties of a service manager should be 
and stated the chief of these is to keep 
the customer satisfied as “more sales are 
made through the back door. than 
through the front, as it is the back door 
that keeps the customer satisfied.” 
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Overseas Club to Entertain 
Foreign Jobbers in Chicago 





Boosters to Hold Banquet During 
A. E. A. Show and Conven- 
tion in November 





CHICAGO, Oct. 24.—Automotive acces- 
sory wholesalers from many foreign 
countries will be the guests of the Over- 
seas Club, Boosters No. 9, at a dinner and 
smoker during the Automotive Equipment 
Association show and convention at Chi- 
cago next month. The date and place for 
the meeting, which will be attended by 
members of the club and sales executives 
of American factories, has been an- 
nounced by officers as Wednesday, No- 
vember 11, Congress Hotel. More than 
100 are expected in attendance. 


Each year the show has been attended 
by many overseas wholesalers and, this 
year, as a result of special invitation by 
Commissioner William E. Webster, of the 
A. E. A., a larger attendance than at any 
other meeting is anticipated. Jobbers 
from Denmark, Holland, Great Britain, 
Germany, Sweden, Mexico, Cuba, Chile 
and Australia have already announced 
their acceptance of the invitation and the 
attendance of these overseas visitors will 
undoubtedly total several scores. 


The Overseas Club, which will hold the 
dinner in co-operation with the A. E. A., 
is the export section of the Automotive 
Boosters International. It comprises in 
its membership more than 40 export man- 
agers of representative accessory and 
equipment lines, which this year are sell- 
ing their products in more than 100 dif- 
ferent countries of Africa, America, Asia, 
Europe and Oceania. 


New officers of the club, elected this 
month are, F. J. Werner, Shaler Export 
Corp., New York, president; P. A. Karl, 
export manager, Brunner Mfg. Co., Utica, 
N. Y., vice-president; George E. Quisen- 
berry, editor, The American Automobile 
(Overseas Edition) and El Automovil 
Americano, New York, secretary; and P. 
F. Baillet, export manager, Sparton, 
Mossberg and Multibestos companies, 
New York, treasurer. The directors in 
addition to the officers, are H. L. Kraus, 
export manager, Apeo, Biflex, Halliday, 
Blackhawk and Thompson companies; E. 
C. Steinacher, export manager, Moto 
Meter Co., Inc., Long Island City; James 
P. Kane, Kane Bros., New York City; 
Walter Rinck, Stevens & Co., New York 
City; and George Tiffany, sales manager, 
Overseas Motor Service Corp., New York 
City. 


NEW VELIE DEALERS 


MOLINE, IIll., Oct. 24—New dealers 
added to the organization of the Velie 
Motors Corp. include the following: 


Overland Motor Company, Estherville, 
Ia., R. D. Lawrence, Miami, Fla., Alfred 
Matson, Algonia, Ia., Linden Garage 
Corporation, Hackensack, N. J., Hubbard- 
Velie Co., Tacoma, Wash., James D. Bar- 
ber, Evanston, Ill., Carl J. Simon, Van 
Wert, O., Velie Sales Company, Waukegan, 
Ill., Calumet Garage, Harvey, IIll., Yakima 
Motor Company, Yakima, Wash., Holt Mo- 
tor Co., Arkansas City, Kas., A. C. Ennis, 
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Coming Motor Events 





Automobile Shows 


Chicago Nov. 9-14 
Seventh annual exhibit of the Au- 
tomotive Equipment Association 
at Coliseum, in connection with 
annual convention. 








New York Nov. 15-21 
Twenty-first Annual Automobile 
Salon. 

Chicago Nov. 16-17 





Annual convention, National Asso- 
ciation of Finance Companies, 





Hotel Sherman. C. CC. Hanch, 
secretary-manager, 76 W. Monroe 
St., Chicago. 

Chicago Nov. 16-18 


Convention and exhibition of the 
National Standard Parts Associa- 
tion, Hotel Sherman, C. B. Fraser, 
- * ual 310 Hofman Blidg., De- 
roit. 


Detroit Nov. 16-21 
National Motorbus Show in Grin- 
dley Hall, C. E. Stone, chief engi- 
neer People’s Motor Coach Co., in 
charge of committee. 











New York Jan. 9-15 
National Automobile Show in 
Grand Central Palace. 

Newark, N. J Jan. 16-23 
Nineteenth annual Automobile 


Show under auspices of New Jer- 
sey Automobile Exhibition Co., 
Chamber of Commerce Building. 


Chicago Jan. 30-Feb. 6 
Twenty-sixth Annual National 
Automobile Show and Eleventh 
Annual Automobile Salon. 


Washington Jan. 30-Feb. 6 
Automobile show under auspices 
of Washington Automotive Trade 
Association in Washington Audi- 
torium Building, Rudolph Jose, 
manager. 








ee TE es Jan. 30-Feb. ¢ 
Tenth annual Pacific Automobile 
Show under direction of Motor 
Car Dealers’ Association of San 
Francisco, in Exposition Auditori- 
um, G. <A. Wahlgreen, 215-16 
Humboldt Bank Bdg., manager. 

Denver Feb. 
Annual automobile show under 
auspices of Denver Automobile 
Dealers’ Association, in Municipal 
Auditorium, Myron L. Smith, 
chairman of committee. 

Louisville, Ky Feb. 15-26 
Louisville Automobile Show, Ar- 
mory, under the auspices of the 
Louisville Automobile Dealers As- 
sociation, J. Garland Lea, man- 
ager. 


2-6 








Races 


Charlotte, N. C 
Los Angeles, Cal 


Nov. ll 
Nov. 26 








Conventions 


Des Moines, Ia 
Automotive Merchants’ 
tion Convention. 

St. Louis Nov. 17-19 
Annual Convention of National 
Tire Dealers’ Association. 

New York Jan. 11-13 
Second World Motor Congress, 
under auspices of National Auto- 
mobile Chamber of Commerce. 

Chicago Feb. 9-10 
American Drivurself Association 
Annual Convention. 


Nov. 12-13 
Associa- 














Foreign Shows 


Berlin, Germany Nov. 26-Dec. 6 
Annual Automobile Show in the 
Kaiserdamm. 








COMING FEATURE ISSUES OF CHILTON CLASS JOURNAL PUBLICATIONS 


January 1—National Shows 
Automobile Trade Journal. 


January 7—Motor Age—National Shows 
Number. 


January 14.—Motor World Wholesale— 
New York Show Report. 


Number— 


February 4—Motor Age—Chicago Show 
Number. 
February 4—Motor World Wholesale— 


Chicago Show Report. 


February 18 — Automotive 


Industries — 
Statistical Issue. 





Bueis Creek, N. C., Hester Motor Service, 
Henderson, N. C., Wide-A-Wake Garage, 
Eau Galle, Fla., C. L. Harris, Franklin, 
Mass., A. K. Lewis, Westerly, R. I., Lane’s 
Garage, Stuart, Fla., 


Five of Eight Air Lines 
Get U. S. Mail Contracts 


WASHINGTON, Oct. 24.—Postmaster 
General New this week awarded con- 
tracts to private corporations to operate 
air mail service on five of the eight com- 
mercial routes for which bids were re- 


cently opened at the Post Office Depart- 
ment. 


Names of the successful bidders on the 
five routes follow: Boston to New York 
via Hartford, Colonial Air Lines, Inc., 
Naugatuck, Conn.; Chicago to St. Louis 
via Springfield, Robertson Aircraft Cor- 
poration, St. Louis; Chicago to Dallas and 
Ft. Worth, the National Air Transport, 
Inc., Chicago; Salt Lake City to Los 
Angeles, the Western Air Express, Inc., 
of Los Angeles; Elko to Pasco, Walter 
T. Varney of San Francisco. 


It is announced on the route from 
Seattle, Wash., to Los Angeles that the 
bid for Vern C. Corst is now under con- 
sideration. The bids previously received 
from the Chicago to Minneapolis and St. 





Paul route and over the Chicago to 
Birmingham route were rejected and ad- 
ditional proposals will be received up to 
December 8, and contracts will then be 
awarded if satisfactory bids are received. 


NEW CADILLAC DEALERS 


DEROIT, Oct. 24.—New dealers an- 
nounced by the Cadillac Motor Car Co. 
include the following: 


E. R. Taylor Auto Company, LaGrange, 
Ga., Charles Mancuso & Son, Batavia, N. 
Y., George W. Brokhausen Auto Company, 
Freeport, Ill., Kickels Motor Sales Com- 
pany, Gary Ind., R. J. Harris, Pontiac, Til, 
A. Vincent Sons Company, Roseland, III, 
Fulwiler Motor Company, Breckenridge, 
Tex., Ft. Pierce Cadillac Company, Ft 
Pierce, Fla., Ventura County Cadillac 
Company, Santa Paula, Cal., Escanaba Mo- 
tor Company, Escanaba, Mich., Universal 
Auto Company, Ironwood, Mich., Lowry 
Motor Sales Company, Kenosha, Wis., Put- 
row & Voelker, Menominee, Mich., J. M. 
Bannach, Stevens Point, Wis., Klinger 
Buick Company, Watertown, Wis., Central 
Auto Company, West Bend, Wis., F. F. 
Harrison, Minot, N. D., Blackwell Buick 
Company, Blackwell, Okla., W. O. Harlow, 
Kalamazoo, Mich., J. O. McCauley, Sturgis. 
Ky., Park Motor Car Company, Ruther- 
ford, N. J., Standard Automobile Company, 
Cleveland, Miss., Wm. Hamacheck Buick 
Company, Sheboygan, Wis... C. E. Cleaves, 
Biddeford, Me., Superior Motor Company, 
Redwood City, Cal., Allen Motor Company, 
Tacoma, Wash. 
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Program Is Announced for 
Chicago Service Convention 





Speakers Representing All Phases 
of Industry to Address N.A.C.C. 
and S.A.E. Meeting 


NEW YORK, Oct. 24.—The complete 
program for the Service Convention to 
be held at the Hotel LaSalle, Chicago, 
November 9 and 10, has been announced 
by the National Automobile Chamber of 





Commerce and the Society of Automotive 


Engineers, the two organizations co- 
operating in the promotion of this event. 
The speakers and the subjects on which 
they will talk follow: 

Corrosion in Internal Combustion En- 
gines—Frank Jardine, Aluminum Co. of 
America and M. A. Thorne, Tidewater 
Oil Co. 

Diagnosis of Troubles—C. L. Sheppy, 
Walter Pleuther and John C. Talcott, 
Pierce-Arrow Motor Car Co., and Carl 
Preer and John Squires, Chrysler Corp. 

Maintenance for. the Protection of the 
Car Owner’s Investment—J. F. Lord, 
Durant Motors, Inc. 

Fuel from a Service Standpoint—T. A. 
Boyd, General Motors Research Corp. 

The Year’s Development in New De- 
vices for Improving Car Operation— 
Donald Blanchard, Technical Editor, 
Motor World Wholesale. 

WEAR DEDUCTION FIXED 

WASHINGTON, Oct. 24.—An allowance 
of 12% per cent per year for the ex- 
haustion, wear and tear of trucks and 
automobiles used for business purposes 
has been ruled reasonable in figuring 
income taxes by the United States Board 
of Tax Appeals in a decision just made 
public here. The ruling was made in 
the case of Yost and Herrell, local lum- 
ber merchants, who had made deduc- 
tions for depreciation of trucks and 
automobiles which had been challenged 
by the commissioner of internal revenue. 

CORCORAN LEAVES FIRM 

CINCINNATI, Oct. 24—Thomas J. 
Corcoran has sold the controlling inter- 
est in the Thomas J. Corcoran Lamp Co. 
and has retired from the presidency. 
The stock was secured by G. P. Doll, 
secretary and treasurer of the company 
for several years, who now becomes 
president. Mr. Corcoran will retire from 
active business, but after an extended 
trip abroad he will continue with the 
company in an advisory capacity. The 
company was formed in 1919 and ab- 
sorbed the Corcoran-Victor Co. in 1923, 
thus becoming one of the largest con- 
cerns of its kind in the world, with an- 
hual sales of about $2,000,000. 

NEW KELLY TIRE BRANCH 

SYRACUSE, Oct. 24—The Kelly 
Springfield Tire Co. is to open a whole- 
Sale branch in this city. The district 
Will embrace the territory from Bingham- 
ton to Watertown to Utica and Syracuse. 
C. T. Hoag has been made manager of 
the office which has been established 

at 356 W. Fayette Street. 
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Nurse: “Are you the young lady who 
was with him when the car went into 
the ditch?” 

Visitor: “Yes. I thought it would 
only be fair to come and give him the 
kiss he was trying for.” 


—Automotive News. 


A Nightmare 
Ma: “Did you dream that you were 
out riding with Bill last night?” 


Sis: “Yes. How did you guess it?” 

Ma: “I saw you walking in your 
sleep.” 

—Pitt Panther. 
Afraid 

First Pedestrain: Gosh, that taxi 
nearly got you. 

Second O’Sullivanite: I knew it 


wouldn’t hit me. 
First: How’s that? 
Second: It was yellow. 
—Stevens Stone Mill. 





Here lies what’s left 
Of Henry Glenn; 
Match in gas tank— 


Up went Hen. 
—San Francisco Chronicle. 





Accommodating 

It was just after the big game. Auto- 
mobiles jammed the street and taxis were 
scarce. An extremely agitated man 
jumped on the running-board of a pass- 
ing cab and shouted:— 

“Let me ride as far as the station, 
will you? I can hang on out here.” 

Eventually, they reached his destina- 


tion. The man alighted and paid his 
fare. Then, turning to the occupants of 
the car— 


“Thanks a lot!” he said. 
But the cab was empty. 
. — Princeton Tiger. 
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Testing times for the rental battery 
thief. 








Suateed Six Orders Are 
Ahead of Output Schedule 


TOLEDO, Oct. 24.—Despite the fact 
that throughout the summer and early 
fall months production on the new 
Overland Sixes has been greatly in- 
creased, orders from the Willys-Overland 
national dealer organization continue to 
pile up in advance of the production 
schedule, the factory announces. 

Production on the Overland Sixes dur- 
ing the first nine months of 1925 totalled 
approximately 40,000 cars, and the Wil- 
lys-Overland factory during the month of 
October entered into a _ production 
schedule of more than 200 cars per day 
of this model. 


SPECIFICATIONS TO BE TOPIC 


WASHINGTON, Oct. 24.—Conferences 
with representatives of automotive manu- 
facturers, distributors and consumers 
will be held here in the near future by 
the division of simplified practice of the 
Department of Commerce to consider 
recommendations now being framed by 
automotive engineers regarding specifi- 
cations for brake lining, oversize piston 
rings, spark plugs and taper rolling bear- 
ings. Officials of the simplified practice 
division hope to obtain the same accept- 
ance of revised standards which has been 
accorded by other industries. 


VALVE SHOP OPENS 


OAKLAND, Cal., Oct. 17.—The first 
flat-rate valve specialty shop on the 
mainland side of San Francisco Bay has 
been opened here by George E. Reed. 
Nothing but valve work will be handled 
and all will be done on the flat-rate sys- 
tem, with guaranteed statement of cost 
before the job is started. 


New York Sales for Nine 
Months Gain Over 1924 


NEW YORK, Oct. 24.—September sales 
of 41 makes of passenger vehicles in the 
Metropolitan district were 7485, a de- 
crease of 1035 from the August total and 
sales for the first nine months of 1925 
were 73,877 against 73,264 in the same 
period last year and 66,612 and 54,023 in 
the corresponding months of 1923 and 
1922 respectively, according to an anal- 
ysis by Sherlock & Arnold. 

The peak of the nine months this year 
was the 11,301 sales in April and the 
totals have been declining since July, 
when 11,151 cars were sold. 

Sales of 1925 passenger models totaling 
910 in September have been increasing 
since June and during the first nine 
months of this year 7206 new models 
were sold compared with 5318 in the 
same period of 1924, 6548 in the 1923 
and 5581 in the 1922 period. 
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Prices and Weights of Current Passenger Car Models 
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WT. PASS. BODY STYLE. PRICE wr PASS BODY STYLE wr i Wr. | 
pei : > . PRICE WT. PASS. BODY STYLE. PRICE WT. PASS. BODY STYLE. PRICE 
—— CHRYSLER “Four” DURANT A-22 JEWETT 699 959° : 
2210 5-p Touring $865 eo sosg EP . Sp. Roadster = =— $a) «| 8060 4-p = DeLuxe Road. $1.50 
2410 ~‘5- Sed 2300 5-p Touring $895 5 §&p touring $10 3000 5p DeLuxe Touri 39 
J - _ 2405 2-p Club , couve 995 | Sao 5-p Spec. Touring 930 29990 5-p Coach 2 uring 1,320 
APPERSON “6” 2510 5-p Coa 2395 4-p Coupe 1,090 a 
: Pp ch 1045 | 4-p Spec. Coupe 1160 3160 5-p DeL. Coach 2d. 1,400 
3130 5-p Sp. Phaeton 1,650 “ix” (11234  - . ee 5-p Spec. Sedan 1,280 JO «<7» 
3145 4-p Coupe 2.050 | 2805 4-p Road snes ,' RDAN J 
3570 «5 Sp. Sed D oadster $1,625 ELCAR 4-55 
_— 2 oo 2,100 | 2785 5-p Phaeton 1,395 | 2560 5-p Touring $1,095 | + aan ~_llaaellia 
0 5-p Brougham 2,050 2895 5-p Coach 1,445 2900 5-p Coach 1,195 | +> Sete 1,845 
“ST8” 2935 4-p Coupe 1,795 | 2779 5-p Sedan 1,395 Series “A” 
$520 5-p Sp. Phaeton 1,995 a. -° onan ors “6.65” oo 5-p Touring 2,275 
77) «5 Bronahem caso | 3085 5-p Imperial Sedan 1,995 | 5a. 5-p Touring 1,295 | 3525 Bp — oan 
$790 &-p Sedan 5595 | 3090 5p Crown Sedan 2,095 | 577) p> ——_ 1,395 | 8470 T-p Sedan 2,925 
AUBURN (11834 in. W. B.) - - , KISSEL son ro 
“6-66” 3225 5-p Town Car 8,725 aon | 8180 2p Speedster 
_ ep SeorRendater 145 | CLEVELAND “31 sis $2 Botte ENE | EB SO petane ti 
— ~~ ens oe 2345 5-p Touring $895 | owe 7-p Touring 2.265 |" 4-p Speedster 1,895 
2885 5 —— 2435 5-p Touring DeLuxe 1,025 3000 3-p Coupe Roadster 2.315 | 959 4-p Sp'dster DeLuxe 2,185 
-p Se an 7 1,795 — <5 ao ~ 7 .- fede 9265 3530 2-p Enc. Speedster 2,085 
7D sedan 1,845 | 2600 5-p Sedan 995 | 4050 7-p Sedan <2 ie 4-p Ene. Speedster 2.185 
a , 649% 4000 5-p Brougham 2865 | “""" e a oe wm 2,685 
9999 ye ~ ne. Spdstr. DeL., 2, 
3-p Sport Roadster 1,975 2750 5-p Touring 1,095 — 3190 4-p Tourster 1798 
_ 6-p Touring 1,995 2910 5-p Sp. Touring 1,195 2185 56-p Touring $765 ... 4-p  Tourster DeL. 1,985 
oaaueidt 5-p Brougham 2,250 3000 5-p Coach 1,295 2395 65-p Coach 795 2980 5-p Phaeton 1,585 
5-p Sedan 2.350 2950 3-p Coupe 1,175 FLINT “ney 3170 5-p Phaeton DeL. 1,785 
hats 7-p Sedan 2,550 | 3050 5-p Sedan 1,295 | $325 4p Sport Roadster $1,950 | “~~ 72 pouring pen 
atte, cde Wanderer 2,400 3190 5-p Sedan DeLuxe - 1,595 $245 5-p Touring 1.595 ...  T-p Touring De L. = 1,885 
BUICK “Standard” 3190 5-p Sport Sedan 1,625 | 3310 4p Sp. Touring 2,050 | “480 4h  coune 2,085 
eae ee CUNNINGHAM 8245 4-p Coupe co. | poe 4-p Coupe De Luxe 2,485 
i. ss seus ee | ees ty Secon sroop | 2565 Sp Brougham 44. 2485 | ““"" 5 Brougham 2d. 1.698 
$150 4-p Coupe 1,275 | 4500 4-p Sp. Touring 6,500 “40” 4070 -p Sedan De Luxe 3,085 
$3230 5-p 4 d. Sedan 1,295 4700 4-p Coupe | 8,000 2715 5-p Touring 1,185 4010 7-p  Berline Sed. DeL. 8,185 
3110 5-p 2 d. Sedan 1,195 5000 6-p Limousine 8,500 2940 5-p Sedan 4 d. 1,495 3530 5-p Victoria 2,185 
“Master” DAGMAR “6.70 2965 5-p Brougham 1,575 | csseeeee 5-p Victoria DeLuxe 2,488 
8350 2-p Roadster 1,250 3800 4-p Sp. Tourer 3.500 Without Starter and Dem. Rims | ........ 2-p Speedster 2.198 
— - me | 2 So 3500 | 1526 2p Runabout —— $260 | --« 2-p Speedster De L. 2.485 
= 5-p edan 1,495 pane .. oe Coupe 4,500 1557 With Balloon Tires 305 | ----- . 4p Speedster 2,295 
p 2d. Sedan 1,395 4500 i ee Sedan 4,500 1607 5-p Touring 290 | arsseeee 4-p Speedster DeL. 2,585 
(128 in. W. B.) oe . oe Same Coupe ore 1640 . With Balloon Tires 335 | -----+ 2-p Enc. Speedster 2,485 
8570 8-p Sp. Roadster . 4800-7 , With Starter and Dem. Rims | ~"" 2-p Enc. Sp’d’r DeL. 2,985 
. 1,495 7-p Sedan 8 ee Gee ee ee 4-p Tourster 2.195 
3635 5-p Sp. Touring 1,525 “6.60” 1645 2-p Runabout 345 |... 4-p Ene Speedster 9 ESE 
ier +4 — 1,765 | 3100 4-p Roadster 1,985 1728 5 Lf ane neonatal Moe 4-p Enc. Sp'd’r DeL. 8,085 
. oupe .795 . . . -p ouring 875 * 2 “ay 
4025 sp en Se 1.925 oe tp ae 1.986 1738 . — Balloon Tires 400 vinioe’ 4 — wie ye 
” Sedan ,995 ’ -p oupe \. i i - 
CADILLAC oe Sp Soten 2,445 | 1860 With Balloon Tires 645 +4 —— tame 2 
““V.63” Standard Line AVIS 30 1961 5-p Sedan, Tudor a i gees T-p Touring De Luxe 2.285 
(132 ; Ww 2650 4-p M. o’War Road. $1,495 1972 With Balloon Tires 2 iam 4-p Coupe 2 485 
4075 2 n. W. B.) 2915 4p Legionaire Tour. 1.495 | 2224 Sp Sedan. Fordor 660 | ........ 4-p Coupe De Duxe 2,885 
2-p Coupe sness | 3950 So Binann ge | 2004 With Balloon Tires 685 | ........ 5-p Brougham Sedan 2,395 
sake ~ _ yt — 5-p Sedan_ 1,595 FRANKLIN _"11-A”’ ..--  65-p Broug. Sed. DeL. 2,985 
> cen iano oye co : Imperial Sedan 1,795 2800 3-p Sport Roadster $2,750 | ~~~ .- 5p Brougham 2 d. 2,095 
2 +. fee oooe -p Berline Sedan 1,795 oe 2 peenns 2.635 | cw — neg hey —? ae 
einen 4- i ; f “~~ . upe 2,700 srseeeee -p erl. - De L. 585 
p . coer 3,095 2835 4-p Roadster 1205 3175 5-p Sedan 3,090 | ww 7-p Victoria 2,585 
ry uilt 3020 &-p Phaeton 1605 3080 5-p Sport Sedan 8,225 | cweereee T-p Victoria De Luxe 2,885 
. Roadstee =—si(itéksztso.s«dSE 5-p Sedan asia a 8.275 | LEXINGTON 
vne tee oadster 8,250 | 3345 Sp Imperial Sedan 2095 | -.. &> Oxford's 3172 “Genesee” 
(138 in. W. B.) 3215 6p Berline Sedan 2,095 | 77? Oxford Sedan § 8,172 | 995) 5p ‘Touring $1,595 
oo 7-p ae 4 DIANA “St. 8” GARDNER 7 6A aaa 5-p Touring (Enc.) 1,695 
oe on 250 =e £0 Peter ws | ion -P rougham $1,495 5-p Spec. Touring 1,796 
iis) 5p Sedan 4.000 | 2990 Sp Phaeton “4895 | 2070 £B goons 1995 | 3425 Ep Specs suas 
4250 ‘p> Suburb 4,150 | 3245 65-p Std. Sedan 2d. 1.995 | 32i0 4-p Sport Roadster 1,595 | 3425 5p Spec. Sedan = 2,445 
4355 7 > Im Pe 4,285 3245 6-p DeLuxe Sedan 2.195 nto 4-p Cabriolet 1,845 “Minute Man” 
ll — 4,485 | 3130 5-p Cabriolet 2:095 | 3300 --— Deluxe Sedan 1896 | 3120 2p Roadster _ 
8260 vy: 3140 5-p Sedan de Luxe 2,095 | xe Sedan 1,895 | 3195 5-p Touring 2,095 
$200 Sp Touring “885 | ane 2p Rondet So Brows s230 Gp Lark Touring 286 
, 2473 2 —_ dome il = -p rougham 1,995 5-p Lark Touring 2,845 
ll ty nn a 5) Spec Readster “655 | cn SP Zennne wim ts Sees 
= oe 2,480 | 92567 5-p Touring 955 | 3360 4-p Sport Roadster 1,995 3395 T-p Cal. Touring 2,495 
3650 &-p Brous ae | oes &> fee. fetes 0 | ae ek Oe te 2,245 | 38875 %-p Royal Coach 2,495 
-p rougham 2,590 2708 2p Coupe “B” 960 3620 5-p Sta. Sedan 1,995 8440 5-p Brougham 2,598 
“x” 7 S> fee. Goes" le li ae —i —_ 
$020 8p Roadster 1.570 | 2995 5p “B” Sedan 1,045 Sp Delam Selm 2005 | | 
3050 5-p Touring i595 | 3077 5-p Spec. “B” Sedan 1,145 | GRAY 46 agar 
3380 5-p Sub. Coupe 2290 3020 5-p Sedan A 1.195 1750 5-p Touring $595 4460 2-p Roadster $4,000 
3380 5-p Victoria 9290 | 3107 5-p Spec. “A” Sedan 1,280 | 1880 3-p Coupe g25 | 4580 7-p Touring 4,000 
8400 5-p Sedan 2.385 2723 5-p Coach 1,035 2020 5-p Sedan 845 4565 4-p Phaeton 4,000 
“y 2823 5-p Spec. Coach 1,135 — 5-p Royal Sedan 975 yin “ Sport Touring 4,500 
3950 7-p Touring 2225 | SOSeueune RTZ D-1 -p Coupe 4,600 
4820 -p Sedan 2975 Straight “8” 3360 5-p Sedan $1,695 1960 Sp Sedan 1900 
CHANDLER “35” 3920 2-p Roadster : HUDSON “Super Six” 4890 7-p Sedan 5,100 
8090 2-p Roadster 1,695 i. > ppnanter 3400 7-p Phaeton $1,250 4945 7-p Limousine 5,300 
ees 5-p Sport Touring 1,495 | 3920 +4 —- $6,650 a ri —— - 1.166 LOCOMOBILE “48” 
- urin . a Q 
3309 5-p eae yt 3980 4-p Sp. Phaeton t 3675 T-p on a“ ans 5280 4-p Sportif Tour $7,460 
3525 5-p Met. Sedan 1.795 zs 4-p Sedan t HUPMOBILE “a” 5330 T-p Touring 7,460 
$498 5-p 20th Cent’y Sed. 1.490 7-p Sedan + ey $1,225 aa _- Mae Sedan 10. = 
-—Pp dan 1,895 es * oe -p rougham — 10, 
CHEVROLET tManufacturers do not quote list - ~— ml 1,285 | 5640 7p Touring Lim. 9,500 
“6 9” prices. E 5868 7-p Enc. Drive Lim. 10,050 
Superior” (Series K) 3050 2 5600 7-p Cabriolet 10,300 
a +4 Roadster $525 | DU PONT —- 3270 4p ae wed 1.208 = “er 
-p Touring 525 | 3300 2-p Road . oma = _ 
2030 2-p Utility Coupe 675 3550 a — — ae o? Touring 1,795 3100 2-p Roadster 2,150 
oe 7? a 06 8806 -p Touring 2750 ioe 7 — — eee 5-p Zeseing Ts 
291! 5- Sedan 8550 5-p  Touri ' ‘ , -p edan 2,2 
uring Sedan 3.400 3410 5-p Sedan 2.195 3350 5-p Brougham © 286 
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$4,000 
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SHIP 


WT. PASS. BODY STYLE. PRICE 


McFA RLAN “<6”? 


SHIP. 
WT. PASS. BODY STYLE. PRICE 
OVERLAND “91” 4 

(100 in. W. B.)- 


1919  65-p Touring $495 
aw. 2p Coupe 625 
2205 6-p Sedan De Luxe 695 
2202 5-p Std. Sedan 2 d. 595 
eoggse A 
(112% in. W. B.) 
2448 5-p Sta. Sedan 895 
2584 65-p Sedan De Luxe 1,095 


PACKARD “6” 
(126 in. W. B.) 


SHIP. 
WT. PASS. BODY STYLE. PRICE 


RICKENBACKER 
“Six” (117 in. W. B.) 

sonnet - 3-p Roadster $1,595 
inion 5-p Phaeton 1,495 
neni . 8-p Coupe Roadster 1,695 
cece «€6SSDCtéC@Z CV“: «CLwsx€’ 1,820 
on - 4p Coupe De Luxe 1,995 
oun - 6-p Spec. Sedan 1,795 
-.-. 6-p De Lure 1,920 
~~ 7p Sedan De Luxe 1,995 


“sy” 
3700 2-p Roadster $2,650 
.- 2p Spec. Roadster 2,900 
3600 5-p Touring 2,650 
_.. =p Touring 2,750 
$850 4-p Coupe 8,180 
$850 65-p Sedan 8.180 
_.. 6-p Spec. Sedan 3,180 
$850 T-p Sedan 8.280 
_.. O&-p Sub. Sedan 8,380 
_.. =p Sub. Sedan 8,480 
_.. +b-p Brougham 4d. 8,180 
ory” 
4000 2-p Roadster 5,400 
4600 4p Sp. Touring 5,600 
4900 4-p Coupe 6,720 
5200 4-p Tour. Sedan 6,720 
5200 7-p Tour. Sedan 6.810) 
ua. 6p Sedan 6,720 
_—. Dp Spec. Sedan 6,810 
_.. Dp Ene. Sedan 7,110 
_. =p Sub. Sedan 7,110 
5200 7p Town Car 9,000 
Straight ‘‘8”’ 
_ . 2-p Roadster 2,650 
. 4p Roadster 2,900 
ee 5-p Touring 2,650 
7-p Touring 2,750 
snes 5-p Sedan 3,180 
aie 5-p Sub. Sedan - 3,380 
7-p Sedan 3,280 
sensi 7-p Sub. Sedan 3,480 
sabe 4-p Coupe 3,180 
5-p Coach Brougham 3,180 
oiaiies 5-p Town Car 4,600 
MARMON a 
3695 2-p Roadster $3,295 
3604 5-p Phaeton 3,295 
3704 T-p Touring 3,295 
$799 5-p Brougham Coupe 3,295 
uw -p Victoria Coupe 3,295 
sila 2-p Std. Coupe 3.295 
$869 5-p Sedan 8.295 
3859 5-p Sedan De Luxe 3,775 
3999 7-p Sedan 3.370 
$974 7-p Sedan De Luxe 3,850 
3969 5-p Sedan Limousine 3,900 
3999 7-p Sedan Limousine 3,975 
MERCER a 
8860 38-p Runabout $4,500 
3950 6-p Touring 4,500 
$900 4-p Sporting 4,500 
4070 4-p Coupe 6,250 
4240 5-p Sport Sedan 6,250 
4350 4-p Tour. Limousine 6,500 
4800 4-p Brougham 6,500 
MOON Series “‘A” 
2490 Sp Roadster $1,395 
2675 3-p Cab. Roadster 1,595 
2510 6&-p Touring 1,195 
2750 5p Coach 1,395 
2750 5-p DeL.Sedan 2 d_ 1,495 
2850 5-p Std. Sedan4d. 1,545 
2850 §5-p DeLuxe Sedan 4d 1,695 
London 
8279 5-p Sp. Touring 1,985 
-~——- T-p Touring 1,985 
3590 &-p ~ Petite Sedan 2,540 
NASH “Special’”’ 
2870 2-p Roadster $1,135 
2980 5-p Touring 1,135 
8120 5-p Sedan 2d 1,265 
3300 5-p Sedan 4d 1,545 
*“*Advanced’”’ 
(121 in. W. B.) 
8820 $-p = Roadster 1,375 
400 «=66-p = Touring 1,375 
$550 b-p Sedan 2 d 1,485 
*““Advanced” 
(127 in. W. B.) 
480 7-p §=©Touring 1,525 
8640 4-p = Victoria 2.090 
8750 5-p Coupe 4 d. 2,190 
$830 7-p Sedan 2,290 
OAKLA ND “6” 
ob00 2-p Roadster $975 
of 0 op Touring 1,025 
rot 5-p Coach 1,095 
en 3-p Landau Coupe 1,125 
: 65 §-p Sedan 1,195 
885 5-p Landau Sedan 1,295 
OLDSMOBILE “30” 
i é-p Touring $875 
4 S-p Sp. Touring 980 
ca op Coach 950 
60 5-p De Luxe Coach 1,040 
—_ 5-p Sedan 1,025 
735 Ep De Luxe Sedan 1,115 





8648 4-p Roadster $2,785 
3653 5-p Touring 2,585 
3595 4p Sp. Touring 2,750 
$753 4-p Coupe 2,585 
3937 5-p Sedan 2,585 
(133 in. W. B.) 
8793 7-p Touring 2.785 
4043 7-p Sedan 2,785 
ww. 65-p Club Sedan 2.725 
4148 -p Sedan Limousine 2,885 
(136 in. W. B.) 
4060 4-p Runabout 3,950 
4090 6-p Touring 3.750 
4028 4-p Sp. Touring 8,900 
4242 4-p Coupe 4,650 
4528 6-p Sedan 4,750 
wwe 29D Coupe 5,775 
(143 in. W. B.) 
4199 7p Touring 3,950 
..--- 5-p Club Sedan 4,890 
4655 7T-p Sedan 5,000 
4710 -p Sedan Limousine 5,100 
PAIGE **21-24” 
$3875 4-p Phaeton $2,165 
3935 7-p Phaeton 2,165 
4325 5-p Sedan De Luxe 2,395 
4325 T-p Sedan De Luxe 2,840 
PEERLESS “6-72” 
(126 in. W. B.) 
$175 #5-p Touring $1,895 
3425 5-p Coupe 2,295 
$500 6&6-p Sedan 2,395 
(133 in. W. B.) 
3275 2-p Roadster 2,195 
3300 T-p Touring 1,995 
3700 T-p Sedan 2,595 
3825 -p Limousine 2,695 
8.67” 
3950 4-p Phaeton 2,845 
3995 -p Phaeton 2.895 
4300 6-p Town Brougham 8,495 
4310 65-p Town Sedan 3,495 
4400 -p Sub. Sedan 3.595 
4525 7-p §Berline Lim. 3.795 
4100 4-p Victoria Coupe $8,245 
4150 5-p Sub. Coupe 3,295 
PIERCE-ARROW 
33” 
4350 2-p Runabout $5,250 
4500 4-p Touring 5,2 
4590 -p Touring 5,250 
4730 3-p Coupe 6,800 
4800 4-p Sedan 6,900 
4960 -p Sedan 7,000 
4750 4-p Coupe Sedan 6,900 
4730 6-p Brougham 6,800 
4850 7-p Limousine 7,000 
5060 7-p Enclosed Lim. 7,000 
4780 -p French Lim. 7,000 
4730 6-p Landaulet 7,000 
*g9”" 
$8205 2-p Roadster 2,895 
3260 4-p Phaeton 3,095 
3385 T-p Phaeton 2,895 
2430 5-p Coach 8.150 
3365 4-p Coupe Landau 3,820 
8335 4-p Coupe 3,695 
3440 6-p Sedan 3,895 
3560 T-p Sedan 3.995 
3615 7-p Enc. Drive Lim. 4,045 
REO “T.6” 
3350 2-p Roadster $1,665 
3182 5-p Sp. Touring 1,595 
8350 2-p Coupe 1,495 
3400 5-p Sedan 4 d. 1,565 
3545 5-p Spec. Sedan 1,745 
REVERE ——) 
3900 2-p Sp. Roadster $2,750 
3975 4-p Speedster 2,75 
4050 565-p Touring 2.750 
4300 5-p Sedan 3,800 
hd) ed 
8700 2-p Roadster $3,200 
3800 4-p Sportster 3.200 
8970 5-p Touring 3,200 
4400 5-p Sedan 4,000 





w.---  65-p Coach Brougham 1,595 
weeeeee Sep De Luxe 1,720 
“Eight”? (121 in. W. B.) 
oun 3-p Roadster 1,995 
onuen 5-p Phaeton 1,995 
-.---  S-p Coupe Roadster 2,095 
pe 3-p De - .220 
ww 4-p Coupe De Luxe 2,320 
w.--- 5-p Spec. Sedan 2.195 
uiaies - 5-p De Luxe 2.320 
wees Top Sedan DeLuxe 2,395 
en 5-p Coach Brougham 1,995 
oman - 5-p De Luxe 2,120 

ROAMER 
6-50-55” (115 in. W. B.) 
nabs 2-p Roadster $1,885 
cision - &p Spec. Tourer 1,245 
------- 2-p Bus. Coupe 1,295 
onlin 5-p Coupe 1,395 
cndmein 5-p Sedan DeLuxe 1,595 
**6-54-E” (118-138 in. W. B.) 
sinnbitie 4-p Roadster 2,385 
neni 4-p Tourer 1,985 
— 4-p Sport 2,285 
nw - Tp Tourer 2,285 
oneal 8-p Cabriolet 2,750 
“4-75-E” (128 in. W. B.) 
“Custom Built’ 
-...-. 2-p Speedster $8,485 
eesescce 3-p Sport 3,285 
w---- 4p Tourer 2,985 
**8-88”" (138 in. W. B.) 

sien - 4p Roadster 2,750 
wwe O§5-p Sport 2,750 
eaetene &-p Tourer 2.395 
ocuiain 7-p Tourer 2,585 
wens 2-p Speedster 2,985 
~.---- 8-p Cabriolet 2,950 
-.---- 6-p Spec. Sedan 3,285 
ae 7-p Sedan (136-in. 

W. B.) 3,185 
--.- 6§-p Brougham 2,785 
ROLLIN 

«G.9" 
2360 6&-p Touring $1,155 
2405 &p Coupe Roadster 1,325 
2595 6-p Brovgham ,825 
2575 6p Sedan 1,455 
ROLLS-ROYCE 
panne assis tt 





++Manufacturers do not quote list 


SHIP. 
WT. PASS. BODY STYLE. PRICE 
STEVENS-DURYEA (Cent’d) 


prices. 
STANLEY “252” 
3400 5-p Phaeton $2,500 
8800 &-p an 3,300 
STAR 
ine . 2-p Roadster $525 
..... §8-p Touring 525 
pm 2-p Coupster 595 
puna 2-p Coupe 675 
domme 5-p Coach 695 
sanenn 5-p Sedan 4 d. 775 
STEARNS-KNIGHT 

“BRB” (4) 
--.-.  4-p Coupe Roadster $1,795 
3775 5-p Touring 1,595 
4250 65-p Sedan 2,095 
8750 4-p Coupe Brougham 1,895 
nial . &p Brougham 2,095 

a” (6) 
ee 2-p Roadster 2,495 
3775 6-p Touring 2,395 
8850 -p Touring 2,495 
4025 2-p upe 3,395 
4275 4-p Sp. Coupe 3,150 
3950 5-p an 2,945 
4275 7-p Sp. Brougham 3.395 
...--.- 4p Sp. Sedan 3,395 

ag (6) 
3525 4-p Touring 1,875 
8540 5-p Touring 1,875 
3550 2-p Sport Coupe 2.185 
3650 5-p Coupe Brougham 2.285 
3700 5-p Sedan 2,475 
3700 5-p Brougham 2.475 
ates 5-p Brough. Sedan 2,480 
STEVENS-DURYEA 
4200 2-p Roadster $8.150 
4400 -p Touring 7,500 
4250 4-p Sp. Touring 7.750 
4600 4-p Coupe 9,000 
4600 4-p Sedan 10,000 
4800 6-p Sedan 9,675 
4800 6-p Town Brough. 10,175 
4800 6-p Vestibule Limou. 9,675 





4800 -p Vestibule Lim. 10,175 
4800 T7-p Limousine 10,175 
4800 7-p Cabriolet 10,1765 
STUDEBAKER 
Standard Six 
2760 8-p Du. Roadster $1,125 
2820 3p Sport Roadster 1,235 
2870 56-p Du. Phaeton 1,145 
2950 6-p Sport Phaeton 1,255 
2945 3-p Country Club 1,295 
2980 5-p Coach 1,195 
3260 5-p Sedan 1,495 
$280 5-p _ Berline 1,650 
Special Six 
3360 8-p Du. Roadster 1,395 
38480 4-p Sp. Roadster 1,595 
3475 5-p Du. Phaeton 1,445 
3675 4-p Victoria 1,750 
3785 5-p Brougham 1,695 
3545 5-p Coach 1,445 
8885 5-p Sedan 1,895 
3890 5-p _ Berline 2,120 
Big Six 
aii 7-p Du. Phaeton 1,795 
eundiien 5-p Coupe 2,045 
ae 5-p Brougham 4 d. 2,195 
ieee 7-p Sedan 2,245 
8890 5-p_ Berline 2,120 
STUTZ “6-94” 
3492 2-p Roadster $2,395 
3640 5-p Touring 2,395 
8940 4-p Coupe 3,050 
8926 5-p Sedan 8,050 
**6.95” 
4064 &-p Sportster 3,035 
4152 7-p Tourster 3,070 
4305 5p Sportbrohm. 3,785 
4622 7-p Suburban 3,935 
4675 7-p_ Berline 4,035 
VELIE **60” 
3030 4-p Sp. Roadster $1,650 
2840 65-p Touring 1,275 
3025 6p Club Phaeton 1,450 
-... 2p Coupe 1,425 
3150 4p Coupe 1,825 
3340 56-p Royal Sedan 1,825 
3083 &-p Coach 2 d. 1,425 
8008 56-p Coach 4d 1,450 
india . 56-p Brougham 1,495 
WESTCOTT “44” 
3150 65&-p Spec. Touring $1,970 
8300 4-p Brougham 3d. 2,320 
3300 &-p Sedan 2,325 
WILLS SAINTE CLAIRE 
“B-68”" 
(127 in. W. B.) 
3500 7-p Phaeton $2,885 
3495 4p Coupe 8,785 
3520 5-p Sedan 3,885 
8635  7-p Sedan 3.900 
3570 6&-p Brougham 4d. 8,900 
3710 7-p Limousine 4,085 
icaieeds 7-p Town Car 5,500 
“C-68” (Custom Built 127 in. W. B.) 
3350 4-p Roadster 3,300 
8500 4-p Cab. Roadster 3,785 
$3450 &-p Gray Goose Trav. 3,300 
$520 6-p Sedan 4,085 
3635 7-p Sedan 4,100 
8570 5-p Brougham 4,100 
3710 7-p Limousine 4,285 
“W-6”" (127 in. W. B.) 
$410 4-p Roadster 2,800 
$8550 5p Gray Goose Tray. 2.800 
8580 4-p Cab. Roadster 8,285 
3500 7-p Touring 2.385 
8630 4-p Coupe 2.985 
3630 5-p Brougham 3,185 
8680 5-p Sedan 3,185 
$775 7-p Sedan 3,285 
3835 7T-p Limousine 3,385 
“W-6 Vogue” 
(127 in. W. B.) 
3770 5-p Brougham $3,400 
3765 5-p Sedan 3,400 
3905 7-p Sedan 3,500 
3975 7-p Limousine 3,600 
WILLYS-KNIGHT 
#65" 
2900 5-p Touring $1,195 
2955 3-p Coupe 1,395 
3090 5-p Sedan 1,450 
3062 5-p Coupe Sedan 1,395 
3119 5-p Brougham 1,595 
“#6” 
3323 2-p Roadster 1,750 
3395 5-p Touring 1,750 
8582 5-p Coupe Sedan 2,095 
3672 5-p Brougham 2,095 
3664 4-p Coupe 2,195 
3686 5-p Sedan 2,295 
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|Wis—Wisconsin 


Ze- ; 
Zen—Zenith 
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Var—Varies 
leeve valve 
y—-Yes 


- ~? 
xi—: 


Q—Quarter elliptic 


R—Rectifier 
S—Semi-elliptic 


Sep—Separate 


RB Ge #4 Ad CEEEE EF 
with wick feed 


OQe—Olill cups 
Ovwe—Oil cups 
P—Single plate 
Pr—Pressure gun 


wheels 
Three-quarter elliptic 


KK —Cone 


-R—Internal rear wheels 





{-F—Internal four 


transmission : 
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Fabrice 


F—Filter 





E-T—External 
Fi1—Full floating 


sai1™ #% 
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and 


ith internal 
external, four wheels 


- Bi 
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Ch—Chain 
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tn—Semi-steel 
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Single-acting thrust 
bearing, flat seats 
(grooved races) 
1100-F Series 





Double-acting thrust 
bearing, flat seats 
(grooved races) 
2100-F Series 





Single-acting, self- 
aligning thrust 
bearing, leveling 

washer, 1100-U Series 





Double-acting, self- 
aligning thrust 
bearing, leveling 
washers 


2100-U Series 


MOTOR AGE 
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Strom Ball Bearings are standard equipment 


on the world’s finest-engineered motor car 


and America’s most popular high-grade truck 


For smoother operation 


and greater dependability 





ODAY, more than ever before, the 
public is buying cars on the basis 
of performance—estimating the worth 
of a car according to the number of 
miles of comfortable, trouble-free trans- 
portation it can be expected to deliver. 


To insure utmost dependability, with 
more years, more miles of service, the 
engineers of America’s leading makes 
of cars are approving Strom and Super- 
Strom Ball Bearings for use in all vital 
parts, particularly in transmissions, dif- 
ferentials and rear axles. 


For Strom Ball Bearings increase the 
life of the part—give continued smooth- 
ness and quietness of operation by re- 
ducing friction and vibration to the 
minimum. Their superiority is proved 
by their enduring accuracy and much 
greater resistance to wear. They hold 
the axle or shaft in permanently rigid 
alignment, thus insuring longer life with 






cto 


BALL BEARINGS © 


greater dependability and freedom from 
repair expense. 

The new Super-Strom is a stock 
bearing—of the deep- grooved type 
without filling slots. It offers in- 
creased load-carrying capacity by the 
use of more or larger balls. In dimen- 
sional accuracy and concentricity, it 
compares favorably with bearings made 
to special specifications. Retainers are 
unusually stur¢v—accurately pressed, 
rigidly riveted. ‘The special analysis 
steel used in its manufacture is hard- 
ened throughout—not merely case- 
hardened—thus' providing  uniferm 
hardness with elasticity which result: 
in exceptional durability. 


Strom Ball Bearings are available in 
quantity production—in a wide variety 
of types and sizes. Write for catalog 
and tables of load capacities at different 
r. p. m. and other technical data. Our 
engineers welcome inquiries. 








MARLIN-ROCKWELL CORP., Successor to 
STROM BALL BEARING MFG. CO., 4551 Palmer Street, Chicago, Im. 





Super-Strom 
deep groove, 
radial bearing 





Double-row, deep- 
grovuve, radial bearing, 
bronze retainer 
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Angular contact 
bearing, combination 
radial and thrust 


Adapter type bearing, 
with sleeve 
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vatt Durability 














The Manufacturer: 


Increased competition has made it 
necessary that more durable motor 
cars be built which require less 
attention from the owner—with 
less attendant service charges. The 
durability of Hyatt bearings is con- 
stantly convincing more manufac- 
turers that these are the bearings to 
adopt in order to secure longer 
life with less attention. They main- 
tain constant gear centers 
and absorb shock loads 
at all times, which is the 
secret to quiet operation 
and durability. 











The Dealer: 


A Hyatt equipped car en- 
ables the dealer to empha- 
size the durability of the 
bearing equipment. Hyatt 
bearings continue indefi- 
nitely toperform their duty 
quietly—without adjust- 
ment—over any 
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fits —— 





kind of a road— 
and even under 
adverse operating 
conditions. 


The Owner: 








YATT Roller Bearings absorb road shock and 
driving strain—maintain proper alignment of 
shafts and gears—yet never require adjustment. 
Being quiet, rugged and long-lived, they seldom 
need attention. Because of these advantages they 
add prestige to the transportation they equip. 






casional greasing. 





TRE SIGN OF OFFICIAL HYATT SERVICE 








The owner enjoys the dura- 
bility of Hyatt bearings dur- 
ing every month and year he 
drives. As they are built into 
the car there is no play to take 
up either at assembly or after 
thousands of miles of travel. 
Infact, Hyatt bearings require 
no attention except for an oc- 
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Roller Bearings 


HYATT ROLLER BEARING COMPANY 


NEW YORK DETROIT CHICAGO SAN FRANCISCO 
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The horn they’re all 
talking 


about 
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Its success demonstrates 
the market for products 
of Original Bosch quality 





























THE VOICE 


VERYWHERE you hear it now: 
the resonant, staccato note of the 
Original Bosch Horn. No automobile 
accessory in a long time has taken so 
well with motor-car owners. 


Why aren’t you sharing in the profits 
of this remarkable success? Perhaps 
you have been tempted by one of the 
numerous imitations of this 
Horn. But remember: 

There is more money for the 
dealer in selling an Original 
Bosch Horn than there is in sell- 


ing an imitation. And every This wademark, and 
the full name *' Robert 

horn sale leads to sales of other Bosch’’ appear on every 
ORIGINAL BOSCH 
product. They are your 
guaranty of genuine 

To your purchaser of am _ ORIGINAL BOSCH 
quality as known the 


Original Bosch Horn, you can — world over since 1887 


riginal 


Original Bosch products. 


: * 

ee oo 

see as 

~ ee 
ee ~~ 
: : 
> 
= 
$ 







OF THE .FINE CAR 


offer Original Bosch spark plugs, genera- 
tors, spot lights, hydrometers, etc., each 
product of the same masterly work- 
manship that characterizes the Horn. 
The Original Bosch line is being in- 
creased by still other products so that 
it is becoming always more attractive 
from the dealer’s standpoint. 


Write us 


We invite correspondence 
from dealers. Why not get some 
of the Christmas sales that the 
horn is sure to produce? Ad- 
dress: Robert Bosch Magneto 
Co., 109 West 64th Street, New 
York. Chicago branch: 1302 
South Wabash Avenue. 





MAGNETO * COMPANY * INC. 


No connection whatsoever with the American Bosch Magneto Corporation 
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Your Disge st Heater Year 
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EAT is what the car owner wants 

when he buys a heater. Sell him 

this and you will make money— 
lots of it—on heaters this year. When you 
sell and install a Waller heater—you are 
furnishing heat for the largest or smallest 
car—heat that circulates and warms the 
entire car—heat without odor, dirt or 
noise. 





The Waller line of exhaust heaters is 
complete—a model for each type of car, 
from Pierce to Ford. They are furnished 
complete and ready to install with ad- 
vanced universal Heater Valve—Hand- 
some Dash Control—Polished Alumi- 
num Radiator and all fittings. Leading 
Jobbers have the Waller line. 


The W. H. THOMAS MFG. COMPANY, Spencer, lowa 
Bull Dog and Waller Automotive Products 
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Good bye, buggy wheels 


to ride on wheels of 


HEN the automobile started 
out, back in the nineties, it 
didn’t know where it was going... . 
It didn’t know it was going to travel 

a mile a minute... 

It didn’t know it was going to be 
beautiful... 

Otherwise it would have entered a 
protest, right at the beginning, against 
riding on buggy wheels. 

y A y 


The automobile was flattered when, 
in the course of events, they gave it 
more cylinders—greater power .. . 

It looked with immense satisfac- 
tion on its new stream lines . . . its 
low, racy appearance... 

It was tickled with its self-starter, 
and proudly flashed its new electric 
lights ... 


It was positively enthusiastic over 






Detroit 


MOTOR AGE 


oo 


Now is the time for all dood Cars 





its enclosed body and rich fittings... 


“But why in thunder (grumbled 
the automobile) don’t they do some- 
thing about these buggy wheels?” 

yr 

Then a great engineer decided to 
build a wheel fit for the modern motor 
car—an automobile wheel... 


Naturally he selected the material 
which makes possible the rest of the 
car—steel. 


But more than the right material 
was necessary. He studied all the 
problems which have arisen since the 
automobile was invented—the prob- 
lems involved in greater speed, greater 
weight, new design, new equipment... 


He perfected a steel wheel to meet 
these problems... 


He built the only convex wheel— 






WHEEL COMPANY 
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Philadelphia 


October 29, 1925 





their own 


a form which permits the housing of 
brakes and king pins within the wheel, 
for more positive braking and easier 
steering . . . for greater protection 
of brakes from mud and water... 


He built a demountable wheel, 
which hides the brakes but makes 
them immediately accessible when 
adjustment is necessary ... 


He provided five wheels for every 
car—an extra wheel in case of tire 
trouble and to dressuptherear. Easy to 
substitute in case of road trouble ... 


He built the Budd-Michelin Wheel! 


7 7 x 


There are other steel wheels, now, 
but none can have the exclusive de- 
sign or exclusive features of Budd- 
Michelin... 


Read below its list of advantages. 
Here’s a wheel that helps sell the car. 


BUDD-MICHELIN—the AILSteel Wheel > ial Ce —a demountable wheel which hides the brakes but gives 


gives you these advantages: 


—a scientific convex form, increasing resilience, and 
permitting the placing of brakes and king pins within the 
wheel, for better braking and easier steering—for greater rb 

protection of brakes from mud and water | fee 

















Cross-section showing convex design 
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Serene 
ae 


mH 1 immediate access to them when adjustments are needed. 

— \\\\ | | —a light wheel (lighter than wood) tapering toward the 
|e fe rim, making starting and stopping easier 

—five wheels to a set. An extra wheel to dress up the rear 

of the car, easy to substitute in case of tire trouble. No 


rims to remove 


—everlasting strength, promoting safety. Triumphantbeauty! 
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PATENTED 
April 12, 1909 
May 21, 1912 
Oct. 22, 1918 
Aug. 2, 1921 
Jan. 15, 1924 
Dec. 2, 1924 
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‘oheres One Near You = 


Oakland, 326 Twenty-third St. 
Sacramento, 1516 J St. 
San Diego, 811 Front at F St. 


San Francisco, 1450 Van Ness Ave. 


COLORADO— St. Louis, 3206 Locust St. Salt Lake City, 69 West Fourth 
Denver, 1153 Bannock St. NEBRASKA — South St. 
CONNECTICUT— Omaha, 2043-45 Farnam St. VIRGINIA— 
Hartford, 45-47 Wells St. NEW JERSEY— Richmond, 1227 West Broad St. 
DISTRICT OF COLUMBIA— Newark, 332-336 Plane Str. WASHINGTON— 
Washington, 1117 14th St., N.W. Union City-Jersey City, Seattle, 1515 Broadway 
FLORIDA— 3778 Hudson Blvd. Spokane, First ee Sts. 
Jacksonville, 907 Main St. NEW YORK— ‘Tacoma, 735-737 Grentway 
GEORGIA— Albany, 338 Central Ave. WISCONSIN— 
Adl 399 Peachtree S Brooklyn, 1060 Bedford Ave. Milwaukee, 546 Van Buren at Mar- 
a, a oe Buffalo, 1224 Main St. tin St. 
ILLINOIS— New York, 37-43 W. Sixty-Fifth ; 
Chicago, 1826-52 Diversey Pky. St. (Branch Office} Canadian Service Stations 
(Executive Offices} Rochester, 3 Charlotte St. ALBERTA— 
Chicago, 2436 Michigan Ave. Syracuse, 516 E. Genesee St. Calesey, Growest-Wesnee Preodem 
{Branch Office} Utica, 257 Elizabeth St. Service Gatien. 303 Seventh 
Chicago, 5657 Broadway OHIO— y a — | 
INDIANA— Cincinnati, 224 E. Seventh St. - 
Indianapolis, 510 Capitol St. Cleveland, 2309 Chester Ave. as Cee —e 
IOWA— Columbus, 304 E. Long St. ducts Service Station, 1209 Bur- 
Des Moines, 1600-1602 Locust St. Toledo, 609-611 Huron St. rard 
= OREGON — | MANITOBA— 
gy ree me South Third St. Portland, 495 Bufnside at 14th St. Winnipeg, Stewart-Warner Pro 
PENNSYLVANIA— ducts Service Station, 644 Port: 
gy oo me a oe oe Harrisburgh, 1133 Mulberry St. age Ave. 
. ' Philadelphia, 1419 N. Broad St. ONTARIO— 


Boston, 1111 Commonwealth Ave. 


Springfield, 761 Main St. 


Minneapolis, 1116-18 2nd Ave., S. 
St. Paul, 231 W. Sixth St. 


MISSOURI— 
Kansas City, 2600 Grand Ave. 


RHODE ISLAND— 
Providence, 110 Broadway 


ALCL 
ARIZONA— MICHIGAN— TENNESSEE— 
= Phoenix, 245-47 West Adams St. Detroit, 7321 Woodward Ave. Memphis, 241 Monroe Ave. 
1 a CALIFORNIA— (Branch Office} Nashville, 425 Commerce St. 
c e e otor Age Fresno, 1412 Beoadway Grand Rapids,710-12 Monroe Ave. try as— 
Ds - Los Angeles, 1366 S. FigueroaSt. MINNESOTA— Dallas, 2122-24 Jackson St. 


El] Paso, 709 Texas St. 
Houston, 1711 Main St. 
San Antonio, N. Alamo at 5th St. 


UTAH— 





MARYLAND— Pittsburgh, Baum Blvd. and Mill- Toronto, Stewart-Warner Products | 
Baltimore, 1117 Cathedral St. vale Ave. Service Station, 587 Yonge St. 
: MASSACHUSETTS— Scranton, 325 Adams Ave. QUEBEC— 


Montreal, Stewart-Warner Products 
Service Station, 1090 Bleury S. 


These Service Stations Will Give You ‘Minute Man” Delivery 
and Keep You Supplied With Stock ‘As You Need It.” 


STEWART-WARNER SPEEDOMETER CORPORATION, CHICAGO, U. S. A. 


Tune in Stewart-Warner 
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r Now for 


Order from the Dlewarb-Wamev | 
‘Products Service Station= 


Programs 
Station WBBM, 226 meters 
Monday ¢ «6&7 p.m. 
Tuesday 10-12 p.m. 
Wednesday + - 12-2 a.m. 
Thursday - - - 9-10 p.m. 
Friday - - - + 8-10p.m. 
Saturday - + - 11-1 a.m. 
Sunday- - + + 46 p.m. 


Chicago Time 


Enjoy this on your Stewart- 
Warner Matched-Unit Radio 
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\ n Ng 
St. he 
) Stewart-Warner \ \ 
"For Open or Closed Cars I . 
Fourth $4.25 \ 
N 
A 
vad St. \\ 
ok 
PEASE — Reduction gee o stee s whe A 
n Sts. \ 
, Stewart-Warner < IN| 
Spestematey— XS 
y | ew Design io es 
1 at Mar- Stewart-Warner . , for Improved Fords P \ 
Miniature Colored dials tell when ZG \\ 
1tions Spotlight to lubricate | \ { 
Complete $15.00 BO 
Prices poy o— $9.00 West of 100° 2 $15.50 \ > | 
Products = ‘ Y} N 
Seventh | fj ‘W\ 
J Stewart-Warner : f 
Electric A 
ner Pro- Windshield t 
209 Bur: = Cleaner 
: i ey Complete $8.50 
nee — f= West of 100° Meridian $8.75 
ner Pro- e , y 
44 Port q 19 


a 





as Stewart-Warner Rear 
Guards 





Stewart Fender Vision Mirror 
Products | Black-enameled bars, per pair $23.00 For Open or Closed Cars $2.00 
nge St. West of 100° Meridian $26.00 
Nickel-plated bars, per pair $25.00 

Products West of 100° Meridian $28.00 

r 
sleury St. 
y : , \; 

Stewart-Warner Single, Double and Triple Bar Bumpers Ve Ri 
Black Enameled or Nickel Plated Bars \Z \ 
S A Prices range from $10.50 to $37.50 A 


_~ 


, = > = 
“hfs 


Stewart-Warner Electric Horn Slight increase in Western Prices 


Complete $5.00 
West of 100° Meridian $5.25 
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Stewart-Warner Car Heater 


| Small Model $18.00 Stewart-Warner FV F 
| West of 100° Meridian $19.50 Shock Absorbers 

, . Large Model $22.00 Per Pair $15.00 

F West of 100° Meridian $23.50 West of 100° Meridian $15.50 


Special Model for Fords 
$13.50 


One front and one rear 
West of 100° Meridian $14.00 











SO eee ae 
* % PO eae ser at: 
om — oo PD RP” RTE 


x 


| Alecept no 
: other me 
any ky meyeme 


MOTOR AGE 


eR NTL AEN LOT ANAT BK 
spit kETS 2 Dele Re RnRaa. = oe aaa 
Se Le So ee 


October 29, 1925 


SPARK PLUGS 
oS) od ot = BLO) Ya 


AIR CLEANERS 








Means to the D 
























" ef’ Y ! 7 
: ‘A *\ > ~ ys ~ SE Ep Se 
sy at : $ ( , ‘4 s , é é f A P f f ‘ df « 


, 


A new design, new al- 
loy for sparking points, 
new electrically fused 
Kyanite insulator core 
and a new glaze. 


AC Carbon -proof 
Plugs are also made in 
all sizes. 


The demand for AC 
Spark Plugs is assured 
through their use as fac- 
tory equipment on the following cars: 





Ajax Davis Nash 
Apperson Dodge Oakland 
Buick Brothers Oldsmobile 
Cadillac Durant Paige 
ase Essex Star 
Chandler Flint Velie 
Chevrolet Hudson Westcott 
Chrysler Kissel Wills Sainte 
Cleveland Marmon Claire 
. if? tn76 Law I B 
Vew AU LU/0 for fords 


‘The special features of 
the AC 1075 make it the 
most desirable plug for 
Fords. Dealers are build- 
_ ing a big and profitable 
business by emphasizing 
these features in making 
sales: 


| Spring Terminal Clip 





2 Heavy Body Porcelain 

© Hexagon of extra length permits 
easy and positive application of 
spark plug wrench 

* High Temperature Fins — Patent- 
ed carbon-proof Porcelain 


© Drip electrode forms natural Oil 
Drain 


Made in both one and two-piece design. 


DEALERS 
who carry AC 
products can 
build a profit- 
_able business. 


-- 
~The demand is 
_assured because 
of their use as 
car equipment. 


They are backed 


by strong adver- 
‘tising. 


: © © © 
_AC Spark Plug Company, FLINT, <Aichigan 
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AC-SPHINX AC-OLEO 
) Birmingham Levallois-Perret 
© ENGLAND FRANCE 
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The Model for Fords 


There is proof of the quality of AC Speed- 
ometers in the fact that they are used as 
original factory equipment on Buick, Cadil- 
lac, Chandler, Chevrolet, Chrysler, Gray, 
Oakland, Oldsmobile, Peerless and G.M.C. 
trucks. 

The AC Speedometer for Fords is of the 
same quality as furnished the above manufac- 
turers for their original factory equipment. 
The AC Direct Drive does away with the 
troublesome swivel joint and insures con- 
tinuously satisfactory service. 

Packed complete with all attachments. 
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The AC Air Cleaner prevents dust from 
entering the motor through the air intake 
of the carburetor. 

Dust is the same as an abrasive compound 
and causes excessive wear on all the mo- 
tor’s moving parts. 


AC Air Cleaners are origina) factory equipment on the 


| 1926 models of Nash, Buick and Oakland. 
' Installation is easy as it connects directly to the carburetor. 


Once installed it requires no attention as there are no mov- 
ing parts to get out of order. Packed complete with all 
attachments. 


_ Models are now ready for Chevrolet, Chrysler Four, Dodge 


Bros., Ford, Maxwell, Oldsmobile, Star, Studebaker, as well , 


*\as the 1925 and earlier models of Buick, Nash and Oakland. 
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NO. 7 OF A SERIES OF ADVERTISEMENTS EXPLAINING ARROW HEAD METHODS OF MANUFACTURE 
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Marking Arrow Head Parts with trade-mark and number 


The trade-mark on every part guarantees 
high standards 


\ , J HEN the products of the precision methods 
which have been described in this series of 
advertisements are sent to Arrow Head distributors, 
each is marked withatiny arrowhead 4) stamped in 
the metal. Small in itself, it is nevertheless aguaran- 
tee, as valid as the written warranty behind it, that 
you will find that part as perfect for its intended 
job as human skill is capable of making it. Look for 
the arrow head 9 ; it means satisfaction and protec- 
tion for your customers and for yourself. Also read 
the Arrow Head Warranty on page 5 of our catalog 
which offers protection equal to that which went 
with the car and its parts when purchased new. 





\ Qe 


bh’ — 


Dependable 





\ A Send for our new booklet giving practical hints on install- 
~~ Products. | ing replacements and outlining Ten Profitable Opportunities 
— for Motor Repair Men. It is a valuable book and well worth 
Each genuine Arrow Head sending for. A post card brings it—FREE. Write now. 
part is marked “— ' 
anA H 
— ARROW HEAD STEEL PRODUCTS CO. 


Minneapolis, Minnesota 


Pistons - Piston Pins ’ Axle and Drive Shafts 
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Outselling 


In September, as in August, new car registrations in Detroit and 
Wayne County again show how the Oakland Six continues to pass car 
after car in its uninterrupted march towards leadership im its field. 


Buick - - = 664 
Hudson - - - 362 
Oakland Six - 213 
Chrysler4 - - 203 
Nash- - - - 203 
Dodge - - - 201 
Studebaker - - 189 
Chrysler6 - - 134 
Cadillac - - - 128 
Jewett - - - 104 


Packard - - - 100 
Oldsmobile -_ - 76 
Flmt - - - - 52 
Willys Knight - 51 
Hupp - = - 40 
Reo - - «- - 36 
Lincoln - - - 35 
Ajax — 26 
Rickenbacker ~~ - 23 


Jordan - - 


(Omitting cars listing under #800) 


The above significant registration figures for 
Detroit and Wayne County —the most exacting 
motor car market in all the world—only re- 
flect the fast growing favor of the new Oakland 
Six throughout the entire State of Michigan and 
throughout the whole country. For example, 
Oakland Six new car registrations in 
Michigan for August 1925 were 481.1% of 
registrations for August 1924. This is the 
highest percentage of gain recorded by any 
motor car in that period by a very wide margin. 


You will quickly understand why the Oakland 
Six is out-selling all cars in its field and winning 
and holding increasing good will everywhere, 
when you inspect the car—drive it—and study 
its many improvements. These include oil filter, 
air cleaner, four-wheel brake refinements and 
the Harmonic Balancer—an exclusive Oakland 
Six feature, which renders the engine unmatched 
in the absence of vibration at all engine speeds. 


And with all of the more than 100 improvements— 


the new prices are °70 to $350 lower 


WINNING AND HOLDING GOOD WILL 


OAK 


P R O D U C T 





LAND SIX 


G E N E R A Lh M O T O R S 




















last —_ 











—— 








October 29, 1925 





Dill Valve Inside 


Protected valve stem 
and spring—won’t 
bend or jam. Set of 
5 retails for 30c. 


MOTOR AGE 














If it’s made by Dill 


39 





Dill Instant - On 


Valve cap and dust 
cap combined. On or 
offin 5seconds. Retail 
price—5 for $1.00. 


it’s dependable valve equipment 


= valve equipment is the product of a 
sincere desire to build the finest valve parts 
that skill and careful workmanship can produce. 


The dependability of this line for re-sale is amply 
evidenced in the wide use of Dill valves and 
valve parts by leading tire companies, and the 
fact that the entire Dill line has been standard- 
ized by The Tire & Rim Association. 


Dill Instant-Ons, Dill Valve Insides, and 
Dill Valve Caps are packed for re-sale in con- 
venient display stands. Order from your jobber. 





THE DILL MANUFACTURING COMPANY =: Cleveland, Ohio 
Manufactured in Canada by the Dill Manufacturing Company of Canada, Ltd., Toronto 


yi 


StandardTireValves and ValveParts 











ena ee ae 























60 


MOTOR AGE October 29; 1925 








The Elyria Iron and Steel Company 
Hot and Cold Rolled Strip Steel 
oe CLEVELAND Steel Tubing and Special Shapes Cuenta, Onto 


EAST 131sT ST. ELyria, OHIO 


en meiiia Cleveland, Ohio 


PRESIDENT 


September 29, 1925. 


To the Manufacturers, Distributors and Users of Electrically 
Butt-Welded Steel Tubing 


Gentlemen: 


By a recent decision of the United States Circuit Court of Appeals for the Second 
Circuit in our patent infringement litigation against an Eastern Manufacturer of 
steel tubing, our ““Johnston’’ patents Nos. 1,388,434 and 1,435,306 have been ad- 
judged valid and infringed as to all claims in suit. This decision is a final decree. 
There is, and can be, no further appeal. 


Respectively, the patents, above mentioned, cover a method of electrically butt- 
welding steel tubing, and the welded product. Claims 4, 5, 10, 14, 16, 17 and 19 
of the “method” patent and 3, 5, 6 and 9 of the “‘product’’ patent were declared 
on and sustained. In so holding the patents valid and to have been infringed, 
the Appellate Court affirmed the decree of the United States District Court for 
the Eastern District of New York (Equity No. 1234). 


Additionally to our own production under these patents, several steel-tube manu- 
facturers are licensed to employ the process and to sell or use the tubing in dif- 
ferent fields; each licensee being limited as to field of utilization. Licensees thus 
far operating under the above mentioned patents are: 


MICHIGAN STEEL TUBE PRODUCTS COMPANY 
Detroit, Michigan 


SIMMONS COMPANY 
Executive Offices, New York City 


STANDARD STEEL TUBE COMPANY 
Toledo, Ohio 


In fairness to our licensees and for protection of our own interests, it is our inten- 
tion to seek full enforcement of our rights, in order to prevent or restrain infring- 
ing manufacture and use of the patented product and method. 


We trust that our rights under these patents will be fully respected by manufac- 
turers, distributors and users of electrically butt-welded steel tubing. It is only in 
justice to those who heretofore have used, or are using, infringing tubing to say 
we are legally advised that use of the patented product, if procured by the user 
from an unlicensed manufacturer, constitutes infringement of our patent rights. 


This announcement or warning is made to the trade in order that this patent situ- 
ation will be correctly understood by all concerned. 


THE ELYRIA IRON AND STEEL COMPANY, Cleveland, Ohio 


By HUGH B. WICK, President 
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Best forBalloon 
Tires,Too 





The Bosch is growing in popularity faster 
than any other shock absorber on the 
market. You can reach the biggest market 
in your town, gain prestige and good will, 
and make big profits by selling the Bosch 
Shock Absorber. It’s a QUALITY product 


at popular prices, and a real car necessity. 





For Fords (3-point control set, complete) $16.50 per set. 
Medium cars $15 per pair. Heavy cars $20 per pair. 


BOS C H 
ORBER 
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Smooths the Road 
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May 5, 1924, 
ANerican Bosch Magneto Corp. , 
———* S@rvigg Station, 
7? West 6Qth Street, 
New York i ty. 
iii Gentlemen. 
saw ow” 
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8ll foy> Dodge Cars wh 8Ve pre. 
ly Owned | have had Snubbing devi f one Kind oy 
&N0 ther ins talieg. Although 2 neces ity, they were a of 
them mo © OF lege of &uno nce, requir requent @djust. 
Ments that 9o Ya Service Station Ould Proper) make, and 
gsc? Strap renewals Which Were ©XPensive, 
. cH I drove thi, NeW oar two Weeks ana then hag 
9g, 19° \y Set of the Bosch Shock Absorber, instalieg. chose "Boseh™ 
moet 9» : because I Could, Self. m ny adjustments (it required) 
tente ; so Casily &nd a) because the Btrang do not UWdergo any Wear. 
The improvement in the Tiding Of my Car ¢ , 
i ©xceedg my °XPectations. ur devicg 16 not Only Superior in 
i sUrability. u t truly ®Xcels in Shoc,y 8bsorbing 8ny Of the 
— ; “18 lallations I have used heretofore. 
~ é 
g, & 
pede nner Last Friday COVered an Sven three hundreg 
oe araet nce i Miles Without °*P eri encing 8ny undue fatigue, Th &8 no 
nag Oe . peri@ : been true of Previous trips Of equa) Mileage With Squipment 
. Low ¢ 9 ex : that igs Not as ®ffecti 8 88 the Bosch Shock Absorber, 
fe) : 
ou Kes» : 
weavers reli 3° oula? - any Very truly ypurs, 
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Read the two ” st as enthusiastic; t cy wonderful help in 
ether: ennme-ane sist as liberally. that’s friends to the 
Shock weer every Bosch user sends 

ing sales, for buy, too. 
— ho sold him—and they 
dealer w 


h 
—gsel] aA few S mers 
as in your town he new custo , 
Start the ball — you’ ll be amazed ws are wondertul 
Shock Absorbers "Good will and — salesman. 
it will bring "A satisfied customer 1s the 
selling aids. 
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February end, 1925, 


America \ 
~ . Bosch Marneto Corporat \ 
“ancock Avenue West ae 


D 5 ° ’ : ; 
etroit, Michigan, \ 


Attention. Cc Ba 
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Please rush shipment 
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Profit! That’s what you want, and every other dealer wants 
it, too. The firms whose letters are reproduced above—and 
thousands of other dealers—have found big profits-in the 
sale of Bosch Shock Absorbers. Three standard sizes service 
all cars—no special types needed for balloon tires. A small 


stock and frequent turnovers—that’s the Bosch money making 
7: 4 plan. That’s the plan for YOU. It pays big dividends. 


AMERICAN BOSCH MAGNETO CORPORATION 
Main Office and Works: Springfield, Mass. 


Branches: New York Chicago Detroit San Francisco 
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Jhe BOSCH Long Line 
-ciie 4» OL Automotive Necessities 












: — Ford 

Windshield Ignition 

oo Here’s a complete line of Quality accessories Type 
—all made by one firm. It’s no longer neces- 600 


sary to deal with one company selling shock 
absorbers, another selling spark plugs, etc. If 
you handle the Bosch Long Line, you have the 
selling rights to 10 popular accessories—every 
one high grade, thoroughly dependable, mod- 
erately priced and a real necessity. 


Ford 
Ignition 


You have the Bosch reputation and prestige to 
back you up, Bosch advertising and dealer 
helps to aid you in selling, and the liberal 
Bosch discounts to assure good profits. 


Furthermore, there are over 2500 official Bosch 
Representatives throughout the world to keep 
Bosch Products properly serviced. 


Ask About the Bosch Dealer Franchise 


You can profit still more by becoming an Official Bosch 
Dealer. The requirements are simple—the benefits 
many. Some of the advantages you would get are:— 


Special discounts on all Bosch material. 
Greater profits through increased sales. 
Personal assistance from Bosch salesmen. 
New markets, and added prestige locally. 
Reference books, sales literature, etc. 
Sales promotion and advertising service. 


For full particulars, fill out coupon and mail TODAY. 







Ignition 





Magneto 
Fitting 


American Bosch Magneto Corporation 
Main Office and Works: Sprin¢gfield Mass. 




















Branches 
17-23 W. 60th St., New York 89-95 Hancock Ave. W., Detroit | 
| 3737 Michigan Ave., Chicago 1262 Post Street, San Francisco Fordson | 
ition Coi vernor | 
Ignition Coil Governor |} 
rai 2 
| xy it —_— 
AMERICAN BOSCH MAGNETO CORPORATION Ship me the follow- 
i : i its at tit 
Send me full particulars about: r} Wileetric Bern ing units at quantity 


[] Complete line [(]) Ford Ignition Systems eee ee [_~. | 
[] Shock Absorber [} Fordson tgmitios Gyetem 6h eee an ee =~ 
[] Windshield Wiper (1) Fordson Throttle Governor || ------------------------------> oO Wt Y 

() Spark Plug (1) Bosch Dealer Proposition a? Fordson Magneto 


and Governor 
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“Meatures that sell 
athe new Chevrolet 


QUALITY AT LOW COST 


MOTOR AGE 


Quality— 
the biggest factor in economy 


Today car buyers realize that true economy depends 
upon the quality of materials and workmanship that 
is built into the car—the kind of quality that makes 
a car run well, wear well and look well over a long 
period of time—the kind of quality that keeps oper- 
ating costs low and satisfaction high. 


Because Chevrolet provides this kind of quality at 
a low purchase price, Chevrolet dealers have broken 
all records for the sale of cars with modern sliding 
gear transmissions. . 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


Division of General Motors Corporation 
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for Economical Transportation 
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perfect traction. 


HOFF Cross Members fit all makes and 
sizes of pneumatic tires—Cord, Balloon 
or Fabric—and can now be purchased 
separately and used to repair any make 
of chains. 

HOFF Cross Members are entirely dif- 
ferent—Armored Center Links instead 
of the old style twisted cross chains. 
These armored center links positively 
prevent skidding, give better traction 
and greater mileage. 

These triangular tubes are constantly 
changing their position, thus the wear 
is evenly distributed over all three 


MOTOR AGE 


Perfect Traction 


This is a photograph of a section taken from 
a 35x5 tire. It shows the tire in exactly the Se 
form it takes when flattened by the load of o. 
the car. This brings the entire width of the :: 
tire tread in contact with the road. The  cxiiiiitoee: 
rotatable triangular tubes on the HOFF | oe 
a Cross Members are made the right length to 
eee reach across this flattened tread. They func- 
a tion like cleats on a tractor wheel, and give 


Hoff Tire Chain 
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sides. This gives greater mileage. 
With the slightest sidewise motion of 
the car, the ends of the tubes dig in. 
This positively prevents skidding. 
The Armored Center Links give great 
strength and wearing qualities where 
most needed, preventing breaking and 
the pounding of fenders. 

HOFF Cross Members retain full eff- 
ciency during their entire life, while the 
twisted cross chains depreciate rapidly. 
HOFF Cross Members make all tire 
chains actually do what tire chains 
should do. 





ron Positively Prevent Skidding 
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Neither can a car skate with thi 


Hoff Cross Members 


PERFECT NON-SKID 
FOR ALL MAKES OF TIRE CHAINS | 


HOFF METAL PRODUCTS CO., 70 E. 45th Street, New York. 


Plant—York, Pa. Boston Office, 825 Boylston. St. 
Chicago Office, 332 South Michigan Avenue. 
In Canada—The B. Greening Wire Co., Limited, Hamilton, Ont. 
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A Certificate that Wins Good Will | 








_ advertisement featuring the Willard “bone dry” tag and 
showing this illustration appears in October roth Saturday 
Evening Post, and other widely read publications. 





| natural for the car owner to want some 
evidence of newness when he buys a battery 
—just like seeing the wrapping unbroken 
when he buys a tire. The Willard “bone dry” 
tag gives him such evidence. It’s the birth 
certificate of a brand new battery. Its promise 


is backed by Willard and by each one of us 
individually. 
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IRBUOYS combine pneumatic and hydraulic cush- 

ioning — Air and Oil—the extremes of strength 

and elasticity. Their performance is superior to that 
of equipment costing three times their price. 


More than shock absorbers, more than rebound 
controls, Airbuoys leave the springs entirely free to 
perform their functions. They complement the 
springs, protectingthem and preserving their strength 
and elasticity. 


Heavy shocks, and even the gallop, roll and shimmy 
that balloon tires and asphalt pavements cannot 


organizations of ability and standing 
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186 Brookline Avenue 





CHICAGO ‘ 
Airbuoy Company of Illinois z 
2626 South Parkway i 


Standard 
List Price 


$4125 


set of four 
installed 
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A New and Permanent Improvement 


check, are received and held in the Airbuoys and 
cannot reach the passengers or the delicately adjusted 
operating parts of the car. 


They are a permanent investment. Transferred from 
old car to new one, Airbuoys lose not a whit of 
their ability to render perfect service, and last for 
hundreds of thousands of comfortable, speedy, safe, 
level-travelling miles. 


Can be easily and quickly installed or removed, 
using holes which already exist in frame and spring 
shackle, without even scratching the finish. 


DISTRIBUTORS 
We are appointing distributors in various parts of the country. Men and 


commensurate with the quality of 


Airbuoys can quickly build a very profitable and a permanent business. 
This product is of the kind that retains its leadership for years and years. 


THE RELIANCE MANUFACTURING CO., 61 Foote St., New Haven, Conn. 
GENERAL ‘DISTRIBUTORS 
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NEW YORK NEW HAVEN 
Veedan Air Spring Co., Inc. Shock Absorber Sales Co. 
309 West 66th Street 336 York Street 
BOSTON = MP.) s PROVIDENCE, R. I. 
Reliance Sales Corp. of N. E. ’ 2 SHS : The John B. Lavalle Co. 


69 Elmgrove Avenue 


ROCHESTER, N. Y. 
Kiefer-Reliance Air Spring Co. 
135 Pierpont Street 
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A lasting 
investment 
—transfer them 


from old car to 
new one 


igh See 

















: 
> : 
, ~ 
* nm 
: ‘ be * 7 
aff : ee 
fr e > , 
Penn 5 
= a & 
? ose 
Card - 
- - = 
; se 
‘ 2 a i 
ee “ BS 
eee nie ee ee 
SS SS A A EE SE SE SE see ee, 








A 
RC 
: 
4 
iy 
a 
Ag 
eK 
Ag 
st 
Ag 
RC 
Y 
eK 
g 
RC 
‘ 
iY 
R 
Ag 
Ag 
RC 
A 
a 
G 


2 gr 
o 
fa 


aX 

< 
R 
%, 


THE RELIANCE MFG. CO., Dept. A. 61 Foote St., New Haven, Conn. 
Please send me details of the Airbuoy distributorship. 


th cnnsaicneentemeniinneiinmiiis 





Address _- ie eS 





City 





State 
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ew Departure 
Il Bearings 


THE public has come to accept 
automobiles as sound transpor- 


tation units.” — 








| \ iit 








—and whyr 








Because each component Is 
approaching perfection to a de- 
gree which assures proper func- 
tioning for extended periods. 


Particularly is this true of ball 
bearings which, through care- 
free performance, have earned 
their reputation for extreme de- 


pendability. 


The more inaccessible a bear- 
ing is, the greater need for the 
freedom from wear, adjustment 
and replacement, which charac- 
terize the New Departure Ball 


Bearing. 





THE NEW DEPARTURE 


. MANUFACTURING CO. 
DETROIT BRISTOL, CONN. CHICAGO: 
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Trade In 
Your Old Hone! 


You can’t do a good job of honing with an old, worn-out 
Hone, nor one that won't round up an oval cylinder. Now 
you can get a new improved Hall Cylinder Hone, the Hone 
that’s guaranteed to remove both the oval and the taper, 
and your jobber will make you a liberal allowance for your 
old Hone, regardless of make, toward the purchase of the 
new Hall Cylinder Hone. 


If you haven't a Hone, the Hall at $35 is the most profitable 
piece of shop equipment you can buy. If you have a Hone that's 
worn out or unsatisfactory, you can’t afford to overlook the Hall 
Allowance Proposition. 


Ask Your Jobber 


—or his salesman for the Hall Allowance Plan. If he can’t serve 
you, write direct to us, giving your Jobber’s name. This Allow- 
ance Plan will positively be withdrawn February 1, 1926. 


New At 
wry * MS 5 wa ida 
The Hall Mfg. Company 


510 Hall Bidg., 1600-1606 Woodland na Toledo, Ohio 


SOUTHERN REPRESENTATIVES: lL. D. Tuttle Co., Dallas, Texas. 
CANADA: Hall Gear & Machine Co., Toronto, Ontario. 
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Get Your Money’s Worth 


Every copy of MOTOR AGE that reaches you contains dozens of 
ideas that can be worked out to a profit in the Sales and Service 
departments of any automotive establishment. Many of these ideas 
you perhaps have anticipated, while others are the kind that you 
need and are seeking. 


But —isn’t it just possible that some of the ideas in every num- 

ber might be of direct help to those associated with you if 
brought to their attention? Perhaps some of the men in your employ 
would welcome an opportunity to keep themselves up-to-the-minute 
on the news and progress of the trade, and be the more efficient for 
doing it. Many of our dealer subscribers find this to be the fact, and 


tell us that it pays them to 
Around 


It would probably pay you also to “~pass MOTOR AGE around.” It’s 
not hard todo. Merely paste one of our routing labels on each copy, 
fill in the names of the men you want to:see it, and start it on its way. 


Here’s the Label 
7 











After Reading, Forward to: 












































Return te: 














We supply you with them gratis upon receiving your request to do 
so. We find them a useful thing in passing magazines around in our 
own office, and we are sure that you would find them just as useful 
as an aid in passing MOTOR AGE around. 


Write for the labels. Try passing MOTOR AGE around. You'll find 
it pays. | . 


MOTOR AGE 5 So. Wabash Ave., _ Chicago, Ill. 











out of 8 cars 
— are like this 


WHILE AGO the New York 
police brake inspection squad 
arrested one motorist out of every 
eight cars examined for defective 
brakes. 

Considering the number of cars 
in the country asa whole, this means 
that there are over two million cars 
on the road to-day with defective 
brakes. The next page tells you 
several ways to get these delinquent 
prospects into your shop for brake 
re-lining. 








Will their bad» 
brakes stop— 


at your garage for re-lining? 


INCE one car out of every eight needs re-lining, 

you ought to get a re-lining job from one car 
out of every eight that you come into contact with. 
And you can—if you go after this business. 


First, you should have complete, up-to-date machine 
equipment for re-lining brakes the modern way. 


Then you must let motorists know that you are 
prepared to re-line their brakes—in a short time— 
at a fair price—with a good lining. You should have 
signs, counter displays and booklets around your 
shop carrying this information. 


Send brake re-lining circulars to your prospects 
and enclose leaflets with your bills. 


Advertise in your local newspapers. 


Johns-Manville will supply you with all these 
printed helps, ready to use—including newspaper 
cuts. These are business-getters—every one. 


Most important! 


When you once get a prospect thinking about 
having his brakes re-lined, one of the best arguments 
you can use to clinch the business is the fact that 
you re-line with Johns-Manville Asbestos. 


Your prospect knows that “Johns- 
Manville” means “ASBESTOS”. He 
knows that the safety of his car depends 
on the quality of his brake lining. 


A book you need 


“Dollars and Sense in Brake Lining” 
is the most complete book on getting 


- “ a brake lining business ever written. It has 

BRAKE L NGS + 
ss been prepared for your use and will be 
PACKINGS 


CEMENTS sent free on request. 


‘| QOHNS- ANVILLE 


PREVENTION 
PRODUCTS 

JOHNS-MANVILLE Inc., 292 Madison Ave. at 41st St., New York City 
Branches in 63 Large Cities 


For Canada: CANADIAN JOHNS-MANVILLE CO., Ltd., Toronto, Can. 


ASBESTOS BRAKE LINING 
CLUTCH FACINGS, PACKINGS, Etc. 





) 
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Ti is a sure way to please all of your 
trade. If you make the engine run more 
quietly, even the least-knowing motorist 


appreciates that you have improved his 
car. 


You know that the clash of metal-on-metal 
in the timing assembly is responsible for 
much of the irritating motor noise. You 
can put an end to this noise by installing a 


‘Llextolite 


Silent Cam Shaft Timing Gear 


Textolite Cam Shaft Timing Gears have a 
flexible web. They are die-formed. They 
will absorb the shocks of 100,000 miles of 
severest service. They are oil-proof, heat- 
proof and tougher than cast iron. 


Like many other General Get the complete story and name of your 
Electric products, Textolite 


Gears were developed in the nearest distributor from. 
Research Laboratories. Here 
scientists are working con- 


tinually that men may have JOHN Cc, HOOF & COMPANY 


better materials with which 


to work. 157 West Illinois Street, Chicago, Ill. 


GENERAL ELECTRIC 


GENERAL ELECTRIC COMPANY, SCHENECTADY, N. ¥., SALES OFFICES IN ALL LARGE CITIES 
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The very 


scription! 


Don’t Miss a 
Single Copy! 





next issue may contain an idea that 


will be worth many times the price of a sub- 


But unless you get a copy of next 


week's issue, the idea will never mean any- 
thing to you! 


E:very week MOTOR AGE has something new 
to offer its readers! Every week the auto- 
motive trade moves forward! And the man 
who doesn’t read and keep up to date is the 
man who gets left behind! 


Don’t Miss a Single Copy! 
You Can’t Afford to! 


A Year’s Subscription to MOTOR AGE 


Only Costs You $3.00 





You Too — Get This 
Armature Velvet 


With the next burned out armature do this: Pack 
and ship to Fredericks at Lock Haven. A rewind 
exactly the same, guaranteed for 90 days, will be 
shipped back to you immediately. 

Benefit by Fredericks’ new low rates. Follow 
this simple prescription always and a steady, prof- 
itable business will be yours. A booklet that is 
free gives all the data. 








FORD GENERATOR Armatures Rewound $1.50 

FORD STARTER Armatures Rew d 1.50 

one —- TYPES TWO- UNIT Generator Armatures 
ewo 3.25 





a OTHER TYPES TWO-UNIT Starter Armatures 

ew 3. 

ALL ‘TyPES MOTOR GENERATOR Armatures Re- 
wo 








GUARANTEED to give the same 


satisfaction as new armatures. 
The H. M. FREDERICKS CO.. Lock Haven, Pa. 


FREDERICKS 
Rewinding Service 


October 29, 1925 
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And Here’s What You Get: 











Fifty-two copies of the only weekly 
maintenance paper published in America. 
A weekly news service that is always up 
to the minute—ali the news while it is 
news. 


The right to use the Readers’ Clearing 
House whenever you have a problem that 
needs personal attention—a service that 
is alone worth more than the cost of 
the magazine. 


The real facts as to how other men are 
succeeding in a business just like yours. 
Proven ideas from all over the country— 
new ones every week. 


New car descriptions the minute they are 
released. 


Mechanical specifications, prices, and 
weights of all American cars brought up 
to date every week. 














Subscribe now 
and be sure of 
getting a copy! 








MOTOR AGE’S 
FLAT RATE MANUAL 





T HE most complete Flat Rate 
information ever offered the 
trade—originally published in 


MOTOR AGE of April 30th, 
1925—1is now available in book- 
let form at 50 cents a copy. 


277 Operations and 42 Cars 


are covered in this new manual. 
If you want the latest and best in- 
formation on the subject, don’t be 
without it. It only costs 


50 cents 


/AoTorR AGE 


5 So. Wabash Ave. Chicago, Ill. 
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“Toot Sweet 


THE NEW 4-ITONE 
EXHAUST HORN 


—with the warning note 
of a locomotive 

and the enchanting tones 

of a steamboat whistle 
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“a Make This Double Profit Now 
Half price—but double profit; the fine sale profit our discounts 
permit, and the installation profit you make on every one. 
“Toot Sweet,” the New 4-Tone Exhaust Horn is a product of 
durable quality with the tone Motorists want. Its market is every 
make of car and the one standard size fits every make of car—no 
large stock or complicated assortments, no overstock on some items 
REGUL AR $1 5 V ALUE and disappointed customers for others. “Toot Sweet” has an over- 
whelming demand already built for it in the universal preference 
TO SELL AT for exhaust horns that has swept the country. Be among the first 
to make the big profits awaiting dealers in this horn of surprising 
price and all-car demand. One demonstration sells it. Every motor- 
ist wants it when he hears it. You can count on a “Toot Sweet” 
for easy sales, fast sales—two profit sales. Easy installation, full 
guarantee. Send Coupon for discounts and details. 
ILLINOIS BRASS MFG. CO. - Chicago 
ILLINOIS BRASS MFG. CO., 222 North Ada Street, Chicago, III. 
Please send me full information on “Toot Sweet” the new 4-tone Exhaust Horn. 
COMPANY NAME ......... ........ ccccc-- eceee. 
N 'NDIVIDUAL’S NAME........... .... 
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PEDAL PANTS 


Pat. June, 1913, Oct., 1916 











Cold weather is on the way! When it comes, look for a real 
demand for Rie Nie Pedal Pants. This accessory is necessary 
to every owner of a light car— it sells on sight. Your window 
display, backed by our national advertising, brings customers 
into your store. Put in your stock of Pedal Pants NOW! 


DEALERS! Send for attractive window display material. It's 


free! : 
RKEE-; D 
7 )BRKEEATWOOT (Oo 
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“CONNEAUT” 
PLASTIC METALLIC PACKING 
ACCESSORY CAN 


NOUGH “CONNEAUT” PLAS- 

TIC METALLIC PACKING in 

each can to pack any leaky motor en- 
gine water pump. 


An attractive counter display contain- 
ing one, two or three dozen cans. 


Ask your jobber, 
or dealer or write 
us direct. 


The Conneaut 
Packing Company 


Conneaut, Ohio 
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16,000,000 & 
PROSPECTS! FF 


An enormous market is ready for the Pik 
Luburetor, a market of sixteen mil- ase 
lion prospects—and growing every 

hour. 


Consider the possibilities in such a 
market for you. Every car, truck 
and tractor a logical prospect—every 
owner ready to be sold. 


The lLuburetor proposition is an at- 
tractive one. The merchandising pol- 
icy is sound, discounts right and 
cooperation from the manufacturer 
unusual. You will be supplied with 
a selling plan that will produce re- 
sults and profits. 


Write today for full particulars about 
the Luburetor, Investigate the in- 
tensive merchandising plan. Look 
into the most attractive proposition 
you have yet seen. Ask for Folder 
No. 10-A. 


THE LUBURETOR 
COMPANY 


Columbus Ohio 
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MONARCH 


An 8’' gas headlamp built for 
hard service. Prop centers 7’’. 
Burner %’. Plain lens. VIC- 
TOR mirror reflector (6’’ di- 
ameter arc measurement). 


For sale by 


MOTOR AGE 
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No. 400-D 


MOLOCH 
Similiar to standard No. 400, 


except has bracket for mount- 
ing on radiator shell or other 
vertical surface. 


From the 
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nidy of Light 
Victor amps. 
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MONITOR 
A 10” gas headlamp built for 
hard service. Prop centers. 
8'4’’. Burner %’. Plain lens. 
VICTOR mirror reflector (6’’ 
diameter arc measurement). 


MOGUL 


A heavy duty lamp for severe 

service. Mangin mirror reflec- 

tor and deep bezel reflector. 

Prop centers 8!/2’’. Burner %’. 
ain lens. 
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The Cincinnati Victor Co. 
CINCINNATI, OHIO 


: Jobbers Everywhere 


TRADE MARK 


GAS HEADLAMPS for TRUCKS 
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A Great Combination 


Billex 


Cushion LOX . 
cs 





A Biflex Product 


BIFLEX CORPORATION, Waukegan, II. 


October 29, 1925 
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CHICAGO ROLLER| 
SKATE COMPANY | 


4458 West Lake Street 
CHICAGO ILL. |) 











Wear a 














SMOKELESS CARS 
DRY PLUGS 


Guaranteed with 


MEGSON RINGS 
4 years’ tested service 
Your jobber—at once 
» or write direct 
SS Megson Piston Ring Co. \ 
i} 807-11 Flatbush Ave., Brooklyn, N. Y. 


























TAN PAC 


Sheet Packing 


In the case of 25 or more maintenance operations on any car, you will 
be best served by TENAX or TANPAC ‘ Sheet Packing. TENAX is 
a compressed asbestos sheet for use where there is heat. TANPAC 
is a prepared fibre sheet for use where there is no heat. In sheets, 
rolls or gasket form. 


Advance Packing & Supply Co. 


808 Washington Blvd. Chicago, Ill. 
Pacific Coast Distributors: Allied Industries, Inc., Los Angeles, San Francisco, 
Portiand and Seattle 




























ALIGNING REAMERS 


d accurately for oversize jobs. 
Expan a = 


WATERVLIET SPIRAL EXPANSION 


Cut smoothly. Hold 
ace ni 
like 


Will Not Chatter 
Ask Your Jobber or Write for Literature 
WATERVLIET TOOL CO., 


1037 Broadway —< N. Y. 
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1527 Kienlen Ave. 
St. Louis, Mo. 


Curtis Pneumatic 
Machinery Co. 
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REG.U.S. PAT. OFF. 


RO Perfect Positive Protection 
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te earbureter motor. us for .-~ 
tn FILTER ann tr 
Roohester, N. Y. 
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EFFICIENT 























Cold- 
Drawn 
Sockets 





gs ALLEN PROCESS MAKING A SocKkET 
The Allen Manufacturing Company, Hartford, Conn. 



































. OF 
Linen ef Miller Leck Ca. 
Frankford, Philadelphia, U. 8. A. 











| Have you seen the new Gilmer Fan Belt? 


It’s a V shaped beet, constructed of tough fabeio and o new special rubber com. 
pound. Sises for all popular cars using V o¢ grooved pulleys. Write for prices and 
_ colmpiste iiurinalion, 


L. H. Gilmer Co. 
| Philadelphia 
“It’s a Gilmer Product—you 
can depend on it.’’— Happy 


Van, the Gilmerm a 























Ignition for FORDS 
$10.80 Including Cables and Fittings. 


ATWATER KENT 














<2 Trucks, Busses 





Transmissions 
and Clutches 


pai CO. 


QUICK SERVICE ON COMPLETE UNITS OR PARTS 


| Brown “LIPE GEAR Co. 


SYRACUSE, N. U. 


Passenger Cars 























More than @ new accessory, a necessity. Makes 

Th one filling of oil good for 2500 miles or more. 
e€ Prevents crankcase dilution. Prevents oil 
pumping. Improves lubrication, thus saving 


SKINNER su. 


Profit by the interest this device is creating 
OIL 


RECTIFIER 





Write for complete details. 


THE MASTERCRAFTS CORP. 
Brattleboro Vermont 

















Dependable. 
Certain. Easily 





installed. A big 
seller all the 





year round. 


ENGINE TESTER AND 
CARBON OUTLET VALVE 
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The Bearings Company of America—Manufacturers of Angular 
Contact Radial Bearings, Angular Contact Thrust Bearings. 
Thrust Ball Bearings. 


Bearings made to your B/P’s and requirements. 
Your present Bearing sizes duplicated. 


The Bearings Company of America 


Lancaster, Penna. 


Detroit, Mich., Office, 
1012 Ford Bldg. 





MOTOR AGE 


Sl 




















Simplicit 


For Shop Profits 


More than 1000 repair shops have found that the installation 
of SIMPLICITY Precision Machinery and Tools means 
profits. Write for literature, low prices and terms on Sim- 
plicity Reborer and Grinder, Valve Grinder, Crank Pin 
Tool, Re-Seating Cutters and Pilots. 


Ask Us te Give You a Free Demonstration 
in Your Own Shop on One of Your Own Jobs 


SIMPLICITY MANUFACTURING CO. 


SPRING STREET PORT WASHINGTON, WIS. 

















Save your Engine 



































An exhaust oil heater operated by dash con- 
trol, for the crankcase of practically every 
internal combustion motor. It sells itself. 


Do not confuse this heater with any that.sim- 
ply attempt to heat the oil in the crankcase. 
This appliance heats the screen where the 
trouble develops and does it quickly. The oil 
pump works in half a minute. 


Moderately priced and easily installed. Spe- 
cial discount if ordered before December first. 


Coleman Crank Case Oil Heater Co. 


Lincoln, Nebr. (P. O. Box 869) 








The Money-Making Line— 
WILLYS-OVERLAND 
Fine 
MOTOR CARS 




















Rubber Tubing for the Trade 


EEKLA radiator hose—All-Rubber or Cloth- 
Inserted, tire pump hose and windshield 
wiper tubing, all in po lengths, will 
show you — A cpa and your custom- 
ers better servi 

Insist on EEKLA Brands when buying 
these items. 

THE ECLAT RUBBER COMPANY 

Cuyahoga Falls, Ohio 











Protect the Oil-Grooves 


By finishing bushings with FULL spiral fluted SMOOTH-KUT 
Reamers. The full spiral causes a continuous shearing action that 
cuts clean and ean’t hurt the oil-grooves. 





Patented April 7, 1925. 


SMOOTH-KUT are the only full-spiral expansion reamers made. 
They are guranteed, and reground by us at cost. Studebaker, Velie, 
Franklin, Lycoming, Muskegon and others use xSMOOTH-KUT 
in production. As a finishing tool for the Piston pin hole. 

Your jobber can supply them singly or in sets, ASK FOR THEM 
BY NAME as imitations are inferior products. 


Millersburg Reamer & Tool Co., Millersburg, Pa. 


SMOOTH-KUT EXPANSION 


REAMERS 
(Trade Name Registered) 














RAMCO 


INNER | RINGS 


fit behind piston rings and keep them in perfect con- 
tact with the cylinder walls at any motor speed or 
temperature. 


RAMSEY ACCESSORIES MFG. CORP., ST. LOUIS, MO. 
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Site 






Ga 


The Packard Electric Co. 
Warren, Ohile 
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TURN WASTED TIME 
INTO MONEY! 


Every Purchaser Finds “Numerous Uses for the 
Torit Acstytone Torch N°13 


Uses cAcetylene Only. Nooxygen 
or air pressure required; tips suck / 
in air. Simply connect to Presto 
auto tank, light gas,andtheoutft 4, 
is put to ‘work. Beats anything 

you ever tried for soldering, heat- 8 
ing, melting orlight brazin 4 
sists of 4 tips for weg ee of 0 =e 
work, soldering copper, 5 ft. tubing, tank connection. 


ST.PAUL WELDING & MFG.CO. 169 Third St., St. Paul, Minn. 
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| NAL a ONALS PROTEX | io | 
= FTMS — TIRE CHAINS nepoemypomn henge. outa 
1608 Pine St. Protex Chain Co., Inc. 24 prevent slip. The first scientific 
o- eh we La a.» Chicago Waynesboro, Pa. anti-skid device. 
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The Adams Adjustable 


F oot | Rest rm 


Adjusts comfortably and easily to 

venient height for any driver’s leg. —- a= 
in normal, restful. safe 

Big, fast seller. Senier, $3.50. } My 31.28 
Ask your jobber. 


Adams Mfg. Co. 


S 
The Fostoria Screw Co., Fostoria, Ohio ST Galesburg Ilinets 


GATES VULCO!|| KISSEL 


: Fan Belts and Radiator Hose CUSTOM @ BUILT 


| 
Made By ° : ; 
The World’s Largest Makers of Fan. Belts Kissel Motor Car Co., Hartford, Wis. 


THE 





Botts BLUEPRINT =sHINGs| 
| *‘Made to Blue Print” 


66 99 guarantees to the Replacement Trade the same ¢¢ 99 
high standard of Quality and Accuracy de- 
manded by the car manufacturer. 
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More 
aot, Power ZA —WITHOUT PULLING THE MOTOR 
Y # 3 corrects Word crenkshaft end play end dots, magnste for 
Y/ : GW ess highest efficieney without removing the motor. Masily 
"Ge ret C724 PS = 4 UE fee SAB OY RAZ Fuel on quickly installed. ws for one year, List 
. ce ° your r or er or ws 
Zenith - Detroit Corporation, Detroit, Mich. Pad ©B 72222, ADJUSTABLE BEARING CO., Inc. 





























DODRICH-LENHART 222° 5... “As Silent as a Shadow” 
PRODUCTS my men and. car = ° cc 

Cable S22 t¢== Quincy Compressors 

Send for samples, prices and dis- 


Starting - Lighting - Ignition counts. Quincy, Illinois 
THE GOODRICH-LENHART MFG. CO., Hamburg, Pa. J-538 


| WELEVER 


“OIL CONTROL” PISTON RINGS 


The Motor Necessity That Has Made Good 
Backed by Seven Years’ Satisfactory Service 


THE WEL-EVER PISTON RING CO., TOLEDO, OHIO 


Sold most everywhere. If your dealer cannot supply you write us, 


kaw or — The Big Seller in the Ford 


SOLID 1e price. Get our dealer plan. 


Ko™. er P The Turner i Ce Ce., Fa and Reanoke Ra. 


Write for Special Beok Garage Front Z f ne PUMP 
UH Faadlo Kt. jor FORDS | 


THE KAWNEER CO., 2924 From: St. Niles, Mich. 





























A Quick Seller and a Tremendous Market 


FORD, CHEVROLET and OVER- 
AND owners buy this TASCO Gauge 

on sight. It screws in place of the filler gy 

cap—saves “measuring” the gas—and it 

is guaranteed for the life of the car. 

They sell all the time. 


THE AKRON-SELLE CO., Akron,O., U.S.A. \_. 






































































Bumpers, tempered and nickel-plated 
by our exclusive processes. 
brackets, 


fit all cars and bumpers 


GEMCO MFG. CO. 
760 So. Pierce St. 
Milwankee, Wis. 


Fall and Winter’s biggest moneymaker. “ ATTERY 


Inc ee | business and profits in thou- 
leading battery and cer mates, Twine AML (6 







‘NEY 


‘Wt = Bithi) 
ie a “- ~ mens ix ° ee 








f i book, 
Hobart Bros. Co, Box A2, Troy, One, PLS Age 
eR er 


Only *165° Monthly Pays for Your HB 
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THE WALDEN FORE-LITE 


Mounted ahead of the radiator and operated like a 
«spotlight from the instrument board, the WALDEN 
Fore-Lite satisfies a need hitherto filled by make-shifts. 
Universal fittings. Selling fast wherever introduced, 
Ask your jobber, or write us direct, giving his name. 








to the 





THE WALDEN CO. UNIVERSAL SKiD-LESS CHAIN COMPANY an 
1114 S. Michigan Ave. Chicago a ait ¢* ite: La 1cHiGane. 2A mY Grip 




































ONOG 
ORIGINAL 
SELF LOCKING \S RADIATOR CAP 


THE KINGSLEY- MILLER CO. 


cessors to 
(General Automotive Corporation, Chicago) 


600 West Jackson Boulevard - - Chicago 


BRUNNER MBG. CO. 
UTICA NEW YORK 


Shows how to get 
more work out of 








So 


















































R.I.V. Means Quality 
in Every Language 


UNITED STATES Built by the old- 
Portable Electric est maker of 


Portable Electric 
DRILLS Deille ta the 
World. 


Ask for 
Catalog 1065 THE UNITED STATES ELECTRICAL TOOL CO. 
Cincinnati, Ohio, U. S. A. 
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of closed car and so low priced every owner is a pros- 
pect. This 


CLOSED CAR VENTILATOR 


Here is a new necessity and convenience for any make $1 5 0 
* 


BRAD-CUPS 


She Perfect Spring Oiler 











Pat. 9-24-18 = iv Adapted to any make of closed car. Prevents moist windows, gases, and 
_ ' \ SSE keeps interior always well ventilated winter and summer. Write today. 
Write at once for our proposition. Douole ° P 
Lewis Manufacturing Company, Inc. 
C. GOODWIN BRADLEY, Inc., Syracuse, N. Y. 219 Orchard St. Sharon, Pa. 
































A KLEAN-RITE Auto Laundry Fran- 


CRANE chise Is a Big Money-Maker 


; MIC y 
Wheel and Gear Pullers = | Write for a copy of our booklet on “The Business 
— Ae ©) A\ Possibilities of An Auto Laundry.’’ It contains val- 
J\\\\\" "117777 \—F 1 uable information. Sent free upon request. 


CRANE PULLER COMPANY OE dics] KLEAN-RITE AUTO LAUNDRY CO. 
South Deerfield, Mass. wm & Az a gaa 1710 E. 75th St., Chicago 


Tinb)-seien a \ Gee 


N NS the price of a snap 


















































s Company 


AHLBERG BEARING COMPANY : SSSA 25: and Me. Ver- 


521 EAST TWENTY NINTH STREET. CHICAGO ILLINOIS N RRR « 


bi ' § ing. 
BRANCHES ee gp < ye SA Wilkening Mfg. 


SV 


* 
‘ ’ 
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; Sey SS non St., Philadel- 
AWWW REECE 
CLASSIFIED ADVERTISING PARTS PATENTS and PATENT ATTORNEYS 


DOWMETAL PISTONS - 
PARTS Lighter, stronger, and longer wearing than aluminum 
or iron. ae tb oe oo ee eS 



























































HOUSE OF A MII [ ION te i growth. The expansion is little Seeured, Trade-Marks and Copyrights Registered 
SEND FOR PARTICULARS Prompt service. Highest references. Bstablished 1864. 
Milo B. Stevens & Co. Registered Patent Attorneys. 
AUTO PARTS op LAMMERT @ MANN CO. Omiecs: 620 F St., Washington, D.C. 
The stock of mew and used car and truck ) onadn ock, Chicago, Ill. 
ae & Ge oa Ge un ae as 215-21 N. Wood St. CHICAGO Phone West 4918 ; 
Mention model and serial sumber im order. Write “ 
a, 41 Pane yoy" nen gl Attorney-at-Law and Solicitor of Patents 
SA A . INC. 
9003 5-7-0 Routh State St” Chicago, iL HELP WANTED - ©L. PARKER 











Formerly Member Examini Corps, United : 
States Patent ‘Office 








. WANTED—Automobile Mechanics, experienced in motor 3 
AUTO PARTS reconditioning work. Must have selling ability and $200 fete 8 Se ee ee — — ; 


cash capital, to become factory representative for Simplicity 
precision machines and tools advertised in this issue. conducted. Pamphlet of instruction sent "pon request. = 


SAVES 5@% te 75% ON ALL CARS Qualified men make $500 a month. Reference required. McGill Building, WASHINGTON, D. C, 
New amd Used Geare—Springs and Axles—Cylindcss Write SIMPLICITY MFG. CO., Port Washington, Wis. , 
Motors—Rear Systems, etc. Wire or Write 


IXDIANA AITO PARTS CO Wanted—Salesmen calling on jobbers, to sell complete line FOR SALE 
603-10 N. CAPITOL AVE INDIANAPOLIS IND of valve reseating tools, also broaches for replacement 
ee 4 . bushings and bearings. Commission basis, restricted ter- FOR SALE—Rajo Ford racing car, ready to race not just 
LARGEST CAR WRECKERS IN INDIANA ritory. State your qualifications. Address Robert E. Pye to sell. Quitting racing, reason for selling. For details 
Bees & Co., 197 So. Broadway, Yonkers, N. Y. write or call Stamets’ Repair Shop, Woodstock, IIL. 
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il The Advertisers’ Index is published as a convenience and not as 
a part of the advertising contract. Every care will be taken to 
index correctly. No allowance will be made for errors or failure 
to insert. 
fil 
Crane Puller Co...... Cnn ae 83 
A. C. Spark Plug Co.................. ... 56 
i Craveroiler Co. of America........ 46 
Adams Mfg. Co ... 82 
. Curtis Pneumatic Mach. Co....... 86 
Adjustable Bearing Co., Inc..... $2 Jo! 
Advance Packing & Supply Co. 80 | Joi 
Ahlberg Bearing Co. 83 
SelfAligning ROLLER BEARING Akron-Selle Co. = 
Dill Mfg. Company 59 
Ng & PATS.PENDING Albestasn & Oo. 53 
Durkee-Atwood Co, .. 18 Ka 
THE LANDMAN-GRIFFITH Co. Allen Mfg. Co., The 80 - 
DISTRIBUTORS OF MOTOR CARS . 
ADAMS AT WARREN (GE Amer. Bosch Magneto Corp...61-64 - 
i maxwece f TOLEDO, OHIO 
Ww April lst, 1925. American Chain Co. ~ - 
Shafer Bearing Corp., | Arrow Head Steel Products Co. 57 
Chicago, Illinois. Eclat Rubber Co. $1 Kl 
Atwater-Kent Mfg. Co. 80 
Dear Mr. Shafer; ” Elyria Iron & Steel Co., The...... 64 
Believe this is an opportune time 
to tell you how well pleased we are’ with your bear- 
ings and the service they have given in Maxwell 
carse La 
You will no doubt recall that we 
used your wheel bearing in service quite a time be~- be 
fore the Maxwell factory standardized them as 
equipment with the best of results. Our differ- ‘“ . . 2 
ential and wheel bearing replacements in Maxwell Bearings Co. of America............ 81 Fostoria Screw Co. = Lu 
cars have been nile . 
We merely wish at this time to Biflex Corp. 80 Fredericks, H. M., Co. 76 
extend our appreciation of the splendid service 
given by your product and the good will of your Bosch, Robert, Magneto Co....... 50 
Company. 
Yours very truly, Bradley, C. Goodwin, Inc. 83 Ma 
THE LA FFITH COMPANY Brown-Lipe Gear Co. 80 Ma 
e : , M Co. eo 82 
WEG: EM | Doestdent. Brunner Mfg. Co. _ Seo Ma 
Budd Wheel Co........*% ge “emeco Mig. Ce. = Me 
SHAFER BEARING CORPORATION General Electric Compapny...... .. 3 | Mi 
6501 WEST GRAND AVENUE Gilmer, L. H., C0.....0..-...cccee0see 80 
CHICAGO. ILL. 
Goodrich-Lenhart Mfg. Co......... 82 
Graton & Knight Mfg. Co......... 85 Na 
Chandler Motor Car Gwe. 
Back Cover Ne 
Chevrolet Motor Co. 65 
Chicago Roller Skate Co............. 80 
—" BREE BEG. CO .........ccccccecescccceccsssesones 71 
Cincinnati Victor Co. 79 Oa 
. Hobart Bros. Company... 82 
Classified Advertising Section.... 83 
Hoff Metal Products Co.....66 & 67 
Coleman Crank Case Oil Heater 
Co. $1 Holmes, Ernest, Co. . a 
Pa 
Conneaut Packing Co................... 78 Hupp Motor Car Co...Second Cover 
Pis 
I Ty i wiascticctiecsesidensscnincins 80 Hyatt Roller Bearing Co........... 49 
Pri 
en ee 
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illinois Brass Mfg. Co................. 77 


Johns-Manville, Inc.,.............. 73 & 74 


Jordan Motor Car Co...Front Cover 


EE T scnnnnccesinisitiunichiaiiiniinneneen $2 
Key Boiler Equipment Co......... 3 
Kingsley-Miller Co. .............. alates 83 
Kissell Motor Car Co................... 82 
Klean-Rite Auto Ldy. Co............. 83 
Laminated Shim Co., Inc........... 4 
Lewis. Mfg. Co., The.................... 83 
Luburetor Co., The............. jaininennl 78 
Manley Mfg. Co.............Third Cover 
Marlin-Rockwell Corp. ..... pana 47 
Mastercrafts Corp., The................ 80 
Megson Piston Ring Co................. 80 


Millersburg Reamer & Tool Co. 81 


National Motor Bearing Co......... $2 
New Departure Mfg. Co............... 70 
Oakland Motor Car Co................ 58 
Packard Electric Co....................- 81 
Piston Rimg Co..................:s00cc0000- 1 
Protex Chain Co., Ine...............-.. 82 


po 
ertisements 





Quincy Compressor Co.............. $2 
2S SS Se 
Ramsey Acc. Mfg. Corp............. $1 
Reliance Mfg. Company................ 69 


St. Paul Welding & Mfg. Co..... 81 





Shafer Bearing Co......................... 84 
Simplicity Mfg. Co........ dtcecniiuiaiaaiaa $1 
Staynew Filter Corp..................... 80 
Stewart-Warner Speed. Corp..... 
sietieteninad 54 & 55 
Studebaker Corp., The.................. 5 
Stutz Motor Car Co....................... 6 
Thomas, W. H., Mfg. Co............. 51 
Timken Roller Bearing Co......... 86 
I He Se iniinesttttttnciciniiinians $2 
U. S. Elec, Tool Co...... needed $3 


Universal Skid-Less Chain Co... 83 


Walden Co., The........... Baal aoa $3 


Watervliet Tool Co., Inc., The.. 80 


Co BE eee 7 
Wel-Ever Piston Ring Co........... 82 
Wilkening Mfg. Co......................... 83 
Willard Storage Battery Co....... 68 
Willys-Overland, ain 81 
Zenith-Detroit Corp. ....... 82 











A $78 sale hanging 
fire... both garages 


equally near... 
which one will get it? 


ARNOLD needed two new tires. It was a toss-up 
between the Central Garage and the United— 
until he remembered a day last summer. A day 
that was spoiled by a slipping, ill-fitting fan 
belt he got at the Central. So he nosed his car 
about and drove down to the United. 

Graton & Knight Leather Fan Belts give 
your customers honest, long-term service. They 
are tanned to resist oil, dust, water and heat. 
Work at low tension. Stretch little. Seldom 
require attention. 





) 


4 


Give Graton & Knight Belts a fair chance 
and they’ll convince you that fan belts are real 
profit-makers—not merely something you must 
carry to fill the occasional demand. The 
Graton & Knight handy display rack keeps 
them selling steadily and easily. Our quick 
turnover system lets you keep a minimum stock. 
You service more cars with a smaller stock and 
consequently get a quicker turnover and a 
larger return on your investment. Carry end- 
less belts for the more popular cars and roll 
belting which can be cut to fit the others. 


Graton & Knight Belts—Flat, “V” and Link 
“Vv” types—are priced to bring you good 
profits. ‘The sales plan behind them puts new 


life in your fan belt sales. 
for full details. 





Send in the coupon 








GRATON & KNIGHT 


LEATHER BELTING 


» MAIL ME TODAYe 


THE GRATON & KNIGHT MFG. CO., Worcester, Mass., U.S. A. 
Send fan belt information: 101-G 


Name 














Company 
Place 





Prices, quality for quality, 5 to 10% lower than the field 
Tannere—makers of belts, straps, packings, fan belts, lace leatha, ote. 
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Sunday 
ork in 
“Deter ge table 


The 1900 models, it says, were not incompatible 
with Sunday clothes. A good many of you who 
owned one then, probably have private opinions 
on this. But if the Sabbath virtues of the motor 
car were a Strong selling point in those days, 
no good dealer should have overlooked it. 





Any more than the powerful sales value of 
mentioning Timken Bearings should be passed 
up today. Prospects may not be interested in 
technical points. They don’t have to be—largely 
because of Timken Bearing performance. 


Timken Bearing advertising, on a great scale, 
year after year, has made this clear. You 
recall the whole Timken story when you say 
“Timken-equipped.” 


THE TIMKEN ROLLER BEARING CO., CANTON, OHIO 
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Manley 
Tire Changer 
Price, $65.00 


Complete With 
Solid Rim 
Attachment 




















Without 
| Solid Rim 
Attachment 
Price 

00 


‘50% 








































New principle 
combinationworm 4 
and sector and 
toggle action. 


pt oe gidies BE 
Po meni Wi cd 8 RES be 





Operates on a new principle, combining Worm and Sector and Toggle Action. 
The Worm and Sector make the operation fast, and the toggle gives a con- 


stantly increasing pressure so that no time is lost operating a high ratio gear 
reduction throughout the entire movement. 


A few easy turns of the crank contracts or expands split rims as required. 
TREMENDOUS POWER—EASY OPERATION—HIGH SPEED and will take 
care of practically any pneumatic tire job. 


It is shipped mounted on a wood base as illustrated, and it is only necessary to 
uncrate it and put it to work. Because of this mounting _you can use it outside 
during working hours, as it attracts business by impressing motorists with the 
fact that you are up-to-date. 

SOLID RIM ATTACHMENT---For all solid rims, including disc and wire wheels. 


It is arranged with a small rack and pinion press which provides sufficient power 
to push the tire off the rim no matter how badly rusted it may be. 


The Solid Rim Attachment may be quickly and easily adjusted for various 
size rims. 


Because of limited space, it is impossible to give detailed specifications here and 
we urge you to write for the new bulletin which describes this new machine fully. 


Carried in stock by Manley Jobbers 



















Without doubt the fast- 
est and most easily oper- 
ated Tire Changer ever 
offered at any price. 


It operates on an entirely 
new principle, which 
combines in a most 
unique manner, speed, 
tremendous power, 
and ease of operation, at 
a price no greater than 
you might pay for a less 
efficient machine. 








FOR SPLIT RIMS 
OR SOLID RIMS 







1 ©) 0 Oe 88.5 | 
ATTACHMENT 
$15.00 EXTRA 
Rack and Pinion Press 
principle employed. 

o further need to 
worry over rusted on 
tires. 











Quality Now Talks Price! 


New Price Former Price 


4-Door 20th Century Sedan ... . $1490 $1995 
Metropolitan Sedan De Luxe ... . $1795 $2195 
Seven Passenger Sedan ...... $1895 $2295 
Beoummem ..<«<«+* + «'s « © « $1695 $2045 


All prices f. o. b. Cleveland 











Chandler Dealers are 
making money. New body 
developments and reduced 
prices are giving Chandler 
the volume that makes the 
dealer real profits. Write. 








THE CHANDLER MOTOR CAR COMPANY, CLEVELAND. Export Division, 1819 Broadway, New York City 
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